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Act or mere size are not the 

principal ingredients in the 
reputation of a manufacturer of 
pharmaceutical chemicals. The 
quality of the chemicals and the 
service of the firm are paramount 
to the buyer. 
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CAPES-VISCOSE 





ift Your ‘Product 
cAbove This (loud of Doubt 


OW is the time to confront the 

growing evils of tampering and 
bootlegging prevalent in the drug 
field. It can, and should, be stopped 
before its spreading effect demoralizes 
the present good-will of reputable 
products. 
Put your product above sus- 
picion. Free your bottled 
merchandise of this menace. 
Capes -Viscose provide posi- 
tive protection against Dilu- 
tion, Substitution or Tam- 





pering of any sort. They can be used 
with Amerseal, Duplex Seal, Kork-N. 
Seal —or any other style of metal cap. 
Capes -Viscose New Band Type Seals 
are not expensive—simplified auto: 
matic production brings the cost wel 
within your reach, Acquaiti 
yourself with this economical 
plan of guarding your prot 
uct. Your inquiry is invite 


CAPES-VISCOSE, Inc. 
Sales Offices Main Office and Facton 
134 Madison Ave. Delawanna, N. ] 
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EPSOM SALT, U.S. P. 


Pharmaceutical needs, requiring 
high-grade needle crystals, are best 
met by Epsom Salt, U.S. P., of Dow 


manufacture. 


Freedom from chemical and me- 
chanical impurities, added to its 
fine appearance, makes this product 
most desirable wherever a U. S. P. 
grade is needed. 


Ask for representative samples. 


THE DOW CHEMICAL COMPANY 


Midland, Michigan 
Branch Sales Offices: 


90 West Street, New York City 
Second and Madison Streets, Saint Louis 
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American Manufacturers 
and Importers 


of 
Fine Synthetics 


for 
Perfumes and Soaps 





Musks 


Laurine 


Heliotropine 

Terpineol 
Phenylethylalcohol 
Phenylacetaldehyde 


_ Specialties for Fine Perfumery 
Lilac VII 


Cassie Synthetic 
Lilac 658 Bouvardiol 
Sophora Amarante 
Melittis Jasmin Du Var 


Muguet No. 16 
(Lily of the Valley) 


Givaudan-Delawanna, Inc. 
(Burton T. Bush, Inc.) 


101 FIFTH AVENUE NEW YORK 
Telephone STUYVESANT 8557-8-9 


| Cable Address: AROMATIC, New York 
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Penalties of 
Short-Sighted Buying 


REQUENTLY, the real hazard 

attached to short-sighted buy- 
ing of Industrial Chemicals is not 
realized until it’s too late. Then, after 
the damage has been done, after 
your product suffers, a “‘joker’”’ is 
discovered. The supply of materials 
has failed to meet specifications. 

The penalties arising from short- 
sighted purchasing—from failure 


to consider factors that are far 


more important than 
low initial cost—are fa- 
miliar to every experi- 
enced buyer. He realizes 
that his company’s well- 
earned reputation for 
quality is a valuable 









CAUSTIC SODA 
LIQUID CHLORINE 
BICARBONATE OF SODA 
MODIFIED VIRGINIA SODA 
SODA ASH 
BLEACHING POWDER 
ANHYDROUS AMMONIA 
AQUA AMMONIA 


asset that must be guarded care- 
fully. Therefore, he will probably 
specify EAGLE-THISTLE when buy- 
ing Industrial Chemicals. 

By specifying EAGLE-THISTLE 
Chemicals, you insure your own 
complete satisfaction, as well as a 


definite high standard of quality 


for your product. These chemicals 
have their source in Mathieson prop- 
erties—they are processed in Math- 
ieson plants—sold and 
serviced by Mathieson 
representatives—and 
the entire Mathieson or- 
ganization assumes fe- 
sponsibility for their 
quality and performance. 







Te MATHIESON ALKALI WORKS Zc 


250 PARK AVE. 


NEW YORK CITY 


PHILADELPHIA CHICAGO PROVIDENCE CHARLOTTE CINCINNATI 
Works: Niagara Falls, N. Y.—Saltville, Va.— Newark, N.Y Warehouse Stocks at all Distributing Centers 
Producers of Commonwealth Vanillin, Coumarin, Benzoate of Soda, Benzoic Acid and Benzoyl Chloride 

















al Direct with the Manufacturer, 
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Why Are so Many Users Turning to 
Extra Light Precipitated Chalk? 


1. — The quality of XLPC is precisely matched 
to the requirements of the toilet goods 
manufacturers. 





2. — The source of supply is dependable. XLPC 
is made in America. Our plant at Pied- 
mont, W. Va., produces it. Warehouses, 
strategically located, distribute it, assur- 
ing a prompt, speedy delivery service at 
all times. 


3.— Constant research has made possible a 
benefiting technical service always avail- 
able to XLPC consumers. 


LOCAL WAREHOUSE STOCKS 








Boston Philadelphia Cincinnati 
C. E. GALE McILVAINE BROS., INC. B. & O. WAREHOUSE 
Chicago St. Louis Cleveland z 
FRANK B. TRACY G. S. ROBINS & CO. HARSHAW, FULLER & GOODWIN a 
New York 


2 
HARRIS WAREHOUSE, 264 South Street Me 






NEW YORK 


PLANT: PIEDMONT, W. VA. 





EXTRA LIGHT PRECIPITATED CHALK 
Found In The Tubes Of Leading Tooth Pastes _ 


y 
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Technical Service 


To packers wishing further in- 
formation, we offer the technical 
knowledge of our laboratory 
force. The services of these men 
are available upon request and 
entail no cost or obligation. 


ALUMINUM 
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amous Products 


Perfectly Delivered 


Famous from coast to coast; household words 

in hundreds of thousands of homes; these 

products of the United Drug Company are 
packed in tubes of Alcoa Aluminum: 


REXALL ANALGESIC BALM PURETEST TOILET LANOLIN 
REXALL CARBONIC SALVE REXALL PILE OINTMENT 
U. D. ZINC OINTMENT REXALL BRONCHIAL SALVE 


‘(ALUMINUM 


Collapsible Tubes 


a their preparations through more than 
nine thousand of the finest drug stores in America, 
the United Drug Company’s selection of Alcoa Alumi- 
num Tubes for United Drug products is of outstanding 
significance. é ; ‘ 


The greatest single contributor to the high quality 
achieved in Alcoa Aluminum Tubes is the quality of the 
metal itself. This metal was especially developed by Alu- 
minum Company of America so that it produces to-day 
an Aluminum Collapsible Tube never before equalled 
in quality. 

Now, after exhaustive tests under actual conditions 
of filling, shipping and marketing, the manufacturer of 
tube-packed products receives the Alcoa Aluminum 
Tube with complete assurance of the following facts: 
it is more economical; it embodies the perfect balance 
of strength and flexibility; it finishes beautifully, prints 
beautifully and insures the safe and satisfactory delivery 
of the product it carries. 


Aluminum Company of America 


2459 Oliver Building, Pittsburgh, Pa. 
Offices in 18 Principal American Cities 
> 
oO i 
ALUMINUM 
° 
> 


EVERY COMMERCIAL FORM 
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F. N. BURT COMPANY, LTD. 


SMALL FINE SET-UP 


PAPER BOXES 





Samples and Prices on Request 


Buffalo, N. Y. 





New York Office Chicago Office 





15 W. 44th St. 30 N. LASALLEST. 
Representatives: 
W. G. HAZEN A. B. HEBELER 
15776 Euclid Ave. 5339 Florence Ave. 
Cleveland, Ohio Philadelphia, Pa. 





FRANK D. JACKSON 
1256 Union St. 
Memphis, Tenn. 
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mr do You Su 


Your Custome s 


AMERSEALED 
GLASS CONTAINERS 


It matters not whether the containers you 
use are of glass, opalware or tin. You can 
enjoy the exclusive advantages of the 
Amerseal Cap. 


« =< 
TT | fli; 
/ 


i casiy OPENED 


Ever since the old time cork and up to the 
introduction of this convenient cap, the poor 
user has been forced to ‘“‘work’’ in order to. 
“get at the contents’ of the average container. 


















But today it is different. 

THE AMERSEAL CAP, by a mere one- 
fourth turn, allows the user to quickly and 
easily unseal and re-seal as often as necessary, 
and the contents are kept under positive seal. 
Take advantage of this great non-expensive 
sales stimulant. 


Send for the “Facts.” 
AMERICAN METAL CAP CO. 


Brooklyn, N. Y. 
Branch Offices: 


Chicago St. Louis Portland 
Cleveland San Francisco Seattle 
Detroit Los Angeles Louisville 





Zz <\e saree oe ~~ 


THE AMERSEAL CAP 
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The message service 
of modern business houses 


Firms that have daily dealings with custo- tirely without relay. That is why they offer 
advantages of speed and accuracy. 
Make this experiment. The next time you 


mers, agents, branches and principals over- 


seas are rning more and more to this : : ) 
xgpeeciiac sale on ve have a message calling for am immediate 
modern communication service. Radiograms reply tell your secretary “Send this as a 
go direct to the country of destination—en- Radiogram. I want this message to go 


Via RG 


In New York, Boston or Washington, phone 
for an RCA messenger for speedy Radiogram 
service. 

In other cities file Radiograms to Europe and 
South America at any Postal Telegraph offices; 
to transpacific Countries at any Western Union 


office. 
RADIOGRAMS go direct to: 
FRANCE ITALY ARGENTINE 
GERMANY NORWAY BRAZIL 
GREAT BRITAIN POLAND HAWAII, JAPAN, 
HOLLAND SWEDEN The PHILIPPINES 


The DUTCH EAST INDIES, FRENCH INDO-CHINA and to ships at sea. 
SEND TODAY FOR RADIOGRAM RATE SHEET 
RADIO CORPORATION OF AMERICA 


RCA RADIO OFFICES IN THE FOLLOWING CITIES: 
NEW YORK CITY 


64 Broad Street .....csesceccsocsecce Hanover 1811 25 East 17th Street.............. ;-Algonquin 7050 
IPOD NORE <. ccanawscassecevacee Beekman 8220 264 Fifth Avenue ......ssee Madison Square 6780 
F20 Cellar sManeet. . c.5c5c.cccos sce ccened Rector 0404 19 West 44th Street .............. Murray Hill 4996 
SOE PU, OPER. ac ccc cccvncsnccqseu Walker 4891 Re SOE o:cmsccnceaeecaduccaee Columbus 4311 

BOSTON, 109 Congress Street ......sesesseceees Liberty 8864 

WASHINGTON, D. C., 110 Connecticut Avenue...Main 7400 

Cece, 200 W. BMaemree Shicrsnsccscccccs Dearborn 1921 


SAN FRANCISCO, 28 Geary Street .......+++.+Garfield 4200 
HONOLULU, T. H.. 923 Fort Street .............0s000 6116 
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Absolute Satisfaction’’ 


wa ARE using Armstrong’s Corks exclusively in 
the packing of our Golden Brand of olive oil, 
with absolute satisfaction. These corks have been found 
to be desirable on account of perfect fit and being free 
from particles that might be apt to cause a sediment or 
a cloudiness in the oil,’ —So writes Mr. D. F. De Bern- 
hardi, of D. F. De Bernhardi Company, San Francisco. 


FOLDENG 


BRAND 





The sound, high-grade corkwood from which Arm- 
strong’s Corks are made; the accurate, modern machin- 
ery that cuts them to exact size; the rigid system of 
inspection that assures uniform, standard grades—these 
are the reasons why Armstrong’s Corks give adso/ute 
satisfaction and can always be depended upon to furnish 


tight, efficient seals. 


ee oe PINT 
“OE BERNARD’ 


DiS tai ytor? 






N FRANCIS 
40S ANGELES 






There’s an Armstrong grade for every need. Write 
for samples and prices. Armstrong Cork Company, 132 
Twenty-third Street, Pittsburgh, Pa. 


| Armstrong's Corks 


A grade for every need—Every sack guaranteed 























Quality Unexcelled 


Merck’s 


SALICYLATES 


All U.S.P.X 


ACID ACETYLSALICYLIC 


ACID SALICYLIC 


METTIYL SALICITLAIE 
SODIUM SALICYLATE 


and all the minor salicylates 





Let us send sample and quote on your requirements 





MERCK & CO. 


INC. 


Manufacturing Chemists 








SUCCESSORS TO 


POWERS-WEIGHTMAN-ROSENGARTEN CoO. 


Philadelphia New York RAHWAY, N. J. St. Louis 
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; Competitive Advertising 















































: MONG drug manufacturers are 
) some of the oldest, the largest, the 


most skillful buyers of paid publi- 
city in the country. As an industry, we 
use all mediums available. We use them 
with a wealth of successful experience to 
guide us, but we are using them today 
more than ever before as competitive wea- 


pons. 


HIS is the logical, possibly the inevi- 

table result of the increased competi- 
tion of the present day and it has brought 
with it two notable tendencies, the one a 
blessing, the other a curse. 


‘TREMENDOUS advances have been 

made in the effectiveness of education- 
al eopy. Scientific facts are laid before 
the public in simple language in a way 
that is directly benefiting, not only the in- 
dividual advertiser who uses this appeal 
skillfully, but also the entire drug indus- 
try. It is a good thing for the public to 
get a scientific slant at medicinal and toi- 
let preparations, provided always that the 
information given to them is bullet-proof 
in fact and does not degenerate into a 
mere high-brow catch-word. Contrary- 
wise, none of the bad effects of that old 
school of advertising which did so much 
to harm the proprietary industry will 
equal the evil that will follow if scientific 
educational copy is abused. 


HE second tendency has no good fea- 

ture to commend it. From every point 
of view, it is unfortunate that the stress 
of competition has diverted the proper 
aim of advertising into a competitive 
weapon. It is rather a pathetic thing, 
after all, when so experienced and efficient 
a group of advertisers as are found in 
our industry spend thousands of dollars 
with the express purpose of discreetly ri- 
diculing the advertising of their competi- 
tors. It is a foolish thing, too; since such 
copy most effectively serves to focus the 
attention of the reader upon the competi- 
tive goods. It is, moreover, a dangerous 
thing, dangerous alike to the individual 
firm and to the entire industry for the 
public is quick to resent such statements 
and when the competitive advertiser re- 
taliates with his own defense and own 
slurs, the public in the end becomes either 
amused or suspicious. Neither amusement 
nor suspicion is a particularly effective ad- 
vertising appeal. Advertising is too ex- 
pensive and too powerful a weapon to be 
misused as a boomerang, and the entire 
drug industry has rights which no firm or 
small group of firms has any right to tres- 
pass. If these keenly competing advertis- 
ers are blind to the ultimate results of their 
present policies, the industry in self de- 
fense should stop them. 



























































VOLUME vs. PROFITS 

American industry has reached its present point 
of efficiency due in a very large measure to its 
ability to produce goods of standard type in large 
volume, thus reducing costs. We have produced 
more for less. The direct result of the industrial 
research which has brought this about is a greater 
wealth to the nation and consequently better liv- 
ing conditions to the individual. 

But this god of volume which practically every 
manufacturer in this country has set before him, 
is giving his worshippers new problems. With ev- 
ery manufacturer of every commodity attempting 
to cover the entire country and push his sales to the 
limit, it is only natural that there should be a 
clash. The man who attempts to sell over a wide 
territory is bound to run into distribution costs 
that make such competition foolish. However, na- 
tional distribution will if properly effected, in- 
erease volume of sales by leaps and bounds and 
will also make for a steadier demand—so it is 
eagerly sought. 

As Dr. Klein recently pointed out, there are many 
firms trying to get a volume of sales without any 
relation to cost. ‘‘ Volume is, of course,’’ states Dr. 
Klein, ‘‘an important factor in any business if 
it ean be secured without an undue increase in 
the costs of operation. Where it involves an ex- 
pansion of territory, there is often a chance that 
the cost is greater than the added profits. No 
one seems to know how many distributors are sell- 
ing goods in territories where they are now losing 
money on every sale.”’ 

If this statement is true, a real effort should 
be made upon the part of manufacturers to use 
the volume rule as long as it is profitable and 
thereafter avoid it. Volume is one thing and 
profits are another, and after all everybody is in 
business for profits. 


Knocking the other fellow is seemingly the basis 
of a notable part of modern advertising copy. A 
‘areful analysis of a vast number of advertise- 
ments, particularly in our own industry, will re- 
veal that the theme of a great many of them is 
merely a refutatory weapon, piercing the state- 
ments of a competitive product. While it may be 
true, that the average lay reader will yield to the 
appeal of an expose of an attempt to beguile him, 
and the sales returns might be temporarily aug- 
mented, as well as a deeper impression of his good 
will, the policy entailed is a treacherous one. The 
aggressive faculty of American industry today, is 
clearly understood and surmounting competitive 
resistance is seldom an impossibility. It is quite 
natural and should be expected that in cases of 
this sort the subject of the criticism will create a 
means of retribution. Cutting of price will be en- 
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couraged. Unfair sales methods, slander and 
other harmful media will be employed. The eriti- 
cal advertiser will be forced to meet a retaliatory 
campaign, involving more money and will even- 
tually find that his weapon has missed its mark and 
stabbed his own pocketbook. 


| Ten Years Ago | 


(From Drug & Chemical Markets, October 31, 1917) 

The question of tin containers, boxes, tubes and cans 
used by the manufacturers and druggists has become 
so serious that substitutes are being sought. Manu- 
facturers of paper and fibre containers have appointed 
a committee to work in conjunction with the Food Ad- 
ministrator to relieve the situation. 

An earlier ruling of the Department of Internal Rev- 
enue holding that spirits used for the manufacture of 
soda water flavors should be taxed as beverage alcohol 
has been modified, and now places the manufacture of 
flavors in the non-beverage class. 

Ungerer & Co. have removed their offices and ware- 
rooms to a modern six story building at No. 124 W. 19 
St. The company was founded by the late Wm. P. Un- 
gerer, nearly 25 years ago. - 

Charles L. Huisking, Inc., is the name of a new com- 
pany formed by G. P., C. F. and C. L. Huisking of 5 
Platt St.,. New York, brokers in drugs and chemicals, 
Capital $300,000. 

B. J. Johnson Soap Co., Wisconsin, has changed its 
name to the Palmolive Co. 
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The Smith Brothers start out for vengeance 
“The New Yorker.” 
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A hy Alcohol Prices Are 


Based on Cuban Molasses 


ITHIN the past year alcohol 
buyers have been led to believe 
that molasses holds the key to 

the selling price of alcohol, and only 
within the past month rumors have 
been current of real weakness in mo- 
lasses. Alcohol buyers have, therefore, 
been upset in that the supposed weak- 
ness in molasses has not been reflected 
in the alcohol situation, and in many 
instances they have been loath to pur- 
chase alcohol ahead in the face of such 
rumors. 

The statement that alcohol had been 
bought at 4% cents per gallon at the 
Cuban seaboard was made recently in 
the “Wall Street Journal”. The price 
that has been in effect and upon which 
present alcohol prices are based is 7 
cents per gallon at Cuba. Further 
statements were made that “this re- 
duction of nearly 35 per cent in molasses prices is held to 
indicate the expected trend for 1928.” And that “the al- 
cohol trade is freely predicting a price around 3% cents 
per gallon for molasses, compared with 5% cents to 534 
cents per gallon paid by the larger companies this year, and 
nearer 214 cents per gallon paid last year.” The report 
states that “the sale at slightly above 4% cents per gallon 
was small in volume”, but this is augmented by the state- 
ment that “it is understood that inquiry volume would re- 
sult in sharp price reduction.” 

The: same. report said “The American Molasses Com- 
pany recently purchased in Argentina approximately 250,- 
000 gallons en route to this country, prices averaging some- 
what under the latest Cuban price. This cargo will be the 
first molasses imported from Argentina into the United 
States and, with purchases by one of the largest distillers 
this year from Java and Africa, indicates the turning away 
of American alcohol distillers from complete independence 
upon the Cuban product”. 

From these statements it would appear that the present 
Price of Cuban molasses brings into competition with it 
molasses from many other corners of the globe which 
will eventually force the price of Cuban molasses down from 
its present level. It is true that the present alcohol mar- 
ket is based on a molasses price of 7 cents per gallon at 
Cuba. 

. Since molasses is a by-product of sugar, it is produced 
im every country that produces sugar. Some sugar mills 
are more efficient than others and the molasses from the 
more efficient mills does not contain as much sugar as 
molasses from the inefficient sugar mills. The yield of 
molasses is estimated at from 40 to 60 gallons per ton of 
Taw sugar produced, although the average is generally 
taken as 50 gallons of molasses per ton of sugar. In this 
Country alcohol producers are accustomed to receiving mo- 
lasses containing 52 per cent of sugars and are not in- 
clined to use anything lower in sugar content if they can 


rent. 


The great bulk of alco- 
hol in this country ts 
made from molasses. 
Rumors of available mo- 
lasses from various 
countries that would 
eliminate the depend- 
ence of this country up- 
on Cuba have been cur- 
Why is it that 
Cuba Still controls the 
situation? 


avoid doing so. This is only natural. 

They are also accustomed to receive 
blackstrap molasses such as is obtain- 
ed in the manufacture of sugar from 
cane. The manufacture of sugar from 
beets yields a molasses much lower in 
sugar content than blackstrap molasses, 
and furthermore the beet sugar mo- 
lasses cannot be used in the plants of 
United States distillers as it presents 
many manufacturing difficulties. For 
this reason the European beet sugar 
molasses, totalling 341,979,700 gallons 
yearly is not brought into this country. 
In addition to the other disadvantages 
of beet sugar molasses, the European 
product has the disadvantage of a very 
high freight compared with Cuba and 
the West Indies. 

Hawaiian molasses, although made 
from cane, is not wanted because the Hawaiian sugar mills 
are the most efficient in the world and the molasses aver- 
ages only 45 to 47 per cent of sugar. This molasses also 
has a heavy freight rate against it. Hawaiian molasses is 
very largely converted in motor fuel in the islands. 

Cuba’s Crop 

Cuba, according to the latest estimates will produce from 
its present crop a total of 220,426,050 gallons of molasses, 
which is close to 20,000,000 gallons below the previous 
year, and more than 30,000,000 gallons below the year be- 
fore last. Common practice in alcohol manufacture yields 
on the average 1 gallon of alcohol from 234 gallons of 
molasses, so that the molasses accessible in Cuba this year, 
if used only for alcohol distilling, would give slightly more 
than 80,000,000 gallons of alcohol. Molasses used for al- 
cohol manufacture during the fiscal year ending June 30, 
1926 totalled 267,000,000 gallons, which is considerably more 
than Cuba alone produces. Denatured alcohol production 
during the same year was 105,375,886 gallons. Further- 
more some ‘35,000,000 gallons of Cuban molasses are used 
annually for stock feeding purposes. In addition Cuba has 
used from 22,500,000 to 37,000,000 gallons of molasses in 
her own country for producing alcohol for motor fuel as 
well as rum. 

While denatured alcohol production during the current 
calender year will be close to 90,000,000 gallons, or about 10 
per cent below last year, Cuba’s offerings alone will not 
meet the requirements of the alcohol industry of this coun- 
try. There is however, the balance of the West Indies to 
supplement Cuba’s supply. A large part of Porto Rican 
molasses comes to this country but the total crop is small, 
amounting this year to only 28,000,000 gallons. San Do- 
mingo also offers some molasses but the quantity is relative- 
ly small. : 

Various blackstrap molasses producing countries are 
located in South America. But Argentina offers only 17,- 
500,000 gallons scattered throughout the Republic. The 

(Continued on Page 532) 
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cin ation Offers and Deals 
Through The Retailers’ Eyes 


Combinations move more goods 1n the opinion oj the large chains, while the independent re- 
tailer sees no such effect but only the creation of suspicion in the mind of the buyer as 
to the soundness o} the original price. Deals are fine, think the chains with 
large buying and selling capacity. One price for everybody 1s asked 
by the independent, in a survey of the New York druggists. 


(¥4 NE price for everybody and no quantity deals” is 
the cry of one retailer, while the next is roused 
to wild enthusiasm over the prospect of bigger 

and better deals. No other single topic seems to evoke 
a wider difference of opinion among retail druggists than 
the age-old subject of free deals. Being an extremely im- 
portant factor in the manufacturer’s merchandising ma- 
chinery, the ideas and opinions of the retailer are always 
interesting and important, despite the fact that the manu- 
facturer has at his disposal many surer methods for de- 
termining and checking merchandising policies. 

A survey conducted by Druc MarKETS among a repre- 
sentative group of retail druggists in and around New York 
City, shows that retailers are in accord on only one phase 
of the free deal. They will accept only such deals as are 
offered by reliable and established firms. This, of course, 
is elementary and is introduced here merely to emphasize 
the difference of opinion which exists. From the individual 
entrepreneur to the far-reaching chain store organization, 
from the small cut-price artist operating on the proverbial 
shoe-string to the very dignified “pharmacist” catering to 
a wealthy clientele, from the kindly family druggist knowing 
the ills of the neighborhood to the purveyor of pharmaceu- 
ticals in the hurried business district—all agreed on that, 
and on that alone. 

Chains Like Free Deals 

As is to be expected, the free deal receives almost blanket 
approval by managers and executives of chain drug stores 
such as Mr. Griffiths and Mr. Fox of the Pennsylvania 
Drug Stores, and Mr. Kalen, of the Allison chain. The 
larger margin of profit offered by the deal speaks in ac- 
cents not to be denied by those who are in position to make 
the most of it through enormous buying power, such as 
the chain store commands. The manufacturer in turn 
benefits by the good will engendered by this opportunity to 
increase profits, by the quick turnover which occurs as the 
chain organization stocks up in an effort to get as much free 
goods as possible, and by the “boosting” of his product 
which follows, as the organization then attempts to clear it 
from the shelves and warehouses so that it may make a 
rapid turnover and realize on the larger margin of profit. 

But even into the chain store’s commendation of the deal 
because of the benefits accruing to both manufacturer and 
retailer, there creeps a bit of criticism. Most of this is di- 
rected at the combination sales type of deal. While ad- 
mitting that it has the same results of stimulating trade as 
has the free goods deal and, in addition, that it is a superior 
method for introducing and distributing new merchandise, 
there is a general feeling among chain store executives that 
this type of deal has been overdone, especially during recent 
months. They like the large margin of profit and are 
willing to cooperate with the manufacturer’s national ad- 
vertising campaign in promoting combination sales, but feel 
that the manufacturers have displayed an unwise spirit of 


competition in making these deals. They maintain that the 
psychological effect of a combination sale is lost when three 
or four manufacturers of the same type of product are 
making offers at the same time. The ultimate consumer 
loses the all-important idea that he is getting something 
for nothing when he enters a retail store and sees that 
every manufacturer in a certain field is doing the same 
thing. The prospective buyer becomes apathetic concern- 
ing combination sales when every company has them and a 
real danger: lies in the possibility that the consumer may 
question the price of a standard article when he sees every- 
body selling that article with one or two others thrown in, 
with little, or no advance in price. The net result of so 
many deals of this sort is harmful and chain store operators 
say that to offset it, they are forced to feature only one of 
these deals at a time. They realize that the manufacturer 
may be forced into these sales by competition or a desire 
to be as progressive as his competitor. On the other hand, 
they think the manufacturer is wasting his advertising and 
that they themselves do not benefit by the increased margin 
of profit when everybody in a field is having a deal at the 
same time. 
Independent Retailers’ Arguments 


The individual retail druggist in general has a much more 
uncomplimentary opinion of deals, than the chain store op- 
erator. In the first place, like Mr. Robinson, owner of the 
drug store in the Hotel Biltmore he feels that he gets little 
or no advantage from a free goods deal because he has not 
sufficient capital to go into them on a sufficiently large 
scale to make them worth while. He sees no reason why a 
druggist who can buy ten gross should be entitled to any 
greater margin of profit than the man who can only buy 
one. According to Mr. Pick, who has had many years 
of experience in his store on Spruce Street, he realizes 
pretty generally how important he is to; the manufacturer 
and doesn’t think the manufacturer is encouraging his 
good will when a large scale operator gets aj cheaper 
price per item than he does. One price to all and no 
quantity deals is the keynote of his argument; for a good 
article, in his opinion, doesn’t need a deal to put it across. 
It only encourages overloading and subsequent price-cut- 
ting. While the manufacturer benefits by a temporary 
increase in turnover the individual retailer thinks that the 
maker will lose in the end because he will have to bring 
down his prices eventually because of the fact that deals 
have overloaded the market. 

Deals involving combination sales are almost worthless, 
in the eyes of the individual retailer. Those with a 
wealthy clientele such as Mr. Munsch in the Hotel Roose- 
velt, cannot use them because the bargain idea has no 
appeal to their consuming trade. The others say that 
their) trade only buys what it wants and a combination 
sale is apparently no inducement to buy anything else. In- 

(Continued on Page 532) 
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Arnica in the Spotlight 


HE uncommon proportions of present values of arnica 
flowers, with prices raised to a point one thousand per 
cent above their normal value, has aroused wide interest. 
Such an increase in value is an unusual incident, and has 
lifted arnica from a long occupied post of obscurity to the 
spotlight. Arnica is an uncultivated plant, found on moun- 





/7Z3\ (92 





G25 6 2 





Prices of 
ARNICA FLOWERS 
Dollars per Pound 


Druc Markets 











—! 
tain sides in somewhat high altitudes and is chiefly grown 
in Germany, Switzerland and neighboring countries being 
but. one of the many Continental crude drugs that have 
been affected by the heavy rains in Europe this summer 
but seems to have suffered the most severe damage. 

While it has not been an item of commanding interest 
during recent years, its existence in medicine has been 
well known even prior to its recognition by the London 
Pharmacoepia in 1788. Its early history dates back to the 
16th century when its discovery as a cure for fevers was 
jubilantly hailed by Germans who had been conducting a 
domestic crusade for something to supplant the then popular 
Peruvian bark trading. In later years, after official recog- 
nition, its usage grew to huge proportions. The soothing 
properties of arnica in debilitant cases was universally 
known and so thrived until the last century, when the rapid 
strides of research, found chemical substitutes and less ex- 
pensive crude drugs with similar efficiency. Then arnica 
was displaced as an item of importance and its consumption 
diminished. Its next rise to prominence appeared in 1925, 
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which explains the increased import figures for that year. 
It was accepted as a denaturant for alcohol and dealers 
welcomed the opportunity to revive interest. The re- 
search men of our bootlegging industry, realized the ease 
in extracting the alcohol both from tincture of arnica and 
from alcohol denatured with arnica and its popularity 
was stemmed by the Prohibition Department. 

The flowers are of frail construction and rains not only 

(Continued on Page 530) 





NOVEMBER 1, 1927 


“(g)ho’s “Who 


in the Drug Industries 


Harold Levine, Chief Chemist, Scott & Bowne, Bloom- 
field, N. J. Born: Middletown, Conn., Dec. 30, 1900. 
Educat: Middletown High School, Wesleyan Univ. 1922 
B. S., Yale Univ. 1926, Ph. D. Bus. 1926-27 Food Research 
Labs. New York, N. Y., Ass’t. Director of Nutritional 
Div., 1927 Scott & Bowne. Mem: Tan Epsilon Phi, 
(Yale Chapter) American Chem. Soc., American Ass'n. 
Advancement Science Sigma Xi Yale Chapter. Ass'’t. 
in Physiological Chem. Yale Univ. 1923-26. Publica- 
tions, A. Cage Device for the Study of Ketosis & Nitro- 
Metabolism in Small. Animals, Growth Experi- 


gen 
ments on Diets Rich in Fat. Ketosis In the Rat, A 
Non-Scattering Food Cup. Hobbies: Tennis. 


John Thomas Lloyd, Vice Pres. Lloyd Bros. Phar- 
macists, Inc., Cincinnati, Ohio. Born: Newport, Ky., 
1884. Mar: Olive Tuttle. Eastport, Long Island, N. 
Y., 1917. Children: (2) daughters. Educat: A. B. Cor- 
nell ’09, Ph. D. Cornell 1920, D. Phar. 1925 (hon.) Cin- 
cinnati College of Pharmacy. Bus: Instructor in Biol- 
ogy Cornell 1910-1912; Instructor in Limnology, Cor- 
nell 1913-1918. Public Record: Drove American ambu- 
lance attached to 77th Div. French Infantry. Mem: 
Gamma Alpha, Sigma Xi, Cincinnati Club. 

Dudley Field Lum Mer. Chic. Branch Office Gi- 
vaudan-Delawanna, Inc. (Burton T. Bush, Inc.) Chi- 
cago, Ill. Born: Chatham, N. J. Aug. 20, 1888, Mar. 
Gladys Morgan Lyons, Chciago, Ill, 1919. Children 
(2) daughters. Educat: Grade & High School at Chat- 
ham, N. J. (1) yr. Drake College, Newark, N. J. Bus. 
N. Y. Office George Lueders & Co 1906-1908, Traveling 
Salesman, George Lueders & Co., Chic. Branch Office 
1909-1924, Co-partnership-Lum & Lemmermeyer, Chi- 
cago, 1924-1926; Mirs, Selling Agents. Public record: 
Ist Lieut. Inf. (46th. U. S. Inf.) 1917-1919. Mem: Chi- 
cago Drug & Chemical Assoc., Chicago Perfumery, Soap 
& Extract Mfg’s. Assoc. Hobbies: Golf. 

Alexander W. Murray, Sec. & Head of Legal Dept. 
United Drug Co., Boston, Miass., Born: Nova Scotia, 
March 1, 1884. Mar: Florence Orr, Cedar Rapids, Ia, 
Sept. 10, 1913. Children: (2) daughters. Educat: L. 
L. B. 1910. Bus. United ‘Drug Co. since 1910. Mem. 
Mangus, Unitarian, Accacia, Mercantile Library, Direc- 
tor in U. S. Trade Mark Assoc., Masonic. Hobbies: 
Trying to make enough to pay family’s expenses. 

Charles, Andrew McFarland, Mer. Parchem Drug Co, 
Helena, Mont. Born: Ohio, 1879. Mar: Edwina John- 
stone, Helena, Mont. 1907. Educat: Graduate in Phar- 
macy 1900. Hobbies: Walking. 


Emanuel von Salis (von Salis-Mayenfeld), Vice Pres. & 


Factory Megr., The Bayer Co. Inc., Rensselaer, N. Y. 
Born: Basel Switzerland, March 20, 1858. Mar: Amy 
Lorimer, Manchester, England, April 2, 1885. Chil- 


dren (1) daughter. Educat: Swiss Polytechnical School, 
Univ. of Zurich, Switzerland. Ph. D, 1882. Bus: Clay- 
ton Aniline Co., Manchester, Eng. Chemists 1884-1898, 
Hudson River Aniline Color Works, Rensselaer. Pres. 
1899-1912, The Bayer Co. Inc., Rensselaer, since 1913. 
Public record: Trustee Home Savings Bank, N. Y. Di 
rector, Rensselaer County Bank, Rensselaer, N. Y. Mem. 
Chemist Club, N. Y., Swiss Club, N. Y., Albany Club, 
Albany, N. Y. 
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>Jelling to Syndicates 


N discussing the question of selling 

to chain stores and buying syn- 

dicates, it is necessary in the first 
place to make a distinction between 
the two types of institutions. A 
chain store enterprise is one which 
has centralized ownership and con- 
trol of the individual stores. This 
includes centralized control of buy- 
ing. A syndicate, on the other hand, 
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and Chain Stores 


By Dr. Marvin T. Copeland 


Policies to be pursued when 
selling large buying organt- 
zations have puzzled the 
minds of executives not only 
wn the drug industry but in 
practically every industry 
concerned with retail distri- 


the chain stores represent. This 
condition is one that may be signifi- 
cant for other trades, for if it is true 
that chain stores are to continue to 
increase in number in those other 
trades, sooner or later manufacturers 
will find it necessary to sell to them. 

In so far as chain stores are con- 
cerned, therefore, it seems to me that 
the vital question is not whether the 
manufacturer should sell to the chain 





is a cooperative buying organization 
of independent retailers. This dis- 
tinction is so fundamental that the 
two types of institutions obviously 
must be considered separately. In 
the chain store field, furthermore, 
conditions differ, at least temporarily, between trades. 
In the grocery trade, where the chain store has shown the 
greatest growth in this country, there are large market 
areas in which chain stores constitute a substantial portion 
of the retail outlets of distribution. Mr. Cherington, in 
his article in the September number of the J. Walter 
Thompson News Bulletin, states that in the United 
States probably one-half the grocery business in cities 
of over one hundred thousand population is handled 
by chain stores and that in all cities with a population 
of over twenty-five thousand probably one-third of the 
grocery business is handled by the chain store compan- 
ies, A manufacturer of grocery products usually needs 
intensive distribution, and in these urban markets he 
obviously cannot secure intensive distribution without 
selling to the chain store companies. 


In the tobacco trade in the urban market, chain 
stores likewise handle a substantial part of the business. 
In the drug trade, in the drygoods trade, and in the 
shoe trade individual chains are large distributors but 
their share of the business in their respective lines is 
much less than the share which the grocery chains have 
in that trade. In various other industries chain store 
companies are operating, and occasionally a chain store 
company in one of those industries predominates in a 
Particular locality. That presents, however, a very 
specialized problem for a manufacturer which will be 
decided on quite different grounds from those that con- 
trol the broad question, or policy, of whether to sell 
to chain stores generally. 


In the grocery trade, so far as I have been able to 
learn, there are few, if any, manufacturers who now re- 
fuse to sell to chain store companies. The question as 
to whether or not to sell to chain stores may still be 
a topic for light conversation among grocery manu- 
facturers, but as a practical matter the question already 
8 answered. A manufacturer of grocery products cannot 
afford usually to lose the volume of potential sales which 


bution. 





, ; : =e 
Address delivered at Annual Meeting Association of National 
Advertisers, Nov. 1 


Dr. Copeland cites 
the common practices and 
_ thes effects. 


stores, but rather the query as to 
the price at which he will sell to 
chain stores and the services that he 
will render them. 

One advantage of the chain store 
type of enterprise obviously is the close coordination of 
the wholesale and retail functions which it obtains. Since 
the chain store company usually operates a warehouse 
and distributes merchandise from that warehouse to its 
retail branches, it expects to purchase merchandise on 
terms at least as favorable as those that wholesalers 
receive. It is the general practice, I judge, for manu- 
facturers to sell to chain store companies now at as 
low prices as are quoted to wholesalers. Some of the 
large chain store companies, however, because of the 
strength of their position, demand and receive additional 
concessions in price from various manufacturers. When a 
manufacturer grants such concessions, he obviously is 
cutting the ground from under the wholesalers and unit 
stores who are handling his product. Another practice 
is that which is exemplified in the case of a company, 
not in the grocery field, which sells to certain chain 
store companies at the same price as to wholesalers 
and fills many small orders for shipment directly to the 
individual stores. The manufacturer in that case is per- 
forming a large part of the wholesale service which a 
chain store company usually is expected to render. This 
constitutes preferential treatment of the chain stores. 
Such service to a few customers is uneconomic, unsound, 
and unfair, unless the manufacturer sets up a distribut- 
ing organization to fill small orders from retailérs gen- 
erally. 

The practice to which I referred a moment ago, of 
granting extra discounts or lower prices to chain stores 
than to wholesalers, is demoralizing and vicious. The 
excuse usually offered for such practice is that compe- 
titors are doing it or that “it’s practical business”. It 
represents, however, a greedy struggle for volume of 
sales more or less irrespective of costs, or fear of the 
bogey of the “big stick” in buying. It is a short sighted 
practice which tends to cause chaotic conditions. There 
are enough manufacturers, furthermore selling to chain 
store companies without concessions to show that a 
Oone-price policy can be observed. 

In those trades in which the chain store companies 
have a large share of the business, a manufacturer who 

(Continued on Page 530) 
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i. J he Practical Ethics 


of Sincere Advertising 


AST Spring the Harvard School 
of Business dedicated its new 
plant, built with George Bak- 
er’s six million dollars. Leading 
business men were invited, and Owen 
D. Young was orator of the day. The 


By Ernest Elmo Calkins 


What advertising appeal to 
use 1s not always an easy 
question to answer. It 1s also 
possible to benefit by the ex- 


believable, dependable advertising, 
and with the whole body of honest, 
fairly conducted business, they are 
but a fraction of them. These auth- 
ors are guilty of the fault they find 
with advertising, telling part of the 


newspapers gave it much space, and 
the gist of all their comment was 
that business had now become a pro- 
fession. Just what that means Mr. 
Young summed up in these words, 
“responsible action as a group, de- 
votion to its own ideals, the creation 
of its own codes, the capacity for 
its own discipline, the awards of its 
own honors, and the responsibility 
for its own service.” 

Of this list of obligations the most significant is the 
one about capacity for its own discipline. No one thing 
has done more to make business profitable to its promo- 
ters and satisfactory to the public than its disposition to 
regulate itself and forestall interference and meddling 
from legislatures and other Government bodies. 

Of all the new tools that business has discovered and 
adopted as it lifted itself out of the slough of chicanery 
and guile, scientifically trained minds, increased trans- 
portation, unlimited capital, insurance of all hazards, 
none has been of more use to it than the privilege of ad- 
vertising. Advertising has made possible national dis- 
tribution, and national distribution has built up mass 
production. The two together have brought any num- 
ber of useful and desirable things within reach of the 
multitude financially and geographically. 

Business owes a debt to advertising, but advertising is 
equally under obligations to business. Advertising 
worked out its own destiny at the same time, becoming 
cleaner and honester as it became more efficient. There 
are already checks and safeguards against the grosser 
and more obvious forms of dishonest advertising. The 
Better Business Bureau, to name one, supported with 
money contributed by advertising men, is steadily win- 
nowing out of the commercial fabric the fakes, quacks, 
swindles, the wild-cat stocks. 

Recently Ralph Borsodi in his book, “The Distribu- 
tion Age,” argued that high pressure salesmanship 
backed up by advertising is adding unnecessarily to 
the cost of goods the public buys. And Lou Hahn has 
written an introduction to that book serving notice on 
manufacturers that retail dealers will no longer meekly 
act as distributors of advertised goods. 

Raymond Fuller has been hurling questions at manu- 
facturers based on statements in their own advertise- 
ments. You have all read some of them; perhaps all 
of them. The question for us is, how much is true, 
and the answer is that a great deal is true, but not the 
truth. These books are made up of selected 


whole 
When compared with the whole body of 


instances. 


perience oj others who had 

used certain copy greatly to 

they regret. Mr. Calkins 

tells some of the methods 

oj strengthening statements, 

and some of the pitjalls to 
be avoided. 
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Advertisers, Oct. 


truth and emphasizing it to look like 
the whole. Advertising is weakened 
by bunk, over-exploitation, hypo- 
crisy and exaggeration. It is a hu- 
man institution and shares the de- 
fects and frailities of all human in- 
stitutions. But there is no more 
bunk in advertising than quackery 
in medicine, or shysterism in law. 
Look, for instance, at our machine 
for administering justice. 

The fierce competition between cigarettes, motor cars, 
tires, toilet soaps or vanity products has led us to exceed 
the bounds of reasonableness, which has done much 
harm to that irreplacable resource, public confidence. 
We are offered toilet soaps that wash away all facial 
blemishes and leave the washer fair as Rosamund; den- 
tifrices that remove film from the teeth, and prevent or 
even cure pyorrhea! But observe how extreme state- 
ments tempt a competitor to take advantage of the 
opportunity thus created. When some of the complex- 
ion soaps began to crowd the mourners in their advertis- 
ing claims, Kenneth Fraser took the train to Ivorydale 
and interviewed Colonel Procter. ‘What is Ivory Soap 
going to do in face of advertising like that?” he asked. 
Colonel Procter said, “I’ll be the goat. What is it going 
to do?” Fraser told him and came back from Cincinnati 
with a new advertising account. And straightway the 
Ivory Soap advertising began to tell just what a toilet 
soap could do and all it could not do, and set up limits 
and gave the public facts by which it could judge all 
toilet soaps. The result was a restraining effect on 
all complexion soap advertising. 

What are some of the admitted faults and shortcom- 
ings of present day advertising? Exaggeration is one, 
the natura? exuberance of the seller—sweeping, un- 
proved claims, superlative, the weakest words in the 
language, which leave the reader cold and add to the 
skeptical attitude toward all advertising. This is the 
commonest weakness of all. It is the first resort of 
the inexperienced copy writer, the last lapse of the 
seasoned advertising man. 

I am familiar with one business that is now twelve 
years old. I have read every line of its advertising. It 
started from nothing, a new product. It not only had to 
educate women to use this new product, but it had to 
uneducate them in the use of an old product to which 
they were bound by habit and tradition. In all these 
twelve years this advertising has never raised its voice 
It has never 
It has never 


above an ordinary conversational tone. 
used a superlative or even a comparative. 


(Continued on Page 529) 
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Quinine Investigation Instituted 


Principal Factors Receive Subpoenas to Appear before Federal Grand 
Jury—Complete Records of all Transactions in Quinine, Cinchona 
Bark and Quinine Derivatives Demanded—Specific Firms and Individ- 
uals Cited in' Subpoena—Investigation Starts Nov. 4 in New York. 





Appearance before a_ Federal 
grand jury in an investigation into 
alleged violation of the anti-trust 
laws has been required by subpoenas 
served on factors in quinine. The 
investigation will be started in room 
426 of the Federal Court House, 
New York, on Nov. 4. The subp- 
oenas were issued by Judge John 
C. Knox, of the United States Fed- 
eral Court of the Southern district 
of New York. Isreal B. Oseas, 
special assistant to the attorney 
general, is in charge of the New 
York part of the investigation. 

The principal factors in quinine 
are Merck & Co., R. W. Greeff & 
Co., New York Quinine & Chemi- 
cal Co., Hoffman-LaRoche Chemi- 
cal Works, Hosken & Co., and Mal- 
linckrodt Chemical Works. The 
companies receiving subpoenas were 
requested to attend a meeting in the 
office of William J. Donavan, assis- 
tant attorney general in Washing- 
ton, Oct. 31. At this meeting plans 
were arrived at for the examination 
of the documents to be produced in 
court on Nov. 4 under the terms 
of the supoenas. 

The subpoenas required that the 
firms served shall produce in court 
all records, books of account, price 
lists, correspondence, office memo- 
randa, reports and instructions to 
employees from Nov. 1, 1924 to 
date, and concerning purchase, con- 
signment, shipment, sale of cin- 
chona bark, quinine and derivatives. 

Names and addresses of persons 
from whom purchases were made or 
to whom sales were made, is re- 
quired. Also all information re- 
garding any contracts to buy or 
sell, 

The subpoena makes specific ref- 
erence to factors in quinine in re- 
quiring that all records of business 
done with the following must be 
included: N. V. Amsterdamsche 
Chininefabriek, N. V. Bandoengsche 
Kininefabriek, N. V. Niederlandsche 
Kininefabriek, the Kina Bureau, the 
Association of Representatives of 
Producers Affiliated with the Qui- 
nine Convention, the wgie ae of 
Quinine Manufacturers, R. 


Greeff & Co., Inc., R. W. De Greeti 


& Co., Ltd., New York Quinine & 
Chemical Works, Mallinckrodt 
Chemical Works, Powers, Weight- 
man & Rosengarten, Merck & Co., 
Hosken & Co., Hoffman-LaRoche 
Chemical Works, A. R. Van Linge, 
S. Camphuis, Frank McDonough, 
Frederick Rosengarten, William 
Hosken, P. H. Van der Meulen, J. 
Gerritzen, P. L. Ras, J. W. G. Sieg- 
er, R. W. De Greef. 





P. A. T. A. HELD TO BE 

ILLEGAL COMBINATION 
(Special to DruG Markets) 

Toronto, Oct. 29—The report of 
L. V. O’Connor, the commissioner 
appointed by the Canadian Govern- 
ment to investigate the charges 
against the Proprietary Articles 
Trade Association of being an illegal 
combine contrary to the provisions of 
the Combines Investigation Act, has 
been made public. His finding is 
that the charges are sustained by the 
evidence] and that the P. A. T. A. 
is an organization operating in the 
restraint of trade and against the in- 
terests of the public. The P. A. T. 
A. was the subject of an interim re- 
port by F. A. McGregor Registrar 
of the Combines Investigation Act 
which was published a year ago. The 
Association claimed that they had not 
been given adequate opportunity to 
present their side of the case, and 
asked for a formal inquiry by a spe- 
cially appointed commissioner. In 
compliance with this request Mr. 
O’Connor was appointed commission- 
er, and in the course of his investiga- 
tion meetings were held in Montreal, 
Toronto, and Winnipeg which oc- 
cupied 51 days, during which upwards 
of 80 witnesses gave evidence, in- 
cluding representatives of all bran- 
ches of the trade. Mr. O’Connor 
comes to the conclusion that the P. 
A. T. A. is a combine within the 
meaning of the Combines Investiga- 
tion Act, the public being detrimental- 
ly affected by its operations: (1) 
through its effect in enhancing prices 
or preventing the reduction of prices 
charged by certain types of retailers 
serving a substantial portion of the 
public; (2) through imposing on all 


distributers regardless of their cost 
of operation the same margin of pro- 
fit for each article; (3) Attempting 
to compell manufacturers to become 
members of the Association; (4) pre- 
venting the retail druggists from se- 
curing the advantages of club buy- 
ing; (5) impeding the development of 
co-operative societies; (6) forcing 
goods through certain channels of 
trade. 

The report states that there does 
not seem to be any doubt that the as- 
sociation proposes to compel manu- 
facturers to accept membership, re- 
tailers being urged ito push the sale 
of P. A. T. A. articles and to refrain, 
as far as_ possible from handling 
other goods. While depreciating preda- 
tory price-cutting, the report pointed 
out that those guilty of this practice 
were not a dominant factor in the 
trade, and in addition to curbing his 
activities the association places a 
heavy handicap on the retailer whose 
lower price represented lower op- 
erating costs. 

Prior to the advent of the asso- 
ciation a large part of the consuming 
public had been purchasing these 
goods at prices considerably lower 
than those set out in the Association’s 
list. The practice among retail drug- 
gists of forming buying groups in 
order to obtain larger quantity dis- 
counts is prohibited by the P. A. T. 
A. thereby rendering these druggists 
unable to compete with the larger and 
financially strong retailers and with 
the cut-rater. 


The report finds that the restric- 
tions of the association in regard to 
club buying and the handling of P. 
A. T. A. goods by the methods ordi- 
narily adopted by the retailer’s co-op- 
erative companies are imposed solely 
for the benefit of the wholesalers, and 
is not a reasonable regulation for 
the protection of the trade and an un- 
necessary interference with the re- 
tailer. 

No official announcement has yet 
been made as to what action if any 
will be taken by the Canadian Gov- 
ernment on the report of Commission- 
er O’Connor’s finding. Should the 
association decide to disband, it is 
possible that no action will he taken, 
should they continue to function as 
in the past, copies of the Commis- 
sioner’s report will be sent to the At- 
torney-General of each province with 
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a view to prosecution under the Com- 
bines Investigation Act. Should the 
Provincial authorities fail to take ac- 
tion prosecution may be instituted by 
the Dominion as was done in the 
fruit combines case. Much 
depends on the attitude of the As- 
death of 


however 
sociation, which since the 
Sir Wm. Glyn-Jones has been op- 
erating under a committee of five 
consisting of C. W. Tinling, pres!- 
dent of National Drug & Chemical 
Co., Leo G. Ryan, president of Win- 
gate Chemical Co., Mr. Charbonneau, 
wholesale druggist, and Edward Vad- 
boncoeur, and G. T. Lapointe retail 
pharmacists all of Montreal. It is 
understood that a conference will 
shortly be held by the association to 
determine their future course. 





HERB JUICE MEDICINE 
HEARINGS DATES SET 

Inquiry relative to alleged main- 
tenance of resale prices will be con- 
ducted by the Federal Trade Com- 
mission in the matter of Herb Juice 
Medicine Company, of Jackson, 
Tennessee. Hearings will be held 
as follows: 

Tuesday, October 25, St. Louis, 
at room No. 404, U. S. Postoffice 
building, 10 am. Thursday, Octo- 
ber 27, Jackson, Tennessee, at office 
of the custodian, U. S. Postoffice 
building, 10 a.m. 

Edward M. Averill, trial examin- 
er, will preside at the hearings. The 
Federal Trade Commission will be 
represented by Alfred M. Craven, 


attorney. 


MILK OF MAGNESIA GUM 

Milk of magnesia is to be incor- 
porated in a chewing gum which 
will shortly make its appearance on 
the market under the name of “New 
Yorker”. An attractive package is 
being used and an intensive adver- 
tising campaign will be conducted 
in several selected cities. 

The milk of magnesia is given up 
by the gum when the gum is 
chewed in the mouth, it is claimed. 
The sales appeal for the product 
will be along the lines of tooth paste 
advertising of meeting acid condi- 
tions and keeping the mouth healthy 
and clean. The company marketing 
the product is understood to have 
the financial backing of a_ well 
known food manufacturer. 





Edgar C. McKallor, president and 
owner of the E. C. McKallor Drug 
Co., Binghamton, N. Y., and prom- 
inent in all the affairs connected 
with the wholesale and retail drug 
business in New York State, died 
in Winchester, Mass., last week. He 
was fifty-seven years of age and had 
retired from business due to ill 
health. 
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Drug Makers Appear in Advertising Probe 





Representatives of Potter Drug & Chemical Co., Carlton-Hobby Co., and 
Lydia Pinkham Questioned Regarding Their Business of Placing 
Advertising Contracts—Potter Company Resents Attempts to Pry 


Into Affairs. 

Another one of the hearings the 
Federal Trade Commission is con- 
ducting, in effort to prove the 
charges of unnamed accusers 
against several associations in the 
publishing and advertising industry, 
was recently closed in Boston. The 
Commission has been summoning 
witnesses representing national ad- 
vertisers in an attempt to prove 
the defending associations were 
attempting to regulate advertising 
commissions and urging publishers 
to refrain from paying commissions 
to those who enter advertising con- 
tracts direct forcing them to do 
business through an agency. Aside 
from evidential testimony, the 
amounts allotted for advertising 
was disclosed by firms of national 
prominence. 

The first witness called by the at- 
torney for the Commission was 
Mrs. Viola P. Rollins, advertising 
manager for Potter Drug & Chemi- 
cal Co., Malden, Mass. During the 
jnquisition, the attorney for the 
Commission met with serious re- 
sistance from Mrs. Rollins’ coun- 
sel when questions were presented 
which he thought were attempts to 
pry into the private affairs and 
trade secrets of his client, who, as 
he claimed, was not a party identi- 
fied with any illegitimate practice. 
While on the stand the witness re- 
vealed the company spends _ be- 
tween $800,000 and $900,000 yearly 
in advertising Cuticura prepara- 
tions in newspapers and magazines 
of national coverage and _ utilizes 
the services of an _ advertising 
agency. The next witness called 
was a representative of W. L. 
Douglas Shoe Co., which firm ad- 
vertises to the extent of $200,000 
annually in newspapers and maga- 
zines and does not use an 
advertising agency. The witness 
was questioned as to whether 
or not his company en- 
countered any difficulty in obtain- 
ing an agency commission from 
newspapers and in reply stated that 
the company was termed as old- 
time advertiser and for over forty 
years his company had never ex- 
perienced any trouble in receiving 
the same commission as an adver- 
tising agency, as when they first 
placed their products before the 
public through advertising it was 
customary for publications to treat 
both agencies and direct advertis- 
ers with similar remunerations. 

The next witness, Harry Porter 
of Carlton-Hobby Co., makers of 


Father John’s medicine testified 
both for this firm and his former 
connection, the Pepsin Syrup Co. 
Mr. Porter said that the Carlton- 
Hobby Co. spent about $220,000 a 
year for newspaper space and ap- 
proximately $80,000 additional for 
other advertising media. The Pep- 
sin Co. spent between $135,000 and 
$600,000 per year, varying each 
year, for newspaper space only. 
Both of these companies do their 
business direct with publications 
and the only papers used were ones 
which readily paid them the agency 
commission or gave them the net 
rate. 

Miss Lydia Pinkham Gove assis- 
tant treasurer of the Lydia Pink- 
ham Co. presented the Commission 
with letters received from various 
newspaper publications in reply to 
her request for a commission or re- 
duction in price, when she, as rep- 
resentative of her company, spend- 
ing between $1,100,000 and $1,300,- 
000 annually, attempted to place 
her advertising direct instead of 
through an agency. The nature of 
these letters was not disclosed but 
doubtlessly will prove interesting 
if they are revealed in the final 
opinion of the Commission. Willis 
H. McLaughlin of the Walter 
Baker Co. announced that his com- 
pany spent about $500,000 year for 
advertising, approximately $175,000 
of which was allotted for newspaper 
publications. 

A similar hearing is scheduled 
in New York this month and a de- 
cision will be rendered by the com- 
mission when sufficient investiga- 
tion has been conducted. 





SQUIBB RETAINS DENTIST, 

PHYSICIAN, PHARMACIST 

E. R. Squibb & Sons, New York, 
has added Dr. William H. Stoner, 
Dr. Helen M. Beck and Dr. Robert 
J. Ruth, well known in their respec- 
tive professions of medicine, dentist- 
ry and pharmacy, to its organization. 
Dr. Stoner will assume the duties 
of chief of the Medical Department 
in which capacity he will maintain 
a close relationship between the 
medical profession and the Squibb 
organization. Dr. Beck will devote 
her time to the dental health educa- 
tional field, addressing schools, 
health organizations, conventions 
and other gatherings of like nature. 
Dr. Ruth wil! also do publicity and 
educational work in promoting re- 
lationships with the medical and 
pharmacal professions. 
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DruG MARKETS 


The Industry’s Finances 


Forhan Earnings Expected to Increase 


Total of $5 per Share Anticipated for Current Year Against $4.21 Last 
Year—Sales Running Well Above Last Year. 





With the 1927 year promising to be 
a record one for the Forhan Co., it is 
anticipated in well informed quarters 
that the concern will disclose net in- 
come for the full 12 months of the 
current year of well over $700,000 ac- 
cording to “The Wall Street News”. 
This is equal to approximately $5 a 
share on the 150,000 shares of class 
“A” stock outstanding, and compares 
with $631,205, or $4.21 a share on 
the “A” stock for the 1926 calendar 
year. Forhan products have been en- 
joying such success that it is held in 
some circles that an extra dividend 
may be declared in the near’ future, 
and it is probable that an increase in 
dividends on both “A” and “B” class- 
es of stock may soon be considered. 

Sales, as a result of the extensive 
advertising campaign, which has been 
conducted for some time by the or- 
ganization, and keen selling efforts, 
are said to be running at a rate 
above that of any previous year, and 
foreign business, at higher levels 
than ever before, is bringing in grati- 
fying results. Net income for the 
first six months of the current year 
aggregated $306,027, equal to $2.04 an 
“A” share, against $217,118, or $1.45 
an “A” share in the 1926 first half. 

Following participation privileges, 
however, which provide for equal dis- 
tribution, when the classy “A” stock 
has received $1.60 a share annually 
and the “B” $1 annually, the total ap- 
plicable to the “A” stocks for the 
1927 half year was $1.17 a share, 








l Foreign Exchange 


Par Current 


Great Britain (pound sterling) 4,86 4.87 
GONG AIEEE): 450 ciceissiecis ewer 193 .0392 
ME UED) cise arainencsastecsrs .193 .055 


Belgium (frane) .......see0e- 198 139 
Czechoslovakia (erown) per 100. 20.30 2.96 


Denmark (krone) ............ -268 -268 
Germany (mark) ............ -238 -239 
Holland (florin) ............. -402 -403 
SE) a a 193 113 
Norway (krone) ..........0005 -258 -264 
oe .193 171 
Sweden (krone) ..........000 -268 -269 
Switzerland (france) .......... .193 .193 
Argentine (peso) ............ .414 -426 
To .324 .120 
MAMI MOM ass \aveso ola oesdiore -499 -465 
OR Oe re ae -485 .364 
China (silver dollar, Hongkong) -789 -491 

(Tael—(Pekin, silver) ... 1.986 -660 


(Tael—(Shanghai, silver) .. 1,986 -621 





compared with 87c a share in a simi- 
lar 1926 period. 

Last available sheet, that of Dec. 
31, 1926, showed the company in an 
excellent financial position. Cur- 
rent assets of $750,682 were $219,225, 
or 41% over the $531,457 shown as 
of Dec. 31, 1925, and were almost 
three times current liabilities of $256,- 
337. orking capital was $494,345, a 
gain of $241,506, or 95.5% over the 
1925 figure. Cash of $232,342, com- 
pared with $117,065 in the previous 
year. Cash and marketable securities, 
totaling $458,613 were 1.8 times cur- 
rent liabilities. 





Earnings of Coty, Inc., for 1927, 
are expected to be considerably over 
$3,000,000, equal to approximately 
$11 a share on the 309,300 shares 
of no-par capital stock outstanding. 
This would compare with $2,943,- 
484, equal to $9.52 a share, in 1926, 
and $2,504,371, or $8.09 a share, 
earned in 1925. 
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LAMBERT PHARMACAL CO. 
INCREASES PROFITS 40% 


Lambert Pharmacal Co., reports 
for the three months ending Sept. 
30, 1927, net profits of $1,140,228, an 
increase of $354,672.14 of 45.1% 
compared with the net profits for 
the corresponding period of 1926. 
Its net profits for the nine months 
ended Sept. 30 1927, amounted to 
$3,344,748, which is an increase of 
$950,228, or 39.7% over the net pro- 
fits reported for the first nine 
months of 1926. The Lambert Co. 
now holds 64.583% of the stock of 
Lambert Pharmacal Co. and 100% 
of the stock fo another subsidiary. 
Based upon these percentages, the 
Lambert Co. showed net profits of 
$854,315 for the three months ended 
Sept. 30, 1927, which would com- 
pare with net profits of $604,823, 
based on the same percentage of 
ownership for the corresponding: 
period in 1926. For the first nine 
months of 1927 net profits computed 
on this basis totaled $2,474,430, as 
against $1,795,201 for the corre- 
sponding period of 1926. 





Zonite Products has declared a 
quarterly dividend of $1 per share 
payable on Nov. 15 to stokholders 
of record Nov. 5. 








Stocks &. Bonds 





Current 
Bid Asked 

*American Can ......... 62% 
*American Can pfd .... 134% 
*American Chicle ....... 70% 
*American Chicle pr pfd .. 102% 

*Amer Drug Syndicate ... 14 

Bardens 60s picteescse'es 130 

Calco Chem pfd ...... 28 

*Canada Dry G Ale ..... 474% 

a a re 1194 

SOME COU bcc eee exe 120% 

SComm BOb icc csc0ss 4 159 

MOONE CAD cece ose os co 73.56 

Cont Cat WE ... 6 cedscs 124 

SCom Products o.66:6.0-<0% 59 

*Corn Products pfd ...... 13436 

WEN ES no os sae eae 103% 

Dow Dee CO oc occas 40 

Dow Drug Co Pfd ...... 107 

SORE O. DOW ee 505.0-0's' 114 

*DuPont de Nem ....... 306 

*Household Prod ....... 644 
Hhambere: CO. Fic sc cs 0 855g 

*Behn & Fink occ. cscs 36% 

Merck & Co pfd .... .. 71 

H. K. Mulford Co ..... 30 

2 ae: a Serre 4516 

Parke Davis €o «.050% 3614 

Park & Tilford .....5.... 4314 

Poniek. & Ford . 25-55 21 

Procter & Gamble ...... 224% 

Peoples Drug Store 37% 

Squibb’s 45 

Gans: WG -..c.ccwoee 120 
*Sterling Prod ......0+ 134 135% 
CEN MEL 5-5 dere ace 10 12% 
Ort & Ob. kasd ieencs 122% 122% 
*United DUE ko scciac ss 190 191% 
*United Drug pfd ....... 60 60% 
 * 2 fF eee 72% 73 
SU. & Ind Al Pld... cca 116% 117 
i ee 56 58 
*Vivaudou ........ Fee. 2376 251% 
ee 6 6455 


*Listed on New York Stock Exchange. 





ANW NANMaTP 


6 
9% 
3% 
5 


ld 








504 


Fine Chemicals 


Sellers Advance Prices of Codeine and Morphine 


Advances In Opium Given As Cause—All Forms Moving Heavily—Tar- 
taric and Cream of Tartar Reduced By Makers—Codliver Oil Off 


Slightly—Menthol Stationary. 
Next Week. 


Advanced 


Codeine & salts $1.17 oz Potassium Permanganate le Ib 
Menthol 10¢ Ib Silver metal 14¢ 0z 
Morphine & its salts $1.00 oz. 
Declined 
Acid Tartaric le Ib 
Codliver Oil 50c bbl 
Cream of Tartar le Db 


Trend of the Market 


Last Year War Peak Pre-War 


Today Two Weeks Ago Last Month 

Acetanilid .....cccccccscess $.37 $.37 $37 $.35 $2.00 $.20 
Acid Citric ....ccccecccoes 44% 44% 44% 44 1.25 45 
Caffeine, Alkaloid ........... 3.05 3.05 3.05 3.40 13.00 3.65 
Calomel American .........-- 2.05 1.95 1.95 1.59 3.43 .92 
Camphor Jap., ref .....sceee- .60 -60 -61 o%2 3.55 41 
Iodine Besublimed .........- 4.65 4.65 4.65 4.65 5.00 3.75 
PRE wc cbecvcnsceesesses 4.10 4.05 4.15 4.75 11.50 6.00 
Potassium Bromide, Cryst .... 42 42 42 48 4.30 .80 
Quinine Sulfate ..........+-- -40 .40 -40 -40 -90 25 
Sodium Salicylate .........++- AT 47 47 47 4.25 27 
Strychnine sulfate .........-- 38 38 .38 .38 1.05 .50 

1.539 1.526 1.544 1.499 5.92 1.56 


Average 


Current Spot Quotations for Fine Chemicals Pages 510-514 


pharmaceutical and 
medicinal chemicals continued to 
improve during the two weeks 
period, causing a general tighten- 
ing of underlying conditions, to- 
gether with the appearance of firm- 
er surface conditions. Sharp ad- 
vances were seen in the prices of 
narcotics which have been in ex- 
cellent movement for the past 
month. The advancing conditions 
in basic prices of the raw material, 
opium, was given as the reason for 
the move, and buyers have been 
reacting very heavily since the ad- 
vance. 


Buying of 


derivatives have 
rise in 


Mercury ad- 
vanced. The recent the 
mercury market is responsible for 
the ascension and the present prices 
will probably hold through the 
greater part of next year as it is 
an accepted certainty that mercury 
will not fall below $100.00 flask for 
the remainder of the season. The 
rise in this market has also caused 
an extraordinary buying drive. 
Makers of cream of tartar and tar- 
taric acid reduced their prices this 
week but the markets continue 
weakly as the active season for 
them has passed, which is the rea- 
son for the decline. Codliver oil 
prices are holding well although a 
reduction was made in one direc- 
tion. The material has been mov- 
ing rather spasmodically and aver- 
aging up to fair amounts but a 
considerable quantity of oil remains 
to ‘he sold and dealers declare that 
prices are bound to rise when the 
expected amount of buying appears. 


Menthol is higher for the period 
under report but present conditions 
in the market infer weakness. 
There is very little buying being 
done which will probably force the 
market down if it continues, but 
in ‘contrast, local stocks are very 
small which may reverse the situa- 
tion. There is no tendency on the 
part of dealers here and in Japan to 
sell and the market remains sta- 
tionary. Petrolatum prices have 
not changed as yet but the demand 
is heavy and supplies are not too 
plentiful and prices are likely to 
advance momentarily. 





In a recent decision of the Michi- 
gan District Court, it was decided 
that under the laws of that ‘state, 
that a licensed ostepathic physician 
was entitled to a permit authorizing 
him to dispense narcotic or harmful 
drugs. 
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BELLADONNA HIGHER 
ON LONDON MARKET 
(Special to DruG Markets) 
London, Oct. 31, (By radio)—The 
market is generally quiet. Pepper- 
mint oil, belladonna and-myrrh are 


higher. Firmer conditions are noted 
in Ceylon citronella oil and agar 


agar. Easiness is prevalent in lay- 
ender oil, star anise oil and pepper. 
Lower prices are named on lemon oil, 
orange oil and bergamot oil. 

London, Oct. 20, (By mail)— 
There is no improvement in our drug 
raw materials positions which remain 
practically unchanged. 

Peppermint oil American has ad- 
vanced 2s per lb. for shipment to a 
c. i. f. price of 13s 6d, with an up- 
ward tendency. Spot sellers want 
13s 6d to 14s per Ib. 

Japan mint oil is much steadier at 
7s per lb., with recent sales at 6s 9d 
per lb. for the best brands. 

Agar agar No. 1 Kobe is firmer at 
3s 1d 1b. for new season’s quality 
Jan.-Mar. c. i. f., and Yokohama No. 
1 2s 10 dc. i. f. same shipment. 

Oil of lemon is cheaper at 6s 9d 
per lb. on spot, and new crop has 
been sold at 7s 2d c. i. f. Orange is 
also cheaper with Oct.-Dec. offering 
at 8s 6d c. i. f. Bergamot new crop 
is lower at 19s c. i. f. 

Belladonna root is dearer at 60s per 
cwt. c. i. f., and the same price is 
asked for leaves. 

Codliver oil Lofoten is not so 
steady and 155s f. 0. b. Bergen would 
be near today’s value. Balsam Peru 
is quoted at 6s 3d Ib. spot, and Tolu 
4s spot. 





(German Producers of Potassium 
Permanganate are reported to have 
reached an agreement with regard 
to the elimination of competition. 
Reports are also current concern. 
ing a price convention between Ger- 
man manufacturers of sodium thio- 
sulphate, according to Consul Gen- 
eral Hamilton C. Claiborne, Frank- 
fort-on-Main. 
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Twenty Fine Chemicals 
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DruG MARKETS 


N. A. R. D. URGES CHANGES 
IN CAUSTIC POISON ACT 


The National Association of Re- 
tail Druggists has submitted the fol- 
lowing suggestions to the Food, Drug 
& Insecticide Administration to 
amend the proposed regulations for 
further enforcement of the Federal 
caustic poison law. 

It was suggested that paragraph 
(b) of Regulations 1 be changed to 
read as follows :— 

The words “suitable for household 
use’ mean and imply use for sani- 
tary, disinfecting, deodorizing and 
cleansing purposes in the household. 

The next proposal was that para- 
graph (g) of Regulations 3 be 
stricken out and in explanation the 
plea:— 

The language of paragraph (4) of 
section 2 of the act shows plainly 
that Congress did not intend to apply 
the law to dangerous caustic or cor- 
rosive substances “for other than 
household use.” If Congress did not 
deem it necessary to require manu- 
facturers and wholesalers of such 
substances to place directions for 
treatment in case of accidental per- 
sonal injury on their containers, and 
failed to provide in the law that re- 
tailers should do this, there is neither 
necessity nor legal justification for 
the department imposing such an ob- 
ligation on retailers by regulation. 

Paragraph (g) of Regulations 3 
alsd conflicts with the provisions of 
Regulation 4, providing for the fur- 
nishing of a guaranty by wholesalers, 
jobbers, manufacturers or other party 
to any dealer to whom he sells any 
dangerous caustic or corrosive sub- 
stance covered by the act. 

It was suggested to alter Regula- 
tion 5 by providing that samples col- 
lected by the Adminstration for ex- 
amination should be paid for by the 
federal government. 

And that Regulation 6 be amend- 
ed so that it will read as follows :— 

Investigations — Authorized agents 
in the employ of the United States 
Department of Agriculture may 
make investigations, including the 
inspection of dangerous caustic or 
corrosive substances within the law 
manufactured, packed, stored or held 
for sale or distribution, and may 
make examinations of freight and 
other transportation records relating 
thereto, 





Hoffman-La Roche Chemical 
Works, have instituted the first of 
about fifty prosecutions alleging sub- 
stitution of other products for “Allo- 
nol” which they manufacture. The 
defendant was Sol. Kirsch, a retail 
druggist in New York and he was 
held in $2,500 bail. 


RUSSIAN MINERAL OIL 
PRODUCTION A RECORD 

Washington, D. C., Oct. 31—The 
first six months of the Russian fiscal 
year from October 1, 1926, to March 
31, 1927, are marked by a record pro- 
duction of mineral oil, the three 
largest oil trusts having an output 
of 4,925,100 tons, or 31.2 per cent 
more than during the corresponding 
period of the preceding year, accord- 
ing to the Russian economic magazine 
“Oil Economy,” received in the Re- 
gional Division of the Department of 
Commerce. 

This is the largest proportional in- 
crease in recent years, although in- 
creases ranging from 12 to 21 per 
cent have been shown since 1922. The 
above production also exceeded that 
for the first six months of 1913, the 
last pre-war year, by 9.8 per cent, 
and it exceeded the requirements of 
the program for oil production in 
1926-27. 

State enterprises in Baku region ac- 
counted for 3,353,600 tons of the Oc- 
tober-March production in 1926-27. 
There was also a production of 39,- 
900 tons of oil by small producers in 
this region, which was not counted in 
the total, but which shows an in- 
crease over the corresponding pro- 
duction in 1925-26. The state enter- 
prises furnished, in addition to the 
oil, 85,000 tons of gas, both of these 
items being much larger than the 
corresponding output of the preceding 
year, and the oil production in ad- 
vance of the stipulated program. The 
total gross receipts of oil and gas, 
through State production and pur- 
chases from small companies, in- 
creased by 29.8 per cent over those 
of October-March, 1926. The main 
factor in this unforeseen increase was 
the higher average output per well, 
and a smaller one was the larger 
number of wells in exploitation. 

The largest increase in produc- 
tion was during the first quarter of 
the fiscal year, when 1,800,000 tons 
were produced. An examination of 
production during this period by 
groups of wells indicates that the de- 
cisive increase was due in the first 
place to the fact that new wells pro- 
duced 1,087 tons per well instead of 
573 tons as scheduled, and that old 
wells furnished 186 tons in place of 
160 tons. In addition drilling pro- 
ceeded at a higher rate than was 
scheduled, which resulted in exploit- 
ing new wells, and there was an in- 
crease resulting from intensive re- 
pairs and re-equipment of idle oil 
wells. 

E. C. DeWitt & Co., Chicago, 
have changed their address from 
1127 N. LaSalle st., 2835 Sheffield 
ave. 
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ASK YOURSELF 
THESE SEVEN 
QUESTIONS 


—if your profits are not_as 
large as you think 


they should be 





1—Are your costs absolutely 
right? 

2—Are your sales and distri- 
buting plans 100% efficient? 

3—Is the manufacture of your 
product just right? 

4—Is your package the best 
possible from every stand- 
point ? 

5—Is the product being stored 
under proper conditions? 

6—Is your method of transpor- 
tation the quickest—safest 
—surest ? 

7—Is your product being adver- 
tised correctly—so that sales 
are continually on the in- 
crease? 











If your proprietary falls down on even 
one single point—if it does not meet 
all of these vital requirements—it can- 
not yield the utmost in profits. 


We have been pharmaceutical chemists 
for over 90 years. We have had as 
clients some of the largest and most 
successful proprietary advertisers in 
the country. With our detailed know- 
ledge—our years of experience—our 
splendid facilities in the way of ma- 
chinery—we have helped them realize 
big profits and quick turnover on their 
products. 


Send us a sample of your product. Tell 
us what your problems are. We'll ans- 
wer your questions—work out a form- 
ula for you—develop a distribution and 
sales plan—manufacture the product 
complete, including package, circular 
and shipping container—and ship direct 
to distributors or retailers. All at a 
contract price determined in advance— 
and usually cheaper than you could do 
it yourself! 


Write us today. No obligation. 


PHARMACEUTICAL CHEMISTS SINCE 1833 


Central Viaduct ° 
Cleveland, Ohio 


New York Office, 30 CHURCH STREET 
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Essential Oils 


Peppermint and Spearmint in an Advance 


Factors Here Do Not Take Peppermint Advance Seriously—More Real 
Firmness in Spearmint—Coriander Up Farther—Pinus Pumilio Higher 
—Wormwood Continues to Climb—Bois de Rose and Cananga in 
Competition—Bergamot,: Geranium and Lemon Off—Wormseed, Man- 
darin, Pimento and Vetivert Down—Vanillin Reduced. 








Advanced 

Oil Coriander, $2.25 I Oil Sandalwood, W. Ind., 10¢ 

Oil Peppermint, 25¢ Ib Oil Spearmint, 40c Ib 

Oil Pinus Pumilio, 20c Ib Oil Wormwood, $1.00 tb 

Declined 
Oil Anise, 2c bh Oil Cedar Leaf, 5¢ Db Oil Mandarin, 50¢ Ib 
Oil Bay, 10¢c Bb Oil Cubebs, 15¢ Ib Oil Pimento, 10c¢ Ib 
Oil Bergamot, 50¢ Ib Oil Cloves, 10¢ Ib Oil Vetivert, 50¢c Ib 
Oil Bois de Rose, 15¢ Oil Eucalyptus, 3c Ib Oil Wormseed, 55¢ Ib 
Oil Cananga, 20c tb Oil Geranium, 25¢ Ib Oleoresin Vanilla, $1.50 Ib 
Oil Cassia, 10¢ Ib Oil Lemon, 15¢c Ib Vanillin, 45¢ Ib 
Trend of the Market 
Today Two Weeks Ago Last Month Last Year War Peak = Pre-War 

Oil Bergamot ... ccc cccsovee §.25 5.75 5.75 7.75 7.00 5.00 
Oil Citronella Ceylon ......... 33 .33 .34 41 1.02 .60 
OH Cloves .ccccccscccveseses 1.30 1.40 1.40 1.60 3.70 1.40 
Oil Lemon Italian ...-...... 2.35 2.35 2.50 2.75 1.70 2.00 
Oil Peppermint Nat Case ..... 3.25 3.00 3.00 6.25 9.00 2.21 
Oil Sandalwood, E. I. ......- 7.15 7.15 7.15 7.15 14.00 5.25 
Oil Sassafras, Artif. ......-- .26 .26 .26 25 1.00 -26 
cece 3.50 3.50 3.60 3.75 31.00 3.10 
Benszaldehyde, USP .....-...- 1.25 1.25 1.25 1.25 5.15 1.50 
Methyl Salicylate Can ....... .42 42 42 47 1.00 -85 
eee ee eee 2.506 2.541 2.192 3.163 7.457 2.217 





Current Spot Quotations on Essential Oils, 


Pages 516-518 





Peppermint and spearmint oils 
featured ‘the essential oil market over 
the past fortnight with spectular and 
unexpected advances. Peppermint is 
higher in the country despite the very 
large crop which is known to exist, 
and dealers here, who for some time 
have expected still lower prices, have 
not as yet changed their views. The 
dealers look upon the higher position 
as a temporary affair. They expect 
that ithe oil will not come in any vol- 
ume at higher prices, and consequent- 
ly the market must break. Spear- 
mint on the other hand appears more 
basically firm. The crop is a much 
smaller one than peppermint crops, 
and consumption is increasing. How- 
ever, the advance in spearmint has 
been rather sharp and it is not thought 
that the situation warrants present 
values. 

Wormwood continues to shoot up- 
ward in price due to the scarcity of 
stocks and the practically irreplacable 
position. West Indian sandalwood 
oil has moved up slightly due to firm- 
er conditions, and the first change in 
pinus pumilio in at least 2% years 
has been an advance. 

Bergamot continues weak and the 
gdpot market has declined further. 
Prompt shipment is offered slightly 
under present prices and January 
shipment is understood to ‘be lower 
still. Further declines appear cer- 


tain. Bois de rose is the center of 
competition between the producing 
countries. French producers resent 


the advances being made by the Bra- 
zilian material and prices on both 
grades are lower. Present values ap- 
pear low. Cananga is in like compe- 
tition between producers and is low- 
er, with higher prices anticipated 
when control of the market is settled. 

Geranium has displayed weakness, 
and lower prices are named on cas- 
sia, cubebs, cloves, eucalyptus, lem- 
on, mandarin, pimento and vetivert 
Oleoresin vanilla has declined sharp- 
ly as has vanillin. 
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MEXICAN VANILLA CROP 
TO EQUAL LAST YEAR 
(Special to DruG MarKETS) 

Vera Cruz, Mexico:—While some 
of the vanilla dealers state that this 
year’s vanilla crop will be somewhat 
smaller than last reported, the gen- 
eral opinion is that the crop will be 
as large as the one of 1926-27. The 
weather conditions have been the 
very best during the past few 
months, plenty of rain and the beans 
are large and well filled out and un- 
less something unforeseen happens 
during: the next two month, it will 
be safe to estimate the coming crop 
at about 250,000 pounds and it is re- 
ported there is still on hand over 60,- 
000 pounds of whole beans, of old 
stock. Prices are $2.50 lb. excluding 
the municipal tax export duties, of 
17 cents lb. but no sales are being 
made. 

The low price and meagre profits 
have stopped for the time new plant- 
ing and within 2 or 3, years prices 
for Mexican vanilla will have to ad- 
vance or cause a shortage, as high 
prices increase the planting and the 
vines are better cultivated, when 
prices drop, cultivation and new plant- 
ing do likewise. The majority of the 
curers in the vanilla districts have 
lost money this season but the new 
crop should be of a very good quali- 
ty, with extra large sized beans. 


Moline Laboratories Inc., Moline, 
Ill., manufacturers of flavoring ex- 
tracts, has been incorporated with 
$25,000 capital and will enter upon 
manufacturing a line of pharmaceu- 
tical products. Mr. A. Biesmann is 
in charge of the new venture which 
will be under way by the end of the 
year. 


George Lueders & Co., Chicago 
branch has added to its staff 
Charles S. Herron, formerly of 
Rockhill & Vietor, New York, and 
R. G. Brown, formerly of the Chi- 
— branch of Innis Speiden & 

0, 
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DruG MARKETS 


CHICAGO LOSES RIGHT 
TO LICENSE CHEMICALS 


A permanent injunction restraining 
the City of Chicago from demanding 
that licenses be taken out under the 
“Chemical or Paint Factories’, 
“Wholesale Drug, Chemical or Paint 
Stores” or “Laboratories” ordinances 
was granted on October 14, by the 
Circuit Court. The city has appeal- 
ed the case to the Supreme Court. 

The suit was a long-drawn out 
affair and was bitterly contested by 
the City. The bill was filed on 
July 15, 1924 on behalf of Franco- 
American Hygienic Co., American 
Perfumeries, Antoine Chiris Co., 
White Cross Laboratories, The Fed- 
eral Products Co., Rhodia Chemical 
Co., Dodge & Olcott Co., Mallinckrodt 
Chemical Works, I. D. Faden, Clarence 
Morgan & Co., Arbuckle Bros., and 
Frank Z. Woods, all members of the 
Chicago Perfumery, Soap and Ex- 
tract Assn. A_ technical objection 
was entered by the City that the suit 
was “multifarious” in that parties in 
different lines of businesses were 
made co-complainants. The Court 
sustained the City’s objection on this 
point and the association was obliged 
to select a representative group and 
discontinue the suit as to the others. 
The case was continued in the names 
of Franco-American Hygienic Co., 
The American Perfumeries, White 
Cross Laboratories and Mallinckrodt 
Chemical Works. 


AMER. MEDICINAL SPIRITS 
DETAILS MADE PUBLIC 


Further details of the formation 
of American Medicinal Spirits Corp., 
announced in the Oct. 4 Druc Mar- 
KETS were made known last week. 

The company will be capitalized 
at $15,000,000 of preferred stock and 
300,00 shares of common stock. The 
medicinal whiskey stocks of the 
country owned by five or six holders 
are to be taken over by the new 
company in order to centralize dis- 
tribution and lessen overhead. 

National Distillers Products Corp., 
which through its subsidary, Ken- 
tucky Alcohol Corp., is one of the 
largest holders of whiskey stocks 
in the country, owns about 35,000 
to 40,000 barrels. The total stocks 
of the corporation amount to about 
65,000 barrels. 

National Distillers will receive 
about 40 per cent of the preferred 
stock in exchange for its whiskey 
stocks, and the other companies will 
share in proportion to the whiskey 
stocks turned over to the new com- 
pany. The common stock will be 
issued on a similar pro rata basis. 
The preferred stock is expected to 

be retired with earnings. 


PALESTINE PRODUCING 
MORE ESSENTIAL OILS 


Further development of essential 
oil production is planned in the 
Palestine, stated Ephraim Z. Scho- 
cher, of W. Schocher & Co., who is 
visiting in this country. The firm of 
W. Schocher & Co. has been engaged 
in the wholesale drug business in 
Jerusalem and Jaffa since 1881, and 
since 1910 has been producing essen- 
tial oils. For some time back, oil of 
thyme and oil origanum have been pro- 
duced. These have been sold to Eu- 
ropean countries and large quantities 
have been reexported to this country. 
Mr. Schocher is now establishing direct 
connections with the leading essential 
factors here. 

Since it is planned to produce jas- 
min and geranium during the com- 
ing year, shipments of these oils to 
this country are anticipated. Buying 
connections are also being worked 
out on thyme leaves, colocynth pulp, 
and origanum leaves. 

The climate in the Palestine, said 
Mr. Schocher, is similar to that of 
Italy, and is highly conducive to the 
raising of essential oil crops. As the 
oils now under consideration are 
marketed, the cultivation of still other 
crops will be undertaken. It is the 
intention of the company to produce 
oils that can be profitably made for 
markets that can stand increased pro- 
duction. 





Margosa oil has a wide usage in 
India ag an application for rheuma- 
tism and as an anthelmintic. “Chem- 
ist & Druggist” describes it as pos- 
sessing a yellowish color, a garlic 
odor and a very bitter taste and con- 
gealable without losing its transpar- 
ency. Its source, the margosa tree, 
is recognized with a tincture and de- 
coction by the Indian Pharmacoepia. 





Last year’s production of essen- 
tial oils in Madagascar amounted to 
57,768 lbs., valued at 9,800,755 francs, 
revealing an increase in value of 
70% over the previous year. Most 
of the increased production was cen- 
tered upon ylang-ylang, clove and 
lemongrass oils. 





National Manufacturers of Soda 
Water Flavors will hold its an- 
nual convention for 1927 on Nov. 
15, at New Orleans. The meeting 
will convene at Hotel Roosevelt 
at 10 o’clock. 





De Miracle Chemical Co., manu- 
facturers of toilet preparations, is 
among the newly elected members 
of the Merchants’ Association of 
New York. 
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We have enlarged our labora- 

tories in New Brunswick, N. J., 

where we are now manufactur- 
ing a selected line of 


SYNTHETIC PERFUME 
PRODUCTS 


Others will be added to our list 
as installations are completed 


“Quality Products 
at 
Reasonable Cost” 
CITRONELLAL R 
CITRONELLOL R 
GERANIOL EXTRA R 


GERANIOL R 
(For Soap) 
IONONE 100% R 


LINALOOL R 
(Bois de Rose) 


LINALOOL R 
(Mex. Linaloe) 


RHODINOL R 
“SCUR PRODUCTS” 


Standard in the Laboratories of 
World Renowned Perfumers 


Quotations and Generous Samples 
upon Request 


Sole American Distributors for 


SOCIETE CHIMIQUE des 
USINES du RHONE 


St. Fons & Roussilon, France, 
also La Plaine, Switzerland 


RHODIA CHEMICAL 
COMPANY 
21 Spruce Street, New York, N.Y. 


Works: New Brunswick, N. J. 
Stocks carried at Branch Office: 
180 North Market St., Chicago 





Philadelphia Office, 689 Drexel Bldg. 
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Crude Drugs & Spices 


Arnica Supply Lessened: Rio Ipecac Unavailable 





Prices of Arnica Flowers Higher And Will Be Withdrawn Shortly—Rio 
Ipecac Completely Sold—Another Spot Holder Of Ergot Appears— 
Buyers Still Acting Wisely—Saw Palmetto Berries Again Weaken— 


Good Quality Berries Scarce. 


Advanced 


Arnica Flowers 10¢ Ib Caraway Seed, 
Arrowroot St. Vincent %c I 
Bayberry Bark %c Ib 
Blackhaw Bark 3c Ib 

Blood Root 3c IB 

Buchu Leaves, short 4c Ib 


Cinnamon 4c Ib 

Dandelion Root 2¢ Ib 
Elder Flowers 3c Ib 
Fennel Seed French 3c Ib 
Gamboge Gum 5¢e Ib 


Golden Seal Root powd. 5c Ib 
Lupulin N. F. 15¢ Ib 
Manna small flake 10c Ib 
Manna sorts 3c Ib 

Myrrh Gum 3c Ib 

Quebracho Bark 5c Ib 


%e Ib 


Declined 


Anise, Spanish 3c Bb 

Chamomile Flowers 2c Ib 
Cinchona Bark, small quills 5c Ib 
Cloves 14%c Ib 

Colchicum Root %e BD 

Dragons Blood 5c Ib 

Galangal Root le Db 


Henbane Leaves 
Juniper Berries 
Larkspur Seed 17c Ib 
Licorice Root, 
Lobelia Seed 10c Ib 
Lycopodium 2c Ib 

Musk Root 7c Ib 


Squills le Ib 
2c Db Orange Peel 1c Ib 
¥%ye b Rhubarb Root le Ib 


Sage, Dalmatian %ec Db 
Snake Root 20c tb 
Stramonium Leaves 244c Ib 
Violet Flowers 5¢ Ib 


Spanish Cut 4c Bb 





Trend of the Market 








Today Two Weeks Ago Last Month Last Year War Peak Pre-War 

Aconite, Root, USP .23 .23 24 -20 .90 42 
Buchu Leaves, Short -50 .46 -46 -55 4.00 -85 
Cantharides Russian -80 -80 -80 -60 9.00 2.10 
Cocculus Indicus ..... 06 .06 .06 .06 -85 .03 
MGOE  GPGNIM 6.000005 ccc ees 1.60 1.60 1.60 1.50 4.59 .54 
Insect Powder ....ccccccccce .29 -29 -29 27 1.00 -28 
Ipecac, Cartagena pwd ........ 3.55 3.50 3.50 4.15 4.50 1.35 
ee ee err -05 -05 .05 -04 14% 07 
Onl GUM socccccscsccece 12.00 12.00 12.00 12.00 30.00 5.00 
Rhubarb Root, H. D. ......... .43 44 AT -55 1.75 «15 
Tragacanth No. 1 ribbon ...... 1.55 55 1.55 1.55 6.00 1.50 
Wild Cherry Bk. Thin nat .... 07% 07% 07% 07% 21 .07 

1.761 1.754 1.757 1.796 5.28 1.63 


Average 


Current Spot Quotations for Crude Drugs Page 520-524 





Buying of crude drugs continued 
at a steady pace and of good dimen- 
sions during the first week of the 
period under review but last week 


purchases declined and even in- 
quiries were not as numerous. 
There were, however, very few 


price reductions caused by the easi- 
ness in demand and this week’s 
early business indicates an improve- 
ment, as well as strengthening of 
any prices on the weak side. 

The rise in the price of arnica 
flowers is of primary interest this 
week. Prices were again advanced 
and suppliers are quoting for limited 
supplies only. Within a short time, 
offerings will be withdrawn from 
the market. Other botanicals from 
the same producing base have been 
advanced, owing. to weather condi- 
tions abroad and the devastation of 
crops, but arnica has been most 
seriously damaged. Chamomile 
flowers will not be affected as this 
crop was gathered earlier in the 
Spring and the supply is ample. 

There are few developments in 
the ergot situation which is less 
complex with the entry of another 
well known dealer into the field of 
those possessing spot stocks. Buy- 
ers are acting conservatively and 
are taking on only immediate needs. 
The large consumers are co-operat- 
ing in an effort to drive the price 
down and meanwhile the outside 


speculators are not disclosing their 
movements, which are said to be 
unimpressive. Narcotic products 
are stronger and many believe that 
advances will be seen throughout 
the line, particularly in belladonna. 
The local sellers of senega root are 
not buying in the primary market, 
despite their ability to obtain low- 
er quotations, and are awaiting rea- 
sonable prices before making pur- 
chases. Saw palmetto berries are 
again lower. The high prices ob- 
tained for this item last year has 
encouraged heavy collections and 
it is difficult to obtain good quality 
material as most of the recent ar- 
rivals have been improperly dried. 
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NOVEMBER 1, 1927 


Digitalis leaves are higher abroad; 
cloves are lower; Rio ipecac is with- 
drawn from the market as practi- 
cally all of this year’s supply has 
been consumed. Consequently, oth- 
er grades of ipecac are higher in 
price. Henbane declined despite 
some reports that the crop is a fail- 
ure. 


JAPAN’S SPRAY MARKET 

There are at least two American 
made liquid insecticides on sale in 
Nagasaki, Japan retailing at ap- 
proximately $1.25 per quart tin re- 
ports Consul Henry B. Hitchcock. 
This is high for the Japanese mar- 
ket which-already has a number of 
effective insecticides of domestic 
manufacture at much lower prices. 
These are either of the powder or 
smudge varieties. While powder or 
sprayed liquid insecticides are effec- 
tive against crawling insects, the 
open construction of Japanese 
houses, which makes them in sum- 
mer little more than roofs support- 
ed jby pillars, militates against the 
effectiveness of sprayed insecticides 
in destroying flying insects. No 
sooner is a house cleared of flying 
insects than a fresh lot enter. 
Screened windows or doors are un- 
known. The mosquito smudge, 
which can be kept going continu- 
ously at a fairly reasonable cost, is 
more effective than the more ex- 
pensive sprayed insecticides. There 
is, however, a small but steady de- 
mand for the imported liquid in- 
secticides on the part of Japanese 
and foreigners able to pay the differ- 
ence in price. 





Heavy rains in Sudan have seri- 
ously affected the gum acacia market 
and reported arrivals abroad from 
Aug. 21st to September 20th, showed 
a decrease of 80% as compared with 
the same period last year. 





R. M. Stevenson, Detroit, has 
changed his address to 2457 Wood- 
ward ave. 
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DruGc MARKETS 


AMERICAN FLY SPRAY 
GAINS IN HOLLAND 


One well known American fly 
and gnat destroyer which is less 
than a year in the Dutch market 
has forged itself ahead to practical- 
ly a dominant position in sales and 
use in the Netherlands. Heretofore 
the market was mainly controlled 
by a product known as “Olio 
Spray” believed of French origin 
but manufactured for local use in 
Amsterdam. The American firm 
is a constant advertiser and gives 
special terms to retailers which 
with all attending difficulties in- 
volved apparently cannot be met 
by competing products. 





OWL CHAIN GROWS 


Five new stores in Los Angeles 
within the next ninety days and 
the addition of fifteen new stores 
to the chain in the year 1927 is the 
expansion program of the Owl Drug 
Co., now under way, according to 
W. M. Berg, secretary of the cor- 
poration. There are now fifty Owl 
drug stores in Los Angeles and 105 
in the chain which extends along the 
entire Pacific Coast and as far east 
as Chicago. 





Thompson Drug Co. was upheld 
in its case against the Beaumont, 
Sour Lake & Western Railway Co. 
William H. Smith, an examiner of 
the Interstate Commerce Commis- 
sion has prepared a proposed re- 
port in which he finds that rates 
on denatured alcohol in carlots, 
from New Orleans to Amarillo, 
Tex., are unreasonable, and sug- 
gests. that reasonable rates be pre- 
scribed for the future and that 
reparation be awarded. 





George J. Wallau Inc., importers 
of French pharmaceuticals, located 
at 6 Cliff st.,, for the last nineteen 
years, have leased the entire seventh 
floor of the Heptagon Building, 153 
Waverly pl., New York, where they 
will locate by the latter part of No- 
vember. The new quarters are con- 
veniently near transatlantic piers, 
the vehicular tunnel and warehouses. 





Joseph F. Huber, has been ap- 
pointed field sales manager for Pro- 
phy-lac-tic Brush Co. Mr. Huber 
has been a member of the sales staff 
of the company for the past twenty 
years. 





Bayberry wax sometimes referred 
to as myrtle wax may be obtained 
ftom certain firms established in the 
Montana” region of Peru, also in 
Piura, 





SCOTT & BOWNE DENY 
GOVERNMENT CHARGES 
(Special to DruG Markets) 

Washington, D. C.—TIn filing an 
answer to the complaint of the Fed- 
eral Trade Commission, Scott & 

Bowne, Bloomfield, N. J. deny that 

they are “in competition with any 

other individual, partnership, or 
corporation engaged in the sale or 
transportation of similar medicines in 
interstate commerce between and 
among the states of the United 

States,” and all other allegations 

made by the Commission. 





Schieffelin & Co., will vacate the 
premises at Beekman and William 
streets which they have occupied for 
73 years. Due to the immense ex- 
pansion of their business the company 
was forced to secure larger quarters 
and have chosen the site of 16-26 
Cooper square. The building has 
been purchased and is located at the 
junction of Third and Fourth aves., 
and is now occupied by a clothing 
firm. Schieffelin will take posses- 
sion of the property in March and 
after extensive alterations they will 
move about August Ist. The present 
quarters has always been a familiar 
landmark and was first occupied by 
the company in 1854. 





W. Schocher & Co., wholesale 
druggists in Jerusalem and Jaffa, 
state through their representative, E. 
Schocher, who is now in this coun- 
try, that they are in a position to 
market American drug specialities in 
their territory. While some American 
products are sold in their country, the 
number is small. Advertising will 
promote sales,. stated Mr. Schocher, 
and his firm is in a position to con- 
duct advertising campaigns. 





Fred M. Odeana, of Parke Davis 
& Co., died in Detroit on October 
20, Mr. Odeana was one of the or- 
ganizers of the company and retired 
15 years ago after having served for 
forty years in charge of distributing 
the wholesale output of the company. 
He was 86 years old and died after 
a lingering illness. 





Philadelphia Quartz Co. Philadel- 
phia, have purchased that portion of 
the business of Central Commercial 
Co., Chicago, which is devoted to 
the production and sale of sodium 
silicate. 





Mr. R. Ramsey, H. O. Hurley Co. 
died in his home, Louisville, Ky., 
October 17, 1927. Mr. Ramsey was 
a chemist for the company and was 
47 years old. 





SINCE 1844 


BOTANICAL 


DRUG 
HEADQUARTERS 





FOR OVER THREE QUAR- 
TERS OF A CENTURY WE 
HAVE BEEN SERVING THE 
PHARMACEUTICAL AND 
WHOLESALE DRUG _IN- 
DUSTRIES IMPORTING 
DIRECT FROM PRODUC. 
ING COUNTRIES. 


OUR VAST EXPERIENCE 
AND BUYING POWER 
ARE AT YOUR SERVICE, 
WHETHER YOUR RE. 
QUIREMENTS ARE FOR 
SPOT, FUTURE OR CON- 
TRACT NEEDS OUR QUO- 
TATIONS WILL PLEASE 
AND OUR QUALITY SAT- 
ISFY YOU. 


WRITE, WIRE OR PHONE 


McILV AINE 
BROTHERS we. 


IMPORTERS and MILLERS 
of 


CRUDE 
DRUGS 


Main Office, Mills and Warehouses 
1500-20 Hamilton St. 
PHILADELPHIA 


and 


101 Beekman St. 
NEW YORK 
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Medicinal, Aromatic, and Photographic 
Chemicals, Crude Drugs, Spices, Essential 


® 
P Tl CeS e urrent oe Miscellaneous Raw 


Chemical prices quoted herein are those of American 
manufacturers for goods, spot New York, f. o. b. ex- 
store, for immediate shipment, unless otherwise specified. 
Industrial chemical products sold principally on a 
basis of f. o. b. works are specified as such. Quotations 
on imported chemicals are so designated. Resale stocks 
sufficient to be a factor in the market, are indicated as 


“second hands.” 


Crude Drugs and Essential Oils are quoted f. o. b. 
New York (Manhattan with limitations) for immediate 
shipment. 

The range of price given is not “bid and offer,” but 
indicates quotations from different sellers, based on 
varying grades or quantities. Containers named are the 
original packages most commonly sold in the New York 


market. 








Acetanilid C h 4 ] Aspidospermine 

Aspirin emicais Casein 
ACETANILID, USP, 200i bbls DB. .87 : .87% } Acetphenetidin — This market | Aspidospermine Amorph. ......  .& +: 15.00 
Atropine Alk., USP., 1 oz. vial oz. vee tee 


Acetone, CP, 350 drs. lce-l wks.D ... : .14 sa cae . 
is in a firm and settled condition iidimiiiy tek. wile. ace 


Acetphenetidin, 225 lb bbls ...Ib. Te 
—_ senetiatin, 225 bbls. .85 : .90 |and the movement is in very good Sulfate, 5 OZ, CAMB,...00000.08 cee 3 8.00 
waric, loz. Vials .......2+ 0z. sists, 2, ee - Single GUNES .cccccccccesGh coo $ B35 

volume at the current prices of 

Arsenous USP, 220 cs powdD,. ... : .20 $1.40@$1.45 Ib I BARIUM Iodide, 5 box ....D. ... 3 5.15 
Benzoic, USP, 100 bbls... .60 : .61 | 9+-tU@H1.t0 1D. Sulfate X-ray diagn bbls....b. .09%: .10 
nga ag gg lee cee ce Acid iAcetylsalicylic — The de-| Bay Rum, Porto Rico 45galbbls gal. .80 : .85 
Camphoric, USP VIII'1 Ib bot). /.. : 6.65 | mand for this product continues in| gp "mut, Shot eos eso: = 
: 2.60 


Ng : > 9 “ 5 x 
Carbolic USP crys 112% tins Db. =e =. si good dimensions a 


Chrysophanic, see Chrysarobin yee - 
Cinnamic, 51 cans ..... -D. 8.25 : 8.80 | 85c@90c lb. Ther 


CITRIC, USP, cryst, 230Dbblsh. .44%: .45 


Powd. USP, 200 bbls... 45%: .46 : : ; 
5a Acid Carbolic — Sales On this}  guccinate 160% eby .......ID. coe 
. market are of average size and| gerberine Hydeblide, 1D bot. . D. ae 


Imported cryst. 112 kgs..D. nom 
Diethylbarbituric, Dom, a" 8.00 


mark i 2 ily 
arket and prices are easily held. Chloride Redis, 160% ebys..D. .80 


t full prices Of} Benzonaphthol 5 boxes ......1. 2.50 
e is no re-sale | Benzoyl Chloride, 500 drs..D. .... =: 1.00 
Benzyl, Benzoate, Medicinal FFCD. 1.75 


Formate, 1 bot ........B. 3.25 


Po ce ce ee Se cece os 
: oOo, 
boc 
a 


Rep abelk -o. omecc sets 3.85 : 4.25 nie : 
Gallic, USP, 150 bbls. 4 cast | moving in a routine manner to con- po ti M4, ol og ose s+ ane 
Glycerophosphoric 25% 1% bot. 1.40 : 2.48 | sumers y2 ulfate, acid, new OC 5 
Eyatete 10% Unohtab. 08 : 2 ;umers at 20c@2lc Ib. BISMUTH, meta! 100 cases .. ... : 2.25 
wo-K, _—" USP, wes y 8 Acid Cinnamic — The market re- Ammon. Citrate, USP,5 Ib cansIb. 5.50 5.55 
Hypophosphorous, USP 30% ‘a mains at $3.25@$3.50 but is without | Betanaphtholate, 5 Ib boxes ..Ib. 3.30 3.35 
= nalite Rkatecte :  e ae eOeay Citrate, USP, 51 cans..... 2.75 : 2.80 
Cilorile, cccccecccccecescem. 8.55 <¢< Se 
LACTIC, USP, X 100D Dd. é . ° £4 8 : 

USP, VI’ 100D ebm... les {Bt Acid Citric — Prices are un-| Siren ori see a a 
some ange ME 4.75 3 6.09 changed during the period under a anhyd. nanan! 5 3.55 : 3.60 
eee a ae can. tio 2 ag {report but business has lessened | Oxvebloride, 25M bores...., 8.10 : 3.15 

Resublimed, 51D cans .... 1.80 : 1.85 | considerably since the passing of the | Phensolsulfonate, 51 cans. _- 3.05 : 3.10 
Salicylic, USP, 100 bbls B. 4: 41 = s rie Salicylate, 25ID boxes ...... 1.95 : 32.00 
aa a } y'g5 | Summer and a price revision may]  gubearbonate, USP, 25D tas. 2.65 : 2.70 

X-Ray diag 1% bot....B. 8.40 : 3.45 


Sulfurous, USP,6% 100 aoe 05 -06 take place. 
Tannic, USP,pwd,200D bbls. D. .80 ° . 

USP, fluffy, 50% bbls... ... 93 Acid Glycerophos 
Tartaric, USP, 300 Ib ....bbls. 36%: .37 ment of this item 


Imp., USP, 240 lb bbls Ib. 36%: 37 
powd., 240 Ib bbls...b. .36%: .37 | usual consumers, \ 


oe eh oe 
or co 
a 


° Subgallate, USP, 25D bxs..D. 2.55 
phoric — Move-]  Subiodide, 5m lots...... .D, 4.20 


is confined to Subnitrate, USP, 25% jars... 
Subsalicylate, USP, 25D bxs Bb. 


vho are buying Tannate ..cccccccccseceseD, 2.60 : 32.65 
at prices of | Borax, erys.,USP, 400% bbls. B. 04%: 


wo 
#80 ee sees 

to 

tw 

on 





Aconitine Alk., erys., loz. vis os ... : 30.00 |in fair proportions : 
Amorphous 102. vis .....+++-0% «oe. + 20,00 $] 40@$1 45 Bromoform, USP, 5I bot cs. 1.65 : 1.90 
Adeps Lanae hydrous 3500 bbls. a6 s ar ees Brucin Alkaloid, 100 ozs. tins. om 0s 2: 2 
Anhydrous, 350% bbis..... av 2: .83 : «gs . Sulfate, 100 oms.......... om 08 © 
Agaricin, loz, vis neal ooo 3 8.10 Acid Salicylic — The movement | putyichloral Hydrate bot....... I. 4.00 : 5.00 
ALCOHOL, Benzyl, 5 bot ....B. 1.45 : 1.85 gg oi In Se on gt ones. oo. =» cs jars wes 115: Lm 
SINth eee, Rent nies. 2.9 geo [°C Ste at MOc@tlc Db. its oe) ae ee ee 
f : 2 are also moving rapidly and at full 
hag gf anole ea ae + : CAFFEINE ALK., USP 5 cams.D. 3.05 : 8.30 
Cologne Spirit 50gal bbls 3. : 4.00 i J . i a j . .. 
oo a eal bbls eal “4 400 | prices. Very little reaction has na a - ...... 2.50 2:70 
been seen in the buying of minor] Hydrobromide, 1M bot..... .: 4.65 4.90 


drms. gal. 
No. 1 Special denat., 190 pf 





wane tan 
ed ae 
a 
a 


Hydrochloride, 1 bot......M. 6.05 








Pa sagt gal. ... : .55% } salicylates since the recent advance. Sulfate, 1° bot b. 5.40 5.90 
. : : dium Benzoate tins....... x . bi 
neh a ietee geet 198 2 4 | Acid Tartaric — Makers have| Sam am, Heck: He] ER 
Aloin, USP, 100M cases...... >. .90 : .os |a@mnounced a reduction in the sched-! carcium, Bromide, 100M cs... : 60 
Aluminum Acetotartrate kegs..... ... : 1.60 |ule of lc lb. and now quote 36%cj Carbonate, USP, 175m bbis DB. 104%: 106% 
ponent Imp., 10 oe ha * ” : 4.90 2 Tp ‘ 4 , in Glycerophosphate, 250% bbls. ... + 1.40 
Domestic 10 Ib boxes ....1. : 475 | @37c_ Ib. The active season has} fypophosphate, USP25I cans. .60 : .65 
Ammonium Benzoate, USP,1 0 bot. ssa. 2 ee closed and this revision is caused ral a a a s : a 
A a : ote 3 0 
a te 2. 48 2.50 by the absence of demand. Import- | Lactophosphate Sol. Cryst. tins. D. a ie 
Carb., USP, lump, 100D kp. : : 113% ers are curtailing their importations ‘ —, ~ itl ayer. B. ii: 1.00 
cid . * . . . nso. ‘owd, MB weorece . . : ° 
Powd., 100M kegs....... ... 2 .14%/]and prices are subject to shading. 
Ichthyolate, as to cas 4.85 =: 5.00 Ad L ae eee — oo nae. coe ‘“ 
J Seats, aes Sie s Lana _- ontinues to 41 slabs, cs on at Ge 
Paekate divecte 3508" — to se r ve 3 1M cakes,” 100) es.s-TD. cs} 60% 
Salicylate, USP, 100 Ib kegs Ib. See vig | move In good quantities at l6c Ib. 1 oz. tab., 100 ede) cee 2. Ve 
Valerate, USP, 25 jars....D. 2.75 2.90 for hydrous and 17c lb. for anhy-]| Jap. ref., slabs, 100 Ib es .. «.. 60 
, 1s POWOIOD kc cc nicties Db. ener 8 -63 
Amylene Hydrate 1M bot..... D. ... : 7.10 | drous. Yoz. tab, 100 cs... «... : .70 
> 5 ; 
End hin, eB. ce 3168 | Alcohol — There is nothing new | Ganphor’ atonooram, ‘100m aD. Las 90 
Apomorphine Hychlide, %oz vis on ... : 2210 (to feature the market, distillers | Caramel, 40gal bbls......... ao ws 3 ae 
Arecoline Hydrobromide, 1 oz vis oz aie let ee Pos ace nrer Grim there asetall Cc il Carmine, No. 40, 51 boxes....M. 6.00 : 5.25 
prices are irim, ere 1S taik Of an- Casein, edib.. 100D kegs... D. 45 3: 65 


Aspirin, see Acid acetylsalicylic 
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i Dr. Weidig’s ANAESTH OL 


For Anaesthesia 


Anaesthol is supplied Aacshiuln comes 
. id. nd (See Jour. Amer. Med. Assn., Feb. 28 and Mch. 7, 1903) nies wah tan 


._b. ; A stable combination of gressively and return 
bottles; also in 100 sta 
- gramme botes sufi CHLOROFORM % naam S 
but cient for an Anaesthe- ETHYL CHLORIDE changes of pulse-rate, 


on sia of average dura- , and ETHER —— or eso 
Sea aia omiting after use, 
i tion. Administered Manufactured and Distributed by heute and general 


” vw” | CHAS. COOPER & CO. | =e" 


Works: Newark, N. J. 192 Worth Street, New York Established 1857 

































































HEYDEN CHEMICAL CORPORATION 


70 —_—— 

















FORMALDEHYDE 


U. S. P. Solution - Water White 


PARA' FORMALDEHYDE U.S. P. 


(Trioxymethylene ) 


HEXAMETHYLENETETRAMINE U.S.P. 


Granular for tablets 
Small Crystals - Powdered 








45 EAST 17TH STREET NEW YORK 
CHICAGO BRANCH - 180 N. WACKER DRIVE 
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PETROLEUM PRODUCTS 
OF HIGHEST QUALITY REFINED 
FROM PURE PENNSYLVANIA CRUDE 


Petrolatum and Motor Oils 








2 | PENNSYLVANIA REFINING COMPANY 


25 KARNS CITY, PA. 
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Chalk Cc h e l Homatropine 
Hexamethylene emicals Milk Powder 

Chalk, drop 175 bbils......D. ... ; Sther advance b is n srobable | Homatropine Hydrobrom USP...0% ... + 14.50 
Precip., Ught 250% bblsesks. ... : — ee Ce ee er Five 028., 103 Vial8.....+.+.-0% «+» ? 18.50 
Precip., heavy 560% csks.. .02%: owing to the increasing size of the | nyarastine,’Alk., USP, lox vials.oa 20.50 : 21.00 
Bulk ....ccccees coccce stom 6.00 3: re-sale market. loa vial...oz, 20.50 : 21.00 
Preeip., English, 7 bags... ... : a : ; Sulfate loz vial...........-0% 22.50 +: 23.00 

Chareoal Animal medic jars tnelD reed Ammonivm Bromide — Is dull! nyarastinine Hydchlide, USP, 15gr. 

as gag ggg A ah 06%: and featureless at 48c@50c lb. for Vials seeeesseee eG vee 2 £0.00 

Chloramine, USP., 200D bis: Pers : ) nvonecen PEROXIDE, oe 

Chlorcosane, 5D bot ........D. .55 : domestic and imported - slightly i aah sks 

CHLOROFORM, USP., 50 dr.. .80 : higher at 51c@53c Ib. 00D keg... 135? 1.50 

Chloral Hydrate, USP,100D drs. .75 : : ; ; or i <i 

ROD Gs csasccseeeceee®,. 20 2 Bismuth — Bismuth metal is ete os (oa 

Cinchonine alk., 100 om tins..on ... : oA +7: : : ‘Wale... 0080 2 18. 

rd teria aN well stabilized and no immediate Hyoscyamine Alk., Cryst., lon v.08 ... 3 95.07 
Sulfate, 1000s, ting........08 ... ¢ change is looked for in its price or i. aE sate : 

Cinchonidin Sulfate, 1000s. tins.oa ... : he me 2 _ | Hydrobromide, USP, loz. vial.on ... : 35. 

aaah le th at ve = pee Depa sub ee lo 

peibibiiin tn hin awoncceenenkl0e~ nitrate and subsalicylate are out- | Ichthyol ting .......++++++++-D. 4.00 = 4.25 

Chromium Sulphate Scales, ting... .55 : standing in movement. 2001 kegs.... 420 : 4.25 

powd., ting ......D. «ee : : ; - Resublimed, 10D tars....D. 4.65 : 4.70 

Chinoidin, 140 drs........D. 6. Cadium Salts—Quiet this week ne ee ee 

Chrysarobin 50D tins ........B. 3.65 =; and unchanged in price. Bromide 10D bot....D. ... 3 6.00 


COCAINE, alk., USP., los vial.os 
Hydrochloride, USP—lox vials 
2502, lote ....eeee+ OB, 

Cocoa Butter, 12 bx......B. 


CODEINE, vas? - vials 100% 


eer 0z. 
mptrebremide Sanat aes 4 
Hydrochloride ......ssseees 02. 


Nitrate, los vials lots ......0% 

Phosphate, los vials, 10 om 
oe Dee io 02. 
Salicylate Seago 

Sulfate 1 oz vis 10 oz lots. 
CODLIVER OIL, Nor 30 galbbls i 
Newfoundland ............DbL 
Colchicine alk, USP los vial. .os. 
Salicylate los vial........0% 
Collodin, USP, 30 drums...D. 
600 drums ........5+-+D. 
Flexible, drums .........-.D, 
COPPER Acet., Norm,CP, jarsinclD. 
Arsenite tins .....eeee++-D. 
Todide, 5D bot ......++--D. 

Corn Syrup, 42 deg, 5SOgal. 
bbls, ......--100D. 


CREAM — USP., — 


Cresol, USP, 500 lb drums ...D. 
Phthalate 25D vonenet * 

ont Pare 
. Pure, low ee 

Dionin, see Morphine 

Dover’s Powder USP, 5D tins..D. 
Duboisine Sulfate, los. vial....o% 
Emetine alk, 15gr. vial......0m% 
Hydchlide, USP, 1 oz. vial 6 ea. 
15gr. Vials... ..ceeee eee Oh 
EPSOM SALTS USP200D bbls100D. 
100 bbis......Da 
Ergotin, Bonjean 1 Ib jars ...D. 
Eserine alk., lom vials......08. 


ETHER, USP, 55 Ib drums ....D. 
Anaesthesia 55 Ib drums ... = 
USP., 1880 55 lb drums . 

Nitrous, 1 lb bot ......... ‘3D. 
Pthyl lodide, 6 bot........D. 
FORMALDEHYDE, USP. 

Carboys, 100 le-l whs....B. 
Forfural, 500D ronnie “% 
Gall extract cccccccce Me 
Gelatin, USPxtlver ib. “Yoon ‘a. D. 

Pure Food, 50 bbis......D. 





‘Glucose (Grape 
70° bags e-] NY......100D. 
GLYCERIN, CP., 550 drums. > 
bt) 


Gold Chloride bottles ..........08% 
Quaiacol lig. USP., 100 ebys D 
Crystals 

Benzoate, 11 bot 

Carbonate, 51 boxes 
HAARLEM OIL, Dom, ée., a.@. 

Imported, 5 gr. cases... .groms 
Halagzone, 6M bot.......-+++-D. 


, USP, 100 





1.35 


42.00 


35.50 


eee 


34 


eee 
eee 


1.60 


9.75 


15.00 


35.00 


2.50 
_ 


eee 





#8 oe 88 oe 88 08 #0 08 





is named at $1.15@$1.20, iodide is 
offered at $4.45 in bottles and sul- 
fide is priced at $1.20@$1.25. 

Caffeine —- Caffeine alkaloid is 
firm and moving rapidly at the cur- 
rent level of $3.05@$3.20 lb. Buy- 
ers in the pharmaceutical field have 
evidenced more interest recently 
and consequently prices have 
strengthened. Its salts are firm in 
price but are not moving in any 
great quantity. 

Camphor — The movement for 
this period of the year is ‘consid- 
ered fair and prices are unchanged 
with 60c Ib. as the basis for Jap- 
anese and 62c lb. for American. 


Chalk — This market is moving 
steadily at full prices to the con- 
suming trade. 

Codeine — Codeine and its salts 
were advanced since last reported. 
This advance was caused by basic 
conditions in the raw material and 
the new prices are: Codeine alka- 
loid $10.87 oz., hydrochloride $9.87 

z., phosphate $8.42 oz. and sulfate 
$8.92 oz. These prices are for 10 
oz. quantities. 


Codliver Oil — The market is 
slightly lower in one direction and 
$42.00 barrel is named while other 
sources quote $43.00. Buying has 
improved during the past fortnight 
but not to the anticipated %xtent 
and sellers still maintain that prices 
will rise when a heavier demand 
sets in. 


Cream of Tartar — This item has 
been reduced by makers, with the 
termination of the active season and 
26c Ib. is the barrel price. Im- 
ported is at the same price but is 
quiet and may easily be shaded. 

Ergotin Bonjean — This market 
has advanced due to the position of 
the raw material and is now named 
at $10.85 Ib. 

Ether — The reduction in price 
has not attracted a great deal of 


IRON & AMM. CITRATE, USP 
50D peeeectemhe “eas: Ss aa 


oie bd. 
Carbonate ass *(Blaude, ‘Yoon 


Hypophosphite, 5D cans....D 


Nitrate, Kege .ccccccccccce mM 


JALAP RESIN, USP., lumps, 5D 
tins 


LEAD, Acetate, USP, 100 kgs. .15 


Lecithin, 50s. jare..........--0% 1.00 
Licorice, Ext, Mass cases ... Ib, 


Lithium Citrate, USP 100 lb kegs lb. 1.70 


Luminal, see Phenylethylmalonylurea 
Magnesium Carb. USP,100 lb bbis lb. gs 


& Ammon. Oxalate, 25 brs.D. .386 : .38 
& Ammon. Sul. CP. jars incl.D. ... 3 .27 
1.10 : 1.22 
wbicieeer cee. “one, <8 (nee 
— bot......B. 8.00 : 8.10 
Citrate, USP, VIIT 25Deans.D. .94 : 1.01 
- 155 : 1.65 
DD WbscccecescesMs, <0 3 ae 
. o 3 ae 
25D cans...D. .88 : .97 
Phosphate, USP, 50......D. +. : .69 
& Potas. Oxalate 250 bblsmh. ... : .49 
& Potassium Tartrate tins...D. .88 : .90 
USP, 50D... .74 : .80 
24m brs. ... : 283 

> Cryst., bbls... .04%: .04% 
USP., Ferrous, Dried bbls... ... : .08 
t ciaececeeeeels Gram 3 iam 
sinbassincecess «ae 1 ae 
Seebaeceweseune): sie, 8 
$ 6ke 
bot... $8.20 =: 38.40 
: 1,80 
P 14%: ~=—.20 
Compound powder, bbls ......lb. .11 : 13 
eacuececinecesesiee [Ame ae 
: 1.70 
cocccccces coe 8 oe 
visls....Vl. «oo & 6.35 
: 12 
ccmxcee ae Se 
Qlycerophosphate, 5 lb tins. - 3.20 : 3.25 
5lb cans.... coe 8 LOG 
Oxide, USP, light, 1001b bbls ih a 
USP, heavy 250]b bbls.....Ib ... : «50 
Salicylate, 100 Ib kegs .....D. ict 3 Sea 


Manganese Glycerphos, Silbtins ..Ib. 2. 
Hypophos USP VIII Sib cans..Ib, 1.85 
Iodide, 1 Ib bot .........-..1b. 640 

MENTHOL, USP, 60 Ib cases ..t. 4.10 : 4.15 
Synthetic in cases .........-1D coe 1 OM 

Caos flasks127. se 128. 00 


Gran. powd. 100 Ib kgs Ib. reat : 1.65 


Powdered, 25 lb boxes ...1D. a 5 oo 
Blue Ointment, USP, 251b cans 


50% 4 veer 3 
USP, dilute, 25lb cans 30%]b. ans. 2 ae 


» 25 Ib bxs b. < 1.81 
- 3 er ee 
oods eee ee ae 

1.29 


Iodide, green 25 Ib jars 
Red, USP, 25 lb jars .... 


stant Db. 2.05 

cocccccccccccclm 1.90 : 2.00 

satnracere Db. ves ee 

pb. ca. eee 

, VIE 25 Ibarsth. vi. ee 

Red, Precip USP 25 lb bxs Ib. vac Seam 
, USP, 25lb bxs Ih. xeon “aan 

White Precip USP 25 lb bxsIb. aoe’ Nae 
Powdered USP, 25lb bxs Ib. ec: 2 ee 
oat sors) OS Se 

With chalk, USP, 25lb ‘bss Ib. ven ¢- ae 


MEYHANOL (Wood Alcohol) 
Methyl Salicylate, USP,50 Ibcansb. : 

Methylene Blue USP,medS Ib ens Ib. 1.65 : 
Milk, powd. 150 Ib bbls .......Ib .14 : 








oe. eee SS see 
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SERVICE MULTIPLIED 





by 


FIVE PLUS 





HE quality of Amersol Alcohol - 

(is firmly based on the produc-~ 
{ tion of five large plants, skill- 
fully planned and operated. 


Our distributive system has been placed on 
the, same high plane of service. It operates 
efficiently on the theory that a satisfactory 
service must include deliveries made within 
a few hours of the time your order is placed. 





Twenty-three” Amersol branches’ 
therefore are located in every impor- 
tant alcohol-consuming center. They 


‘contain stocks ample to meet every demand 


you may make. Quick“rail service is sup- 
plemented by local deliveries by truck.’ 


Amersol service is planned*to place your 
interests uppermost, and this policy of pro- 
gress is carried through in every detail. 


“Service multiplied by five plus twenty-three.” ‘ 











Eastern Branches: 


Aleny, NY... 8 5 1 Broadway 
Adanta, Ga. 14 South Pryor Street 
Cincinnati, Ohio 944 West, Sth Street 
Cleveland, Ohio 825 Engineers Building 
Everett, Mass... 20 E. Elm Street 
Harvey,la. . . . . P.O. Box 1530 
Indianapolis, Ind. 31 E. Georgia Street 
Newark, N. J. . 238 Wilson Avenue 
New Orleans,La. . . P.O. Box 1530 
Philadelphia, Pa. 112 North Front St. 
Pittsburgh, Pa. 620 Empire Building , 


Executive Offices: 
285 Madison Avenue 
New York 
























Western Branches: 


Chicago, Ill. 122 South Michigan Ave. 
Denver, Colo. 1202 A. C. Foster Bldg. 
Detroit, Mich . Book Building 
Kansas City, Mo. 2013 Guinotte Ave. 
Los Angeles, Calif. 821 Traction Ave. 
Portland, Ore. . . 474 Johnson Street 
St. Louis, Mo. 12 North Commercial St. 
St. Paul, Minn. 2303 Hampden Avenue 
Salt Lake City, Utah. 328 W. 2nd So. 
San Francisco, Calif. 110 Sutter Screet 
Seattle, Wash. . 617 Western Avenue 


ICAL 


Plants: 
Harvey,La. Everett, Mass 
Agnew,Cal.- Albany,N.Y. 
New Orleans, La. . 
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Morphine + h 2 ] Saccharin 
Rosewater emicais Zinc 
MORPHINE ALK., USP, 5 oz.tin oz. : 10.15 ss - i iy, | SACCHARIN, USP, 10D cans ..). 1.70 : 1.90 
sae agg gg i i gga : 835 buying and the market continues in Soluble, USP, 101b cana,26ib, 1.75 : 1.85 
Hydrobromide, 5 oztins10ozlotsoz. 8.35 fair movement. Salicin, USP, 1 1b cartons, 25 Ib Ib. as <2 
Hydehlide, 50z tins 100z lots oz. 8.35 I a th ° Salt Salol, USP, 100 lb drums ....IbD. owe 3 Oe 
Ethyl HydehlideSoztns 1 0ozItsoz. 9.85 ron mmonium altS ——/ SALTPETRE, Pwd, bbls wks ..lb. .06%: .08% 
Sulfate, 5 oz tins 100z lots oz. 8.35 | Prices are firm and movement is | Santonin, USP, bulk ........ 1).141.00  :145.00 
apie Flake, 175 lb bbls fair and divided e ually amon the Saponin, refined, nicdons lb, 1.380 3: 1.50 
ken se eooelb, .04%: .05 air 1 Ci q y & Scopolamine, see hyoscine 
oP 2, i i= 05%: .06 entire line. SILVER, metal American oz. : §©.56% 
80- -85 vis 60 : .65 Menthol — The market advanced —_ ey nore xeaee : 4% 
~ 1: gg Oo: TP | to $4.10@$4.15 early in the period Nucleinate, los bot .....+.0% 7 6 
0 ee 100 : 110 | under report and although its pres- Prats, Yor ot 222 aw vee at 
migo-155 vis = et - 10; .78 Jent position is unchanged, there is "teens Rane: SO 
5-335 vis. ‘30: i390 |very little buying being done. | 5” Sastile, 50 Ib bxs 2... - &: & 
Qxgal, USP, 8 1b bot s.scsccsulb L175: 2.50 This may force prices downward Grea, USE, 480lb bbls ccccih ““F%! OF 
Purified, 5 Ib bot .......1b. 2.00 : 2.50 oleae: sain a oe ae 
Oxyquinoline Sulfate tins ......Ib 8.60 : 9.25 | again but stocks are very light on] SODIUM Benzoate, USP., 100 1b 
Pancreatin, USP, 5 lb bot .....Ib 4. = 250 | spot which may cause an advance RP srssheneeee PS 
Paraffin, refd 200 lb cs slabs . : : : BROMIDE, USP, 100Ib Ib. 42: 43 
118-120 Deg MP. .......Ib .08 : .09 with an improvement in buying. Cacodylate. USP 251b bot. 1b ‘ : 6. 
128-132 Deg MP. ..ssceee cl, 0734: 07% ; be, UR, --lh 4.80 : 6.10 
Paraldehyde, USP, 100 gal drs Ib, 67 : 17 Mercurials — Both hard and soft = Lo tox ti ee =: 2 
4 ‘ + , e . . : ° 
rg gg tg 100 cs . 45 = 47% mercurials have been advanced ow-]  GQlycerophosphate, USP,cryst.25D 
os iebitee hows oe =e ee ing to the recent ascension of the Cans ..eseeeeeeee DBD. 140 = 1.55 
Mg Ag Re ea E saer. $35 [raw material and new prices fol- a. a > = : He 
PETROLATUM, Lily White, USP, Pees low:—bichloride crys. $1.81, Blue aoe a , — e. 
400 Ib bbls ......Ib. .09 : .10 {mass $1.03 Ib. calomel $2.05, blue} Phosphate, di-sodium, USP, gran a 
Snow white, USP, 400Ib bbls Ib. 12%: = 18% | Gintment 50% $1.29. Th mai 275 07%: .08 
Phenolphthalein, USP, 1001b drs Ib. 1.30 : 1.40 | ‘ 'tihmEhwweeeee Oe ee ge 
5lb cans, 100 Ib lots coool 1.40 : 1.50 |ing derivatives have advanced pro- _ aa aie 
Phenylethylmalonylurea, os pkg. . ua 6 FR Sodium Pyrophosphate, 100kegsI. vac. 2° a 
PILOCARPINE HYDCHLIDE, USP I “- > ogg lle: om 
2502 lots, los vials om =... 0: 8.25 =. ic tae i ca MMB+seeeereeD. ooo 3 
MUA EOE: scceseccee. oo. € B28 }. Petrolatum This market is still 47° drums ........drm +. 12.00 
Gingle 05. ...cccseveeee& «e. 3 #59 |i a Strong position and the ma- ye USP,100M kegs. ... : .81 
Alkaloid, 15gr vials.......ea. ... : .78 J|terial i I Snat ocyanate, CP,cryst,jars,incl. ... + .60 
Piperazine Hydrate, 1 Ib bot....Ib. ... : 15,00 is none too plentiful. The | arin Sultete, USP, 250n, blk 5: .10 
le 1 , . P , p 0s, 6 a 
Piperidine, 2503 bot .........e% 110 : 1.25 | @emand is heavy, particularly for ngle oz. vial ....o8 .77 : .90 
———— — bot neoneneata iti : red export. STARCH, rice 140 bags ...D. .09 : 10 
POTASSIUM, ae USP, 100Ib Quinine — Quinine and its salts “ian ae oe = = = 
absacaviosoeee ae ¢ aae = . . A ° coeBe cee Fe 
eet Pl Sao bis i]s. 2: lag. | ae moving steadily in average lots Iodide, USP, 25D jars....B. ... : 4.00 
..BROMIDE, USP,cryst,100Ib es Ib. .42 : .48 | at full prices. a =. eae ss : ae 
Citrate, USP, 501b bbl ......1b. .61 : .55 » Secceme ¢ ot aie 
nattmiNnals ..c.cccc0t ccs 2. OSB Rochelle Salt — Further witel ge Mg ey 08 : “a 
See hands .....cs000e00D. 1.40 : 1.50 Salicylate, USP, egs..T. «ee 3 I. 
El ol eda Ale a tions in tartaric acid will probably Strophanthin, USP, los visle..en .+» : 19.00 
Iodide, USP, 1001b cases....Ib. 8.50 : 8.69 | Cause a reduction in this market, Crystals ..ccccccccccce sO coo 3 95.00 
Lactophosphate, 40s bot .....08 .-. : .90 | which is being sold in fair nti- | STRYCHNINE, Alkaloid, USP, erys. 
PERMANGAN, USP, crys., a 2 . z eee 100 oz. tins .......08 .56 : .66 
1001b drs., wks . 26%: 17 ty at 23c@23v%c Ib. Powdered, USP ......0% ... : .40 
Phosphate, dibasic pure, kegs D. son 2 GD ps : : Japanese, CANS ....022+2-0% coo 3 186 
Salicylate, 25 Ib cans ...... oe ae Salol — Is moving in better! estate ....csecccccccecOh cA BB 
Bultate, i {itl 100m oe oeuee as quantity, contract withdrawals are]  Glycerophosphite, wee gmie-kece.. its 
‘ocyani| 4 sos 3 @ > : Hydrobromide ...ceeeeeeeesQ, coe 3 05 
Tartrate, i ccsccce toe 2 Oe aAVEIABe SIZE and DUCES Take firm Hydrochloride ......ee00+-@h coe 2 65 
Pyrogallal, Use, see Acid Pyrogallie. and not likely to divert from 90C]  wypophosphate . : 65 
Quinidine Alk., 1000s tins .....08 .70 : .75 lb Nia te... oe. heels ae 
Sulfate, 100 of tins .......08 ... : 50 : ee: oo. ae 
QUININE’ A Zinc Stearate — The recent ad-]| Sulfate, USP, crys, re ‘38: 146 
ae tea te ....2. : 50 |vance has added interest to this SS wus a = 
on © “an : _ market, buying is heavy at this] sulfonal (See Sulfonmethane) weAs Vy 
K E vases : a ‘ 2 
jue. eee te... <2 na os at time and prices are firm reflecting | Sulfonothylmethane, USP,10bm.. 8.85 : 4.05 
Japanese, 1000z tins ....0z. : .40 Jin the stability of stearic acid. Sulonmetthane, USP, 10% bas.@. 2.65 : 8.85 
 lneaenenaeiaee-- ieetla 4 SULFUR, flwrs, 100% 25 bum. ... : «10 
drenate Sosscsssssessse@ ss 78 | AROMATIC CHEMICALS |, Wasted, Use, 125m bhu.D. -0. : 08 
= + i = Vanillan — Makers have regluced | tapioca Flour, high grade bys. 06 : .08% 
Citrate ....... Jee ie. ¢ .81 | prices 45c lb. and now name $7.55 Tartar ‘Emetie, USP,300 bbls... .3434: = 
Dihydehil USP .ncccccce S& soo 3 oe : . : erebe CSESCCTS ST 8088S eee Ue: S 
oe es: ana The reduction is said to re-] Terpin Hydrate, USP, 100DkesD. 45 : AT 
Dicarbonate, los tins .......0% ... ¢ &@@ | Sult from lower clove prices. Terpineol, CP, 1,000 drums fh. .33 :  .35 
Ethyl Carbonate, 160s tins..o3, ... : .62 Cans, BD aie sisivis so lesa > 2: @ 
Ferrocyanide .....eseeeeee+Oh cee ¢ = OLEORESINS Imported, cans, 25D wo. eh ae 
Formate .....ecccccseese sO coe 3 oT _ Terpinyl Acetate, 25% cans... 1.65 : 1.85 
og aaa see oo Aspidium — Quoted lower at $2.- | Theobromine Alk., 5% cans... ... : 2.25 
eccccccce cs) 5 2.20 Ib. as to uantity and sel- Sod. Salicylate 1M bot aes soe 3 
Hydrochlorsulfate .... “3. i564 | 10@$2.20 Ib. q y Sod. Benzoate 1 sae <i 
Quinine, Hydrochlde & Urea $Poz. s 36 ler. Thymol, USP, 250 thes De 3.00 : 3 
Hypophosphite .........-0% see 3 «70 : Todide, kegs ...... D. 6.50 : 7.00 
Sc wpceciscnc <x § ae Vanilla — Has suffered a further | veratrine, Alkaloid ..++s+++---0% oe. 2:28 
ee ae choise Sanaa eo sharp reduction and is now offered | Sulfate loa vials .........08 ... 2 2.25 
eee Wee el te | at $7.00 Ib. Witch Manel RxtractS0eaL bial. 1.05 : 110 
Tannate, USP te | aos Ga — Hydchilde loz. vials. .on a : 
Tastee ..cccccccecee@@ coe 2 SB Ss ee sescarerssenteeseiaee ee Sy 
Valerate ....... 8 “oe t ee A EQSENTIAL OIL : ZINC Carb., USP,100M kegs... .28 : .81 
&Urea Hydrochloride, * Use. om eee : = Oil Anise — More settled condi-, gg Ag 25 jars ex. = 24: on 
Rennet, N.F. 5lbs (1 . 208 : 8 . : , bs a . e sania o'e can 8 OS 
see a USP. 250 aam..D, 1.85 : 3.00 | tions in China are being reflected in| ggide ‘usp, 100M bbis.....B. 15 ¢ IT 
Rochelle Salt, USP.225Dbbls.D. .23 : .28%)|this market. Spot quotations have eng =. nd Piss. ase 2 - 
Im ir, S00 Biman. “ERY leased off to S6c@S8e Tb, for tech-| ue, ER OR wR. 8: 


Rosewater, triple 5gal demis.. 
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00 Cc illinekrodl 
1.85 
. 86 
-90 
08% 
00 
. SERVICE 
re 
41% « » . 
46 
; in Supplying Chemicals 
30 SERVICE, in our business, implies not only the careful putting 
up of chemicals and the prompt execution of orders, but it also 
> means the closest possible attention to quality. 
}.10 
40 We maintain a splendidly equipped analytical and control labora- 
8s tory, functioning entirely separately from our manufacturing oper- 
20 ations to examine and test critically, crude material for manufac- 
= turing, also finished products delivered from our various manu- 
“ facturing departments. 
81 
at Send for our complete price list, get our quotations, 
.00 and test our service. 
-60 
. MALLINCKRODT CHEMICAL WORKS 
ys | SAINT LOUIS MONTREAL PHILADELPHIA NEW YORK 
0 
.10 
08% 
a = 
.00 ——s 
00 ™_ je e 
A - 3 
| Quinine ez 
55 
55 : » Sul hate 
- W P 
03 
: - 
20 A beautiful white, fluffy product 
a5 manufactured in “Roche’’ laboratories. 
8 Available in bulk or in standard sub- 
th divisions very attractively packaged. 
5 
7 
85 \ . 
: \ The Hoffmann-La Roche Chemical Works / 
q 19-21 Cliff Street 
‘ New York 
0 
B1 
29 
22 
17 
2 
9 
9 
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Anethol A e C h e ] Dyphenyl! Methane 
<n romatic emicals peal 

nical, and 58c@60c lb. for U. S. P., Dyphenyl Methane .....+....-D. see 3 1.75 

Aromatic Chemicals Oil yack - — Whil Duodecyl atcohol sivnie.ce'saeihe coe $ 22.00 
— il Aprico ermel — | Ethyl-methyl Paracresal, 11) bot D. 

most factors continue to quote 52c 3.25 : 3.50 

NATURAL DERIVATIVES lb. in a generally firm market, | Ethyl Phenylacetate, 5 Mm bot . 3.75 : 4.00 

shading of lc Ib. is possible. Valerate 5 Ib bot .....- ... 2 3.75 

° 3 ° Salicylate 5ib bot .......-D 2.00 +: 2.10 

Anethol, 21 bot ....s+es+..D. 1.80 Oil Bay — Generally firm basic} pie Ether, See Ethyl Formate 

Borneol, 11 bot ....+++- .--D. 250 : 260 | conditions continue to be reported, | Geranyl Acetate, 1 bot ..... TD. 4.00 : 4.50 

CITRAL, 25D cas ...... Db, 2.75 but softness on spot has resulted in Butyrate, 1% bot .......6- Ib re : 13.50 

Citronellal 1 bot ..........-. 8.00 : 825 |some factors offering goods at —~; 1D bt ...s.00e “ 12.0 — 

EUCALYPTOL, USP, 50% cans .. .90 $1.90@$2.00 1b. nectar a ee : 

. otis: Heliotropin, dom. 100—10lbs. Dm. 1.65 +: 1.75 

Eugenol, USP, 25 Ib cans ....lb. 2.75 : 2.90 Oil Bergamot — Weakness con- 

Geraniol, Domestic, 50 cases ID. 2.50 : 2.70 : : 5 BAQVAMEB «ich e ses acosrceaievene th. 2.00 2.05 
ene, 5 & de Db. 2.90 3.00 tinues. Spot quotations have de- Hydroxycitronallal, 1 Ib bot ..... 6.50 7.50 

eee ee cos saa: : clined further following lower ship- | Indol, Cc. P.*1 oz. bot ......- Gis” Sas 4.50 

Iso-Eugenol 11 bot TD. 4.25 4.50 : 26 e . ‘ 

Saiported Si mnie Seto 3.90 ment prices. Prompt shipment is | Ionone, 1m bot. 100%........ D. 6.75 7.00 

Rieck! Siege awa ; 7 fo ae, be or shal wipacarare: eiacavols ore atone) | ana : 10.00 

Linalol, from Bois de Rose 5 Ib bot quoted at $510 tb, while spot] SBP + s-sers--sssecrsees . oa. oe 

Ib. 3.15 3.60 | goods are theld at $5.25@$5.75.| Methyl ........sscceeeees I. 7.25 =: 9.78 

MENTHOL, 60% cases ...... D. 4.20 | January shipment is understood to| Iso Borneol ......... eereietoetme ao eS 

less cases, 50) cansIh. ... : 4.80 | be offered much lower than current | Iso Bornyl Acetate .......... a eee 3.00 

Rhodinol, 11 bot ......++...D. 9.50 212.00 | shipment, and further declines in | 1so-Butyl Benzoate 5M bot....D. 2.75 3.00 

SFE, CD eciiivccccccss Dd. peek ae , . : Iso- Safrol 1 lb bot imp D eee 1.75 
aR _ | Iso- Safrol 1 Ib bot imp ...... see ae 

ea ee Bi! éanet ee SPX : oon set ane sion ‘. Domestic 51 bot ......-- Im. 3.50 : 3.75 

Thymol, USP. 25 tim ....D. 3.60 : 3.55 Oil Bois de Rose — Competi- 

, . . tas Cuy 4B Linalyl Acetate, 1 Ib bot .....D. coe 30 eae 
tion between Cayanne an Ta-| “ Bengoate, 11 bot ..... seeeeD. 13.00: 14.00 
zilian varieties is causing very | Formate, 5® bot ...... sees D. 10.50 : 12.00 
"i ices Cav Methyl Acetophenone ........ DM: <co S Gao 
SYNTHETIC AROMATICS low prices to be quoted. : Cayanne | Methyl Acetopheno 
is offered by leading factors at] ANTHRANILATE dom. 1lb both. ... : 2.45 
Acetophenene, CP, 1 Ib bot ....D. 3.80 3.75 |$2.15 Ib. while Brazilian has de- Imported ....s0006-BD. 2.70 : 2.80 
Aldehyde, C8 (Otcyl) 1 bot m 45.00 : £0.00 | clined to $1.90@$2.10 Ib. Anthranilic Ald wo onnnnnsseR as : 12.00 
of 2D Oe .....: sreeee sD. 4.50 3 8.50 Oil Cananga — Competition be-| "ste, 0%, OM Samm nn- a ts: 8.08 
C-9 (Nomyl), 1 Ib bet ..... *++ 140.00 | tween producers for control of the 8.75 : 4.25 
C-10 (Decyl : Cinnamate, 1 bot ......D. ; & 
yl) 1 Ib AE Dioe .e. 1 48.00 ie : : 9.00 
ek Gh ak... i 22.50 : 25.00 | market has brought lower prices. estenns, - hg aco eB. __ : 
sa = ei ' 5 Ba Tactic Stic:s ; Paracresol, . cans ...- BD. 4 3 8 
CAC AD Wt .ccs<cececns 70.00 : 80.00 | Native oil is offered at $3.40@$3.60 Phenylacetate, 51 bot dom..D. 8.75 : 4.00 
Aubepine, see Anisic Aldehyde Ib., with rectified at $435@$4.50 
Amy] Acetate, pure 5 gal cans gal... 4.75 : 5.50 | jb. Whether lower prices will be} SALICYLATE, USP, 500m 
Butyrate, 5 Ib bot ......... De... ace 1.75 : ; . ' eae 40 
Cinnamate, 5 Ib bot ....... I. 5.00 6.25 hi = - not 18 not ai n, but 50 Bgl Ee eee 42 
Formate 5 Ib bot ...... eee: 1.75 1igher prices are certain when con- 3 
y im : Mirbane, rect., 1000Ib drums ..Ib, .12 : .18 
Phenyl Acetate, 11 bot ..... 4.50 : 5.00 | trol of the market is settled. Musk Ambrette, 1 1b cans ...I, ¢.50 : 4s 
SALICYLATE, dom. 100 1b i BR 4 ; H Ketone, 11D cans ..... ose ‘ : Se 
ee cece m. 1.25 : 180 | 4 Oil eee . As enon a ” Kime BR cm ..... cl. 995 + 235 
Imported ee eseeee D. 2.25 : 2.50 us product is responding to the! . oun, 1 tb cams ....se0ss eae 3 

Anisie Aldehyde 1 bot ......B. 8.00 : 8.25 more settled conditions in China, | Octy) Alcohol, 1 bot ......D. ... + 32.00 

BENZALDEHYDE USP 50 B cbys ® 1.25 : 1.88 | and lower prices of $1.40@$1.50 Ib. —— nt ad bot “eae 3 = 
FFC., 40 Ib cbys ....... i. 1.45 : 1.60 are raili Paracresol Methyl Ether ...... . eee * 

Imported, USP .......... ie oe oo ailing on pot. ; Paracresyl Acetate ...++++e+- Db. 5.50 

Benzoic Ether, See Ethyl Benzoate Oil Cedar Leaf — Slightly easier Para-Cymene, Refd., 110 gal drs gal. 

a 1 bot ..... 4.50 5.00 |conditions on spot have caused a Pe i 

Benzyl Acetate, 100 lb. chys ... .90 1.00 ee s : : ae tn. : 

mas & © ot ......<.. Db. 1.35 135 a — in prices to 95c@ Phenglacetaldshrde, Lye oe le asi 
BENZOATE, 5 I bot ...... D. 1.25 1.35 | 91.00 Ib. : a aa a 7.50 

Medicinal, FFC ........ . 1.45 1.60 |. Dil Citronella aa Is very quiet aS| gog5% ......00+ saceeeoeiie <Otb0 9.25 
Butyrate, C. P. 1 I bot ..M. 4.00 4.50 is common at this time of year. | phenylacetic Acid, 1 bot ..... 3.00 : 3.25 
nig a yg seceee ~ ped : reed Prices have been shaded slightly | phenyl Diacetate, 1 02 bot ..on 3.25 : 9.60 

PRS Sa ia ~ . eee | but the situation appears quite ie ae wee. 8.00 : 10.00 
Propionate, 1 Ib bot ....M. ... 3.75 : - Imported .—. £00 : 96 
6 gg ia aaa m. ... : 5.50 |steady. Ceylon is now offered at} py orethyt alcohol, 1 bot ...D. 5.20 : 5.15 
Valetate, 5 I bot ...... Ib. 7.50 8.00 |33c@35c lb. in drums, with*® Java 

Bornyl Acetate, 1% bot ...... 3.25 3.50 | at 42c@44c Ib. PHENYL ETHYL Acetate ...... D. ooo 310,00 

Bromstyrol, 251 cases ....... Dm. 5.00 1 2 Butyrate, 1 I bot ......D. «... 3 16.00 

Butyl Anthranilate, 1 I bot dom. Db. Oil Cloves Sy Due to the lower aig 1 bot ..... seed. 19.00 : 21.00 

16.00 | prices for cloves, this market 1S] propionate, 1 bot ....-- DB. ... 118.00 

Butyric Ether, See Ethyl Butyrate pointing downward, and lower] Valerate, 1 bot See. 

Cinnamic Acid, 5™ cans ...... I. 3.25 3.50 prices are prevalent On the pres- Phenylpropylaleohol, 1 bot ...Ib. 15.00 =: 16.00 

Alcohol, liquid, 1b bot....Ib 3.50 3.60 ; as é he | Skatol, 1 02. bot ....++- soossth £50 ¢ FO 

Crytalliasble, ne tlie foo: kon [CRt basis of cloves. however, the | qerpinji Acctate, 25% cane .M. 1.05 : 1.10 
BIMINIG  a55)s «van cn vsccae D. 2.60 275 |inside price of $1.30 lb. is consid-| Imported, 25D cans ......D. 1.25 : 1.85 
Imported, 1 bot...... eos BD. 90.75 = 9.00 

Citronalyl Acetate, 1 Ib bot Laem, ee 9.00 ered close to the bottom of the NE 1000 dr, D 33: 35 

movement. Some factors name | TERPINEOL, CP., 1000 dr... 3d = - 

COUMARIN, 25 Ib cans ...... Dh. 3.50 : 4.00 - Cans, 50D i) 37 3.38 

DCG AMOI) 550 19:0:0:6 4:0;6:5.010% I. 28.00 : 35.00 $1.35@$1.40 Ib. ‘ a. ah “48 : 50 

Oil Coriander — A’ sharper rise Absolute, 25 cams ..B. 88 % « 

DIETHYL PHTHALATE, See Chemicals ‘ * th > +t f hed Imported, 25 lb cans ..... .<R. 60 2 66 

Miphenyloxide, 25D tins ....B. 1.15 ; - ee ee cae saan aie 

thy] Acetate, pure, 5 bot..D. .45 : .69 [Occurred over the past fortnight. | \ayiiuim, usp, 25 Ib tins .... : 7.50 

Benzoate, 51 bot ...... ..B, 1.75 : 1.99 | Spot oil is now quoted firmly at} Cans, 1 tb ...........0e ees 
Butyrate, 5% bot ........D. 2.00 : 220 | $9.50@$10.50 Ib. as to seller with Second Hands ....... Pe ee | ae 
Caproate, 1 bot ......D. 3.25 : $8.50 : 2 ‘- 

Chunemaie, 1D bot 2occllB, £00: 60 | VeTY small stocks reported. Addi- | vatertante Ether, See Ethyl Valerate 

Formate. 5] bot ......-. Db. 1.00 : 1.25 |tional increases appear certain aS | Yara Yara, 1 cans ........ b. 150 : 
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21% OIL OF PEPPERMINI, F.s 
22.00 f J, ° ° 
3.50 
- i) peo designations “F.B.” and “F.S. & Co.” have long been ac- 
2.10 S) cepted as hall marks of quality for American Peppermint Oils. 
ain G During the hysteria caused by outlandishly high prices during 
13.50 the past two years, even quality buyers were tempted to go bargain- 
sae hunting. If their experience was unfortunate, the impulse at least 


could be forgiven. Today however, with prices restored to normal 
levels and within striking distance of the actual cost of production, 
no excuse remains for anyone to risk the use of anything less than 
4.50 { the best. 

The following well known brands incorporate more than fifty 
years’ experience in selection, evaluation and rectification. They 
are universally accepted standards of fine Peppermint flavor. 


- 
as 
FRALY® 


OIL OF PEPPERMINT, F.B. MICHIGAN 
OIL OF PEPPERMINT, F.B. RECTIFIED, U.S.P. 
OIL OF PEPPERMINT, TWICE RECTIFIED, F:S. & Co.,U.S.P. 


FRITZSCHE BROTHERS, Inc. 


82-84 BEEKMAN STREET NEW YORK, N. Y. 
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- EN LOIRE Ee REP ESS 
40 

42 

68 

8.15 

:: Bourbonal 

32.00 

2.30 2 

ce Successor to Vanillin 

= VY ANILLIN was invented and first manufactured by Haarmann & 
8.25 Reimer, of Holzminden, Germany. It is therefore of particular in- 
0.25 terest that the same house should have developed the product—Bour- 
- bonal—that is gradually replacing Vanillin in Europe and elsewhere. 
15 Bourbonal is very much stronger than Vanillin—it has a finer flavor 
= and aroma than Vanillin—and it is cheaper than Vanillin. It will do 
se everything that Vanillin will do and do it better and more economical- 
1.00 ly. Wherever it has been introduced it has made a permanent place 
0.00 for itself, Sample and price upon request. 

6.00 

7.00 

135 Exclusive Sales Agents for the United States and Canada: 

35 

‘8 Morana Incorporated 

50 

60 61-63 Vandam Street New York 

7.50 Chicago Toronto 

228 N. La Salle St. 42 Wellington St., E. 
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Oil Almond E e l O e | js 
t Oil Orris 
Orange Oil, Spanish ssentia 11S Talc, Dom. 
Essential Oils the price for the oil reaches a = Orris, gage seeee ie - = : S 
price based on the present seed ogg a ee oe ee 
market. Patchouli 5 Ib bot .......- 8.50 : 13.00 
Almond, Bitter, S ‘ nee Pennyroyal dom., 25 Ib tins... 1.80 : 1.90 
ee ne eee See Oil Cubebs — Lower prices are | Imported, 25 Ib tins ...... Ib, 1.55 : 1.65 
Sweet, S6lb cans ......20. D>: “a5 "78 named by leading factors in this — nat 60 lb ¢s oar 3.25 3.50 
Amber, crude, 25 lb tins ..... Ib. ease : é c Se oy ae i ee, See eee Ok Oe eee . oe 
Rectified, 25 lb tins ....... tb. oy 7 product, and + Ib. bottles aie offer- Redis, USP, 60 Ib es .Ib. 3.55 3.80 
Angelica dg ey ers ib. eae 18.00 ed at $3.50 Ib. Petit Grain, S. A., 25]b tins... 1.60 1.75 
Anise, Tech., 66]b cases ..... Ib. .56 .58 Oi French, 1 I bot .....--+- TD. 6.50 : 7.50 
USP, 60 Ib cams ........ Db. 58 60 Dil Eucalyptus — Although the | Italian, 25m tins .....-- Ib. 2.20 2.30 
Apricot Kernel, 50 Ib cans ...Ib. 51 52 basic situation is firm and _ un- Pimento, 25 Ib tins ......-- Ib. te 3.15 
Bar OS abies: ccacx coca nigh > E : . Pineedle, Siberian, cans | a +95 
See re” nee a Ee changed, a slight easiness on spot] Pinus Sylvestris, 25 Ib tins ...D. .-. 3 2.00 
Bergamot, 25 lb coppers ....Ib. 5.25 575 \is noted. Cases are ‘available gen-| Pumillo, USP, 25 ys ---D. Phas or 
rally > .a\5G) : " Rose, Fr., 8, 16, & 32 oz.pkgs oz. 9.0 -50 
Terpeneless ......0.. m. 11.00 : 14.00 | erally at S8c@59c Ib. ‘While some] pug, 's, 16, & 23 oa pkgs..oz, 10.25: 13.00 
Artificial, 25I cans ...... Db. 2.50 3.25 |factors claim that there is a scar- | Rosemary, USP, 27% BD tins... 47%: 52% 
Birch Tar, rect., 5lb bot ......Ib. .56 : .60 | city; of drums in the market, and] ech ait < ae Bare! -" a 34 
Crude, 50 Ib tins ....... I. .12 14 |that cases and drums are priced at| Rue, 1 Ib bot .......-++- ie 3.25 
Bois de Rose tins Brazilian ...Ib. 1.90 2.15 lwood E Ind USP, 100 
Cayanne tins ..........0 Ib 2.15 the same figures, others quote sein Case Ib. 7.15 7.25 
Cade, 25]b COMB... cccccccce lb. 26 s Ff drums at 55c@56c Ib. W. Indian Camayris)2 5Ib tinsIb. rove 2.35 
Caiuput native SOM tins ..... nm. 7% Rn : : a Sassafras, USP, 50 Ib cans ....ID. os 85 
Calamus, 5 Ib bot ........... . 3.75 : 4.00 Oil Geranium — The large crop | artificial 1009M.dr.60Means@. 28 cd 
Camphor, Sassy, 1000 Ib de ..1b .15%: .16 | CPOrted has driven prices on spot on ae hee DB. 175 185 
white 10001b dre. ... Ib 11%: .12 —— to $2.75@$2.80 Ib. for both | spearmint, USP, 50 lb tins ...1D. 3.90 : 4.35 
: _ Cans, Design som ¢ eee African an 1 -. | Spruce, 50 Ib tins .....s+++es tb. 1.00 1.20 
Cananga, Native, 25 lb tins ...t. 3.40 3.60 pan, d Bourbon, while Turk- Pe Amer., 25% tins ...... Db. eee 4.25 
cattttfied, 25 Ib tins «+... 4.95: 4.50 ish is off to $2.50@$2.60 Ib. at, 6 EE ons na ccsence gal. 25 30 
AWRIV MURR 5 ash rc civserciccces 1.85 1.90 Oi =. Wikis aps E VSP, 50 gal bbls...gal. ... 15 
Cardamom, N.F. 1 Ib bot Ih. 25.00 42.00 . il lanes While spot oil rig Thyme, red., USP, 25 ie 85 1.00 
Carve, 5 aA Meceee ®. 6.00 6.25 = a — i material is] White, USP, 25M tins ..... .90 +: 1.00 
ascarilla, USP, Neh anaes te ». 50.00 65.00 yeinge sold as quick i iv Tech., 110M drums ......m. .65 70 
Susta, 00-55% Seo hae Be. ite; ee 1: juickly as it arrives, | | fr a “lm! 700: 7:50 
: t = Vetivert Bourbon, 10 bot ....ID. f 
Redistilled, USP, 50 Ib cans ». 80 : 199 |SPot prices are easier at $2.20@| Indian, 1 m bot. .........™. 25.00 : 30.00 
— Leaf, 50 Ib tins ...... 95 1.10 $2.30 Ib. Java, 1 lb bot .......-- Ib. rer 15.00 
edar Wood, light, 100 BD drs :: 29 31 Oi . : Wine, theavy, 11D bot........ D. 1.75 
: : : il lieve ; , 
Celery, 1 Ib bot ............ Ib. 7.50 8.25 ¢2 (17 opp Lower prices of WINTERGREEN 
eg Ib cases tc eae 120 | $8.00@$8.25 1b. are prevalent due to] Sweet beh., 25 tins...... D. 2.50 4.75 
vinnamon on, -+ee-lb, 10.00 : 10.25 asie iti j . the 5m ti vee. Ae 2.00 
aaa .......... BD. 1.60 : 1.75 “scieag a in Italy resulting] Sines” true 25D. tins. 8.00: 10.00 
rom a larg : “Se. 
CITRONELLA, Ceylon UI aS 52 cc) hae ; : : Southern, 25% tins ....10, 3.75 4.00 
: Oil Orange — Situation in pri- Synthetic, see Methyl Salicylate 
"a Ib drums aetDs (one 35 mary markets and . : Wormwood, dom., 25lb tins ...1b. 9.50 10.50 
. POD A svsicame Ib. 35 LS et Napa es: . and on spot remains | Wormseed, Balt., 25 Ib tins ...1. 3.35 3.75 
ava, 400 drums Pere Dd. 42 44 unchanged on all grades Ylang page Bourbon 10% tins 
GO. Gite) os acscccc D. 45 ‘47 1 ey D.¢ th. 12.00 : 14.00 
Cloves, SP, 50 Ib cans ..... 1) 1.30 1.40 Oil Peppermint — Prices are war ‘ ARS ee eke a ele b. . 
Ba di paeeramambe: m. 140 : 150 {higher at an inside of $3.25 Ib. on| Manila 1 @ bot ......--- ‘1. 32.00 : 34.00 
PIR onan ackaoeseaeee a a : 5 al ‘ 
ue ta he = wo spot, _with most _factors naming 
Croton, URP, asm (mie: <2 . 90 1.090 |99-00 for natural oil. Redistilled is OLEORESINS 
ubebs, USP, 5 Ib bot ......B. cies 3.5 > 2 oo ce e) PS 
Nanren atantnci &. sre ST == ony ge held at $3.55@ $3.80 1b. as to seller. Aspidium, USP, bot and tins. . 22 2 Se 
Dill, 25M cans sees DB. 4.00 425 | Dealers, who have been and still | Capsicum. USP, bot and tins ..1. 4.35 : 5.00 
Erigeron, 20 Ib tins ....... Bs: ons 3.00 |are anticipating lower prices due se = = ss ms i : <a 
eames, Austl. USP. ‘ ” to the very Jjarge crops known | Malefern, See Aspidium 
Oe Ss ae saa BS J i 
Roerarresae reed: (iam ‘59 | to exist, have been buying only for — es =~ “a 
Fennel, USP, 25 tins ..----. .80 3 .88 | Orders. The factors in Michigan, oh a scale te : 7.00 
Geranium African, 25 Ib tins BD. 2.75 2.39 | however, have succeeded in ad- PERFUMERS? SUNDRIES 
sourbon, 28 Jb tins ....... ; B36 28 ° ° - = 3 
Turkish, 28 Ib tins - one 2.80 Ivancing prices in the face of this | Almond Meal, 251 cans ...+-- D. .25 :  .28 
EER oto te or gay, cs orn oe 2.60 2 Sle Amber, liquid, 400% drs. ....™. 2.20 : 2.30 
oe > at tee t eee e ees th. 5.00 large crop, and it is not known how WWAS THE Sn vasavcncacaueed oz. 32.00 36.00 
as - IbiiNG oscse bh. 2.50 2.70 |long they can hold the price or | Balsam Copaiha, Para 80 Ib cs. ... ATM 
emlock, 25 Ib tins .......... I. 1.10 1.20 ‘ : P South American USP, 801b cs Ib. aes -50 
: 2 wheth f -Oe - : 
Juniper Berries, USP, 251b tins > 2.45 3.25 | ; 7 they _— sevce - ae vey Peru, 120M cases ...+++-- m. 1.65 +: 1.70 
Wood, 50 Ib tins ......... 50 60 ther. t is generally stated ¢hat if Tolu, 90 Ib cases ......ee0- Mm. 1.25 1.60 
Lavender, USP, 28 Ib tins —— i, 3.40 |they want to sell any large part of —— a oi ae Z said | a 
Spike Spanish, 50 Ib cans . - if — astoreum, 1 I bot ....-- ° cs 
LEMON, ITAL., 25 Ib ae ee en Hee the crop prices must come down. Chalk, precip. Ught, 175 bbls. 1. 04%: 08 
Lemongrass, native, 50 Ib cans..D. 90 2 Oil Pinus Pumilio — The first Cherry Laurel Water, 24LtrCby Cby. cas 5 Se 
ee ea . scene da ar Ga ae eee Civet Abyssin horns .....+++ TD. 2.10 : 2.25 
Limes, ae, 25 Ib tins ... 9.25: 10.00 advance in a ca 2 years 1aS | Landanum, 5% bot ......-6- tm. 7.50 8.00 
: Distilled, 25 1b tins ..1). 6.25 7.00 | occurred in “> oil w “a ich is now | lanolin hydrous, 350% bbls ..M. .19 28 
Linaloe, Mex., 70 Ib cases ....Ib. 1.90 2.00 held firmly at $ 2.95 lb. Anhydrous, 350 IP bbls. <a 24 
Mace, distilled, 501 tins ++-B. 1.70 1.80 : . Musk pods, Cabardine, tins ..oz. ee: “ed 
Mandarin, 1. ee 8.00 8.25 Oil Sandsiwond — West Indian Wren: TNE sscn0vicc03 oz. 24.00 26.00 
Mirbane, ref. Aromatic setete oil is firmer and $2.35 lb. is now Grains, Cabardine, tins ....0%  ... 2 +e 
——. USP 1 M bottles .... 10.00 : 12.00 being asked Mieidin: TN. cxcewsce oe oz. 36.00 : 44.00 
if., USP, 5 BD bot ...... - 2.00 2.10 ie it Synthetic, See Aromatic Chemicals 
Neroli, Bigarade % & 1 Ib bot. Ib. 75.00 :140.00 Oil Spearmint — In a manner | ors Rt., Flor, powd bbls ...™. .12 : 18 
Petale, 1 Ib. bot ......00. Db. ... :170.00 |similar to peppermint this market | Verona, powd. bbls ........ m. .10 Al 
Artifical, 1D bot ...s0ce00 Mm. 5.00 : 15.00 has advanced — sharply While Petrolatum, snow white 350 ™ bbls. 
Nutmeg, USP, 50 tins ....... D. 1.70 : 1.80 ele be pat Pe Dm. .12%: «18 
ie Stee 26 be... 299 mp some factor quote $3.90 Ib. inside, Light Amber, 350 f bbls. ...M. .04%: 04% 
Sweet, W. Ind, 25% tins Dm. 2.60 2790 | quotations ranging from $4.00 to _ po ge bes ..-.++e. Db. : 
e Ne i tose Water, 24 Itr. Chys ....cbys 
coe lye ag aioteteete ». _- ret $4.45 Ib are more prevalent. Deal- | sandalwood, pwd., bgs ..-.-.. 
Distilled, 251 tins .... Db. 2.30 2.45 ers are of the opinion that there so 5M tins ........6- 
ail owe BL : i P : _ | Tale, -o 220% bgs...... 
panish 25% tins ...... D. 3.00 |is more basic reason for this ad-|  prench, 220B bgs........ 
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OZONE VANILLIN 








**Purer, Surer Than The Bean” 


HE Vanilla Bean yields 2% 

or less of the principal base 
of Vanilla flavor — Vanillin. 
The rest of the bean is practi- 
cally waste, so far as flavor and 
aroma are concerned. 


Ozone-Vanillin — produced 
for us from selected vegetable 
sources by an exclusive Electro- 
Chemical process — is “‘all 
there.” One ounce of it has 
the flavoring capacity of 214 
pounds of Vanilla Beans. 


Vanilla Beans vary in size 
in kind, in purity, in flavoring 
content. Ozone-Vanillin is uni- 
form — always possessing a 
known, exact amount of the 
identical pure Vanilla Bean 
Flavor. 


Standardize, economize, cer- 
tainize the excellence of your 
product. 


Inquire — order — depend 
upon Ungerer dependability. 


Our quality is always higher 
than our price. 


UNGERER & COMPANY 


124 West 19th St. 


New York 
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PHENYL ACETIC ACID 


Methyl Acetophenone 


Cinnamic Acid 


Geraniol 


True Fruit Flavors 


Terpeneless Oils 


Perfumers’ Raw Materials 


1501-13 W. 6th St. 


Cincinnati, O. 


The FRIES & FRIES Co. 


244 Pearl St. 
New York 
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Aasaite Cc d D d S ° Canella Alba Bark 
+e rude Drugs an PICES _ itt Seed, Cleaned 

Crude Drugs vance than for peppermint, due to —_— > — my i. et 
the relatively smaller crop “ an| ~ american (no assay) bales ..ID. tes : * 
increasin consumption. ow- =  ccsieessivioars eseuniie: ate 3. 
ACONITE LEAVES, bales .....D. .09 Ad h iP 1 th . farmer will Cantharides, Chinese cases ....D. 30 : waa 
Root, USP, bags ......... Ib. .23 25 ever they feel that the fa s Powdered bags ....1D. 80 : .88 
a —_ > 2001 bales wo tee ard not be able to hold the market] Russian, cases ssessoeesenel 60 : a 
0. ALES se eeeeeees oo DD. eee 8 . . : : Powdered boxes ...ID. ‘eae ot ‘ 
de & ~-dagepeeaaatenead = high if peppermint sie yet Caraway Seed, African bags .-ID. ... 3 «12 
0. D DALES wn eeesees eee . eve . . . 
: il Wormseed — Is_ lower.| Dutch, 11 Ib bags ....... so ot vail 

Agaric white, cases .......... .60 : .75 - 1 hav $3.75 Cardamom, bleached cases ....D. 1.50 : 1.80 

Granulated, boxes .........D. .80 : .95 | While one large factor names $v. ast aan 2. Las : oe 

— a boxes eens m : 4 lb. with an absolute inside of $3.60] carnauba Wax, No. 1 bags +B. eee Sf 

” ><. ee coceee D. . 2 : NO. 2 BAD cccicdiccedsicesic ; ; « = 
Meal barrels boxes .....-.B. .15 : .80 | ON contracts, prices of $3.35@$3.50 No. 2 N. Country bags .....ID. ... : .86 
Aletris Root, bag.............Ib .42 : .46 |Ib. are heard in other directions. No. 3 N. Country bags ooo. a0 : 84 
POR e re . % ; . : No. 3 chalky bags .......- - e 3 « 

a Reus Gb dim dee i kee Oil Wormwood — Spot supplies | gascara Amarga 150 bls....D.  ... 90 

SemtIOe iciercis miayessis sists Sos. Dm 1.10 : 1.20 |are getting scarcer, and the fact| Sdealled bales Sons eie. 260 85 
Cape, 4000 cases ......-. = a that they are irreplacable has ad-| Cascara Sagrada, bales * » 

2 sales traccapemlmaey ads oe : 1923 bark ..... Segeeais sex US 
ome aco a : As vanced prices —— om a sit lll al mee —— 

Althea Root, bags ............ D. 20 "99 ~|are named at $9.50@$12.50 Ib. as << Sm a 

DGCAREON oS isc cacossacwon I. .40 .42 |to seller. 4996: DAK. 6ccsia0s:e.0.0 15: .16 
Grd., & Powd. bgs ..........lb .80 : .82 : 
angelica Root, dom.y bags --T- 20 i122 CRUDE DRUGS cosittings "bbl cls tae B. a 
BA. o secccsccovcseceeso Ms ove € 14 Ss . assia ; No. 1 bal ey a. : 14 
Angosturs Bark, bags -D. ... : 18 | Aconite Root — The market is wea ee re 
a — a ‘jg | in a firm state at the present quo- Batavia, No. 3 bales ....B. 089%: 10 
Spanish, bags soscscsscicBs | 44K: “tb | tations of 23c@25c Ib. and it is] Ce. Met wie eme ....B. 18 - 3 
ARABIC GUM, om bac cm. 22 : ary | Coubtful that further reductions | satgn'thin ......0sss0eeID. 220: 2B 
sly sy ” ~—_ i ae. < rg will be seen. P som, oom peee rin nts A a: ~ 
Ss , ae e . assia ula baske' eoccccede ° 3 a 
Burts, Amber, 2207 bags bbls D. 10%: -11%] Alkanet Root — This market is | Castile Soap. USP, 200 tare 20: “28 
Powd., USP., 300 ® bbls. ... .19 : .21 : Powd.. UMP. 360% bbls -_ -: a 
Areca Nuts, 100 bbls .......D. 12 12% a bit stronger, 10c Ib. may be done Catnip Herb Pho he . : = 
Powd., 1001 bbls .....-..+.Ib. 18 : .21 | but in some directions prices have | celery seed’ bales ........+++ D. .19 : .20 
A bales esse yar i naa | been advanced to 12c Ib. Cersin Wax, white bags -..--D. 15 2 40 
Spee scaeuetees te) RON se ; 0g ee a 2 
sg ge Sons laa ye Plana vol i 10%| Althea Root — The entire market Imp, 100% bags ...... Db. 125 : .38 
Asafetida, 250 1 cases .....B. (30 : 31 |iS in better supply, cut roots have | CHAMOMILE FLOWERS, bales . 24 2 26 
Powd., wad boxes ...... i. .65 : .68 |not changed since the reduction to ee ee thes — ae 
Tears. Fan tb. 60 70 Charcoal, Willow powd bbls ...%. .06 : .06% 

BALM GILEAD BUDS, bars...1% (88 : 87 | 40C@42c Ib. but whole roots are| Wood powd. bbls ........+. Dm. .04 : 05 

Balmony Herbs, bales ...... eee. cee ¢ 18 | easier at 20c@22c Ib. Cate Fee +2502 . 2 a 

y ae : at Angelica Root — This material | oii0"Gum, 100ble 1... BD. SB: TS 
South American, 80 @.... 22. 2 149 | iS not very plentiful and quotations |chiretta bales .......00.0..+ Be «5 2 

Fir ca gg pe coco $5200 remain at the same level but are — ae red quill bales _ 
Tolu, 120 isensch Dt tee likely to be advanced shortly. 20 anne moma i 
Barberry Bark bales ......... D.. <«s 2 we Anise — Star shaped seeds are BION «cra aru cis iarc.o:tierw teeeee ae a 
Bt BE csescnecs ID. - 23 Chips, 150M bgs........... Dd. .33 2 

Bayberry Bark, bales ....... Db. 12 12% rather weak, Levant seems to be Cinnamon — No. 1, bales fb. wae 64 
MERRIE, oc. Shes swiaseuis Db. .29 82 | holding but Spanish has eased off No. 2, bales bend ID. ... .62 

Belladonna Leaves bales ...... tm. .24 .26 with another slight decline this No. 8 bales ..... .48 is 

2 accceccs. Sl ¢ 22 . Clover Tops, Red bags ......... . oo ee Oe 

~~ Bagg — cases 4... D. .57 58 week. The current market is 141%4c | coves zanzibar 135 Ib bls ...1. 18%: .19 

Benzoin cum, pg *. wd : a @l5/e Ib. ; : — 7 ee eet ys 4 : 86 
Bawls Scicosencocneees Ib. ... : 1.50 Arnica Flowers — Prices on this | cohosh Root, Black bags -.-.- TD. 08%: .09 

. —e “ Ib i ‘is -65 et market vary. The low price is $1.10] Blue, bags pater nna 4 me 7 

er uiforum oe . nf : i  MRREN) -scthouce b 06%: . 

=7y yet 1: iv lib.,, although $1.00 is rumored but hc ee . 3 

Bitter Root, 100 Ib bags — oss 19 not confirmed, and the high range | Colocynth, Pulp, bales ....... I. - : ~ 

Blackhaw Bark, root bales soe ee 29 ° : Coltsfoot Leaves, bags ......M. .10 : . 
Tree, bales ............ 17 17% aS $1.25 Ib. All quotations are for Comfrey Root, bags .......... D . 2 21d 

ne — 0 Rt ido bes: "26 o limited supplies and the market | Condurango Bark, bags ...... Me cane = 

001 00 ags ° 4 . ® 4 a H . ° . 

Rineflag Root, Be 20 ‘er_| will be decidedly higher within two —_ — winonine 10 - 19 

Boldo Leaves, bales 46 2. 07 weeks. This year’s crop is*a Com- | ¢opaiha Balsam Para. See Balsams 

Boneset Herb, bales -- ? OT%] plete fail Coriander Seed, Bombay, bags .. ... : .0™% 

Leaves bales 09% 10 Po See Moroceo, bags D 05%: 08 
WAVES DBICS 2. ec ccccccccces ° : . : Mo . CO scecssever es Ur : . 
Borage Flowers, bales ........ o. ae. =ae Arrowroot — St. Vincent arrow- Bleached begs .....-+.-- Hh. .10°°%. oo 
Brronia Root, bags ..........1. 10%: .11 | root was advanced to 1034c Ib. to] corn Silk bales .......0000.1D, 0. * 
° 9 ° . . : 

“ee LEAVES short 260Ibbis x : 4 meet higher importing costs but Pessoal — DAO: siciainee B. 18 3 2 

Buckbean Leaves, bales ........ .13 15 | American material remained at the | (ramp Bark, so tn. s Pua ‘07 

— ssp beanie wale _ same price and may follow in re- Bo vo sIb, .50 4 

eee ae ae ceo ee : Pics : eee ; 

Burdock Root, bags .......... .12 14 | flection. : . ., | CUBEB BERRIES XX, bags .... .48 : 53 

- ase a heehee aha -65 Blood Root — This material is Powdered bxs ..... . -2o0° = 

urgan c iW stan ‘ = ‘ 7 2: js 

“Gross for Net s.+-e+... “D. .08 og |scarce and ‘higher at 17c@20c Ib. | Culvers, Root, bee -o8------Be tT 

Imported ...... sw ciegeete I. .12 13 |The demand however, is not very] Moroceo bags ..... a er 15 
Calabar Beans bags ......... Db. .25 <a lively. Cuttlefish Bone, Trieste, straps > “ii: = 

2 French boxes ............-- . . 

—_ rye uegaeg cases i ae 4 Buchu Leaves — Short Buchu tees ieee B 109 10 

1 7-gyegg ag al okies leaves are scarcer on spot and the Sn AMEE c.ccsccsssed «ss ¢ 
Calendula Petals Imp bales ...m. 95 1.00 d Damiana Leaves, bales ...<.0s- Ib. ss: .40 
Calisaya Bark, bales ........ D. ... : .28 | general market has been advanced] pi vaetion Root, Imp. bags .-.. 114 : 15 

Powdered, bbls .........+. Db. .28 82 |to 50c@52c lb. There have been | Deer Tongue Leaves, bales .... 0. “3 : * 
— Seed, So. Amer., bgs. os on; aon recent sales, since the advance in ak ae meleaaone - ‘ 4 

MED i svcernsceos oes . 3 $ 4 4 Z = US ae 
Candelilla Wax bags ......... mp. 27: og*|the market, priced at 46c@48c Ib.|  cteaned bags .....++++++- nD. 
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MENTHOL 


(Synthetic ) 


Made by 
E. SCHERING 
Berlin 


N. Y. Stocks Carried 





SOLE AGENTS 


C. B.. PETERS Co., INC. 
110 William St. New York 
Telephone Beekman 0880 
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Season now on 
for 
(Gran. Mixed Drugs for) 
WHITE PINE COMPOUND N. F. 
Made from fresh stocks - First quality Goods 
SPECIAL MESHES IF REQUIRED 


Write us for current prices - Also contract figures 


Whole or Milled 
Write for Prices and Samples 


R. HILLIER’S SON CO., INC. 


Importers and Drug Millers 


High Grade Drugs - 


51-53 MAIDEN LANE NEW YORK 























KIELLAND’S BRAND 
COD LIVER OIL 


NORWEGIAN 


Finest U. S. P. - Medicinal - Non-Freezing 


Also Specialists in Cod Liver Oil for Poultry 


For Import and Immediate Spot Delivery 





W. BENKERT & CO., Inc. 
81-83 Fulton Street Now Bask 
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DH., 
Balsam Peru Genuine 
Balsam Tolu 
Oleo Resin Malefern 
Oleo Resin Cubeb 
Terebene 


Coumarin - Vanillin 





DODGE & OLCOTT CO. 


87 Fulton Street 
New York 


The integrity of the house is reflected in the 
quality of its products. 
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Dogwood Bark 
Lemon Peel 


Crude Drugs and Spices 


VT 


Licorice Root 
Peppers, Red 








Dogwood Bark, Jamaica bags ...D. 
American, bales Db. 


cut bags Ib. 13 


Doggrass Root, USP, 
Dragons Blood, mass cases ...ID. -65 
Reeds ,boxes ....... cocoee DD. cee 
ECHINACEA. Root bags ......I. .30 
Elecampane Root, bags ....... Db. .08 
Elder Flowers, bags ......... I. A ae 
Elemi Gum,85 ™ caess ...... DB. .20 : 
Elm Bark, bundles coocee De s 
Grinding, bags ..... re Dd. 13%: 
Powdered bbls ...... coccee D. 20 
ERGOT, 150 Ib 200 lb bags ...M. 1.60 
Eucalyptus Leaves bales ....... Ib .05 


Euphorbia Pilulifera Herb bags Ib. .08 


Euphorbium Gum, casee ......D 14 
Powdered boxes ....eeeeees Ib. ave 
Fennel Seed, French bags ....I. | a 
CN TE no nw wn500 ss Ib. “hase 
Fenugreek Seed, 200Ib bags ..Ib. 05%: 
Fish Berries, 100-125 Ib bags tb. 06 : 
Flax Seed Whole, 182% bbls ea. 14.00 
Ground 180 f bbls ....... -08 


Fringe Tree Bark of Root bags S 23 
Fumigat. Pastilles Blk Red.  bxs tb .30 


GALANGAL ROOT, bags ...... Ib. 18 
Galbanum Gum, cans ....... Db. : 
Gamboge Gum, 100 Ib cases Th. 1.05 
Powdered cases ..... Ib 1.25 
Gelsemium Root bgs. ........ bi) -09 
Gentian Root, bags .......... Db -09 
Ground, bbls., boxes ....... Ib 13 
Powdered boxes bbls ..... I. 
Ginger African bags .......... D. 
Jamaica grinding bags bbls 1. ;: 
Cachin, ABC & Lemon bgs .tb. ‘is 
Golden Seal Root bags ..... Ib 4.50 
Powdered boxes .......... Ib. 5.10 
ANNE: sian ciowsicrreunts TH. 1.25 
Grains of Paradise bags ..... Db. 45 


Grindelia Robusta Herb bales ...D. "09 


Guaiac Gum, 80 & cases ....... I. 45 
Powd. Strained 75 ID ....%. -70 
Guarana, tin cases ........ I. 1.65 
GUM (See Arabis Gum, etc.) 
HELLEBORE ROOT, Black, bbls 05% 
oot ore, ee D. 12 
White, 250% bbls ....... Ib. 07% 
Powdered ....... ID. 12 
mega’ BOO URE ccc vce I. aieie 
emp Seed bags ......... 4 
Henbane Leaves, bales USP a 7 
Henna Leaves, bales ........ I. 12% 
PUNO” ov caw oee Dd. ints 
Honey, Calif., 120% cases ...m. eH! 
Horehound Herb bale ......... Ib 08% 
Hydrangea Root, bales ....... Ib. 
India Gum, see Karaya 
INSECT FLOWERS, .......... . 22 
Powdered pure 200 Ib. bbls .ID. 97 


Ipecac Root, Cartagena bags Ib. 3.10 


Pwd. 220% bbls. brs Db 


Rio Whole, bags 

Povd. 110 bbls bxs Ib. eke 

Isinglass American, 130% cs. .tb. 95 
Russian (Beluga) bxs ctns ...D 





JABORANDI LEAVES, bales ...m. ele 

Jalap Root, whole, 150m bes., BD. .16 
Powdered, USP, 250Ib bbls. 1) 22 

Japan Wax, 24D cs. ........ 18% 

Job’s Tears White bags : poe 

Juniper Berries, 125 Ib bags Ib. 06%: 
Sted DRE se wccdvicwcsse * 

RR, QOKEE: sss 5.050 ni004i0's .95 


mh. 
Karaya Gum, powdered bbls ....B. .12 
Kava Kava Root bags ° 


Kino Gum, black cases ........ Dd -50 
Kola Nuts 150 Ib bags ....... 1D. yee 
Kousso Flowers bags ........ I. ee 
Lady Slipper Root, bags ...Ib. Ro ie 
Larkspur Seed, bags ......... I. 43 3: 
Laurel Berries bags ......... th. 7 ae 
Leaves, Greek bags ....++.- Dm. .05%4: 
eee Dp. coe 
American, bales ...... Dd. ae 
Lavender Flowers, ordinary ....™.  .30 
A Ib 42 
Lemon Peel, bags ........... Ib 09% 


~ 
wr 
ow 


89, 





but the situation is stronger now 
and will probably remain so until 
the arrival of a better supply. Long 
leaves are in “an unchanged posi- 
tion, 

Calendula Petals — The market 
is unchanged over the period under 
report but another advance above 
95c@$1.00 lb. may take place as 
there is not a large supply on spot 
and importers have difficulty in ob- 
taining good quality material. The 
heavy rains have affected this year’s 
crop. 

Caraway Seed — Dutch Seeds 
have tightened and are scarce. The 
market is now 12c lb. and higher 
prices may follow for African seed. 

Chamomile Flowers — The mar- 
ket for Hungarian is in better sup- 
ply and 22c@23c may be done, rep- 
resenting a decline of lc lb. The 
demand continues quite heavy. 

Cinchona Bark — Short quills 
have been reduced 5c lb. and are 
now priced at 70c lb. for 20 inch 
and 65c lb. for 10 inch. The re- 
maining grades are unchanged. 

Cinnamon —This material is very 
scarce in the primary market and 
prices have advanced and are likely 
to climb further as the new crop 
is not due until next Spring. 

Cloves Abundant supplies 
from a bumper crop in Zanzibar 
have forced this market down to 
18%c@19ce lb. with weakness in 
evidence and probably lower quo- 
tations from abroad. 

Colchicum Root — This market 
is easier at 64%4c@/7c lb. and is due 
to an easing of demand. 

Colocynth — This market has al- 
so been reduced 3c Ib. as the result 
of an easier demand making the 
price of 92c@95c Ib. 

Culvers Root — Weaker on low- 
ering prices from the primary mar- 
ket but the low price of 17c Ib. is 
retained. 

Digitalis Leaves — Seems to be 
easily holding the advance and 
prices are strong at 35c@38c Ib. 
with a good sized demand continu- 
ing. This is new crop material and 
is advancing abroad. 

Dragons Blood — This market 
has been lowered to 65c@70c Ib. 
for mass material but no change 
has been made for reeds. 

Elder Flower — Is another item 
affected by unfavorable weather and 
prices have advanced to 19c@20c 
lb. and is potentially stronger. 

Ergot — New developments on 
the market are lacking. The buy- 
ers are still acting cautiously and 
purchasing their immed- 


are only 

















Licorice Root, Russian whole bls Ib ey 
Spanish, natural bales .... .05%4: .07 
Powdered bbls ....I. .09 =: «10 
Selected 2 & 51D bundles . .13 : .15% 
Cutting 125 Ib bags Ih. .06%4: .07 
Turkish, 150 Ib bales ...%b. oc 5 ae 
Lime Juice, clarified bbls ...gal. .60 : .65 
Linden flowers with leaves bales 
es: ae ee 
Without Leaves, bales ...D.... : .23 
Lobelia Herb bales ......+.- db. 20 >: & 
ee BREE oo ccidicis winceies weet b. cee se 
Lovage Root, Imported bags ..D. ss. 
Lupulin, N. B.. tins o.00c0c000 Ib. Pe 1.75 
Lycopodium, 88 Ib cs ........-- Ib. 77 .80 
Mace Siauw No. 1 .....-ee0- Db. : 1.00 
Banda No. 1, cases .....- Ib. 1.00 
Batavia, No. 2, cases ...ID. 74 
Malva Flowers, blue bales ....1. 45 3: 8 
Black, bales ....- Ceceeerens ID. 45 -60 
Manaca Root, bales .....---- Db. os 23 
Manna, large flake cases ...-- Db. .65 68 
Small flake, cakes ........- tb. .65 
SortS, CASES cccccccccyere Ib. mre .50 
Mandrake Root, bags .......+- Ib. sto .16 
Mastic Gum, 120Ib cans ....t. .60 : .65 
Matico Leaves bales ......-+- Ib. asi .35 
Mesereon Bark, bags ..+eceee pb. a 2 
Millet Seed dom., yellow agbs ID. .0334: .04 
Montan Wax, crude bags ..... Ib. .06%: .07 
Bleached bags ....ccccsscoece D. 2-5 
Moss, Iceland, ales .....ece- Ib. 07%: .08 
Select xk cece wccicccves D. : =a 
Irish bleached, Bales .......- Ib. ‘1 : 
Mullein Flowers tins ....+«.- Db. oo. 7 2a 
Musk Root, Russian bags ..... Ib. 28 : 2a 
Mustard Seed, Bombay, brown bags 
Dm. .05% .06% 
California, brown bags .....+.+- Dd. 0 : 
Yellow bags ..-cececccees db. oe 16 
Chinese, yellow bags ....--- Db. .07 0% 
Dutch yellow bags ....-+- db. .08 09 
English yellow bags ....-+-- Dm. .10 104% 
Myrrh Gum, 200 ¢s., ...-+++++> Ib. -38 42 
NUTGALLS, Chinese, bags ...D. eee 22 
Aleppy bags ...eececesees Dd. oe 25 
Powd. bags .ccccccccecccs by) eat 23 
Nutmegs, 110’s cases ...++- hm. .36 39 
75s 80'S CASES ..ceccecess D. coe 46 
Grinding, bags .......- D. 48 49 
Nux-vomica Buttons, bags .....-. Db. 05 : 05% 
Powdered, 200 Ib bbls ....Ib. 08 : 08% 
OAK BARK, red bags ...... tb. 06% 
White; BaGs av cbsc-esccee D. .06 
Olibanum Gum Sift 280 I cases Ib. 10 12% 
Tears No. 1, all white 280 ™ cs. 
mb. .23 25 
Extra NO 2 cccccsecess tb. os 27 
No. 2 280M 1 ...cceoee Dd. a ie” 
No. 2 280 T cases ...-- Ib 16 ¢ 0 
No. 3, 280M cf oo c. fb. .12 13 
Opium gum, USP, cases .....- th. 12.09 13.00 
Granular, canS ....eseee-- th. 13.00 14.00 
Powdered, USP, cans ....--- Ib. 13.00 : 14.00 
Orange Flowers, cases ....-+e++> Dd. 25 
Peel bitter, bags .......+.- t. 10 
Sweet. -BS@9: .<.<-<c0c 00s th. ce Se 
ORRIS ROOT, Florentine bid bgs . AO: sae 
Powdered 200% bbls . .13 :  -15 
Verona, bags .........-- BRB. 200 >: 2 
Powdered 200% bbls Ib. 8. 3 14 
Fingers, bOxes ....sccesees Db. .65 : 
Ozokerite. Wax, brown hard bags . .24 3 .29 
Green hard bags ...+-.eeee- Db. 30 31 
Refined, yellow, bags ...... th. 6 37 
Papain, pure powd. 10 Ib bot. . Ib. ie 5.00 
Crude, 150% cs. .......- Db. .00 5.50 
PAPRIKA, bags .....scccses Dh. .81% 32 
Pareira Brava Root, bags ...... th. 1 12 
Parsiey Seed bags ........- Dr. 25 
Patchouli Leaves bales ....... D. 26 
Pennyroyal Herb, 100 Ib bgs. ..ID. 07 
Leaves, 100 ID bgs ....-. D. 18 
Pelitory Root. bales ......... Db. 19 
Pepper black Sing bags ...... bd. 32 
White: HAGE i ass-c.<6s cisscns tb. 55 
MlCpDY HAGA oc e-o's coe ces sk tb. 37 
TOMO DOES «oie sca cwe ak tb. ° 36% 
Tellecherry bags ....eceeee Db. ° 36% 
PAREOER URES 6. o:0:6:0si6.5:9:6, 6600 D. me 414 
Red Chillies Japan No. 1 bgs Ib. 25%: .26% 
Mombasa bags ...... tb. 3 3 @ 


Capsicum Bombay bags I 








DruG MARKETS 


U.S.PR 


It would be difficult to im- 
prove our product so we 
have improved our package. 


We are now shipping our 
product in removable head 
steel drums. 


THE |} & W CoO. 


Pioneer American Manufacturers 
Westfield, N. J. 


ESTABLISHED !914 INCORPOR. ‘ED 1918 
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KING & HOWE 


IMPORTERS 


MILLERS 
















European Botanicals 


The crop of most European Botanical 
Drugs this year was small and the price 
of many, such as, Arnica Flowers, Bar- 
berry Bark of Root, Belladonna Root, 
Calendula Flowers, Digitalis Leaves, 
Henbane and Stramonium, has there- 
fore been steadily advancing. 


We feel that “the early bird will catch 
the worm” and encourage the trade to 
engage their requirements of such 
Crude Drugs well ahead. Write us for 
current prices. 


KING & HOWE 


75 Fulton Street New York 
Successors to 
NEW YORK BRANCH 
McLaughlin, Gormley King Co. 
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“Headquarters for Bulk Buyers” 




















COD LIVER OIL 


“A-A BRAND” 


Brédr. Aarsaether A/S 


Largest refiners of Cod Liver Oil 
AALESUND NORWAY 


Finest Lofoten Non- 
Freezing Medicinal Quality 
Highest Vitamin Contents 


P.R.DREYER 


Sele Representative in the United States 


NEW YORK 
St. Louis 
Boston 


26 CLIFF STREET 
Kansas City - 


Baltimore - 


Chicago - 
Philadelphia - 
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STRENGTH 
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AN ANNOUNCEMENT 


To our many friends who have so generously 
favored us with their patronage in the past, we 
take pleasure in announcing that due to the rapid 
growth of our business, it has become necessary 
for us to obtain larger quarters. 


It has always been our belief that the actual 
SUPPLYING of merchandise to customers is 
but a part of the service necessary to the suc- 
cessful and satisfactory growth of a business such 
as ours. Consequently, in the planning of new 
quarters, a great deal of time and thought have 
been given to the space allotted to research 
laboratories, advisory departments, and facilities 
for prompt deliveries. 








Exclusive United States and Canadian Agents for 


Messrs. POLAK & SCHWARZ 
Zaandam, Holland. 


WANGLER-BUDD Co. 


NEw WORM CITY 


PHILADELPHIA 
IRA BENNETT 
547 DREXEL BLoe 


wWwestre wer 

Ac. ORURY & CO.) 
tOGEastr STIN AVE. 
CwHIcAGo, ILL. 


205 West 14th Street 
Telephones: Watkins 5615 6-7 


Cincinnati 
J. Albert Bauer 
224% E. 4th St. 


St. Paul 
O’Brien & Bushnell 
304 Pioneer Bldg. 
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Peppermint Leaves 
Stavesacre Seed 


Crude Drugs and Spices 





Peppermint leaves, imp., bales .. Ib. 
bb. 


Domestic 





Herb bis ....eeeeeeeeeeee 
Peru Balsam, see Balsams 
Pichi Leaves, bags .........- pb. 
Pimento Select, bags ......+.. nb. 
Pink root, true bags ....... I. 
Pitch Burgundy, see Burgundy Pitch 
Pleurisy Root, bags ......++- hb. 
Poke: Berries DAS ..sccccvs I. 

Root 200 bales ....... b. 


Pomegranate Bark, of root bags Ib. 
Of Fruit bags .... Ib. 





OF BOD ncccccccccceccces 


Poppy Flowers, red bags ...... D. 
EE sonics 00s 0 cwlcowinie's Ib. 
Poppy Seed Dutch bags .......D. 
German bags .......s..e08 I. 
Blue Indian, bags ....... Db. 
co  . b. 
Prickly Ash Bark, Southern bgs Ib. 
Northern bags .......... Db. 
Berries, bags ......- Kaiewen Db. 
Prince’s Pine, bales ......... Dd. 
Pulsatilla Herb, bags ......... I. 
Pumpkin Seed, bags ........ ~~ 
QUASSIA CHIPS, bags ....... Db. 


Quebracho, bk., 125 Ib bls ...D. 
Queen of the Meadow Herb ...ID. 
Db. 


Root, BAS ..cccccoscccee e 
Quince: Beod, BAGS ...ccccrcvs db. 
ee eer bd. 
Rape Seed, So. American bags Ib. 
ee rere rere . 
Japanese small bags ...... Db. 
Raspberries, dried bbls ....... Dd. 
Red Saunders, bags ......... Db. 
MOONE occ ccencceciccccve D. 
Rhatany Root bags .......... Db. 
RHUBARB ROOT, HR cases ...ID. 
DOES URE on ciceiscwiaw eee Ib. 
Rosemary Leaves bales ........ Dd. 
Flowers, cases bales ........ db. 
Rose no. "7 Ssieve ase ees Dd. 
$e-ekae sehen i. 
Rue Herb, aes ‘has Seeeene I. 
SABADILLA SEED, bags ...... Dd. 


Powdered bbls ...I. 
Saffron Flowers Amer bales ....D. 


Valencia 1% cams ..... I. 
Sage, Dalmatian bales ...... Ib. 
OOK TINNNS 55.0105 15:5-d-0:00'9'0 D. 
Sandarac Gum, 300 bbls ....D. 
Sarsaparilla Root Honduras bales I. 
DEMON, nk devon vk cae es Db. 
Sassafras Bark, ordinary bales Ib 
Select bales ...ccccccccecs bi) 
Savory Leaves, bales ......... Dd. 
Saw Palmetto Berries bags ....1b. 


Scrammony Resin, boxes .......ID. 


ee eee Ib 


Senega Root, bags .......... DD. 


SENNA, Alex 150% cases ; 
Half Leaf, 150 Ib cases.. 


Powdered, 200% bbls 
Tinnevelly Bold 350% bbls 


14) 
I. 
Siftings 400M bales Ib. 
Ib 
Th 


Ds 
Medium Leaf bbls Ib. 


Small Leaf ......... Db. 

Powdered, 200 Ib bbls ....ID. 
Pods, 350% bbls ......... Dd. 
Serpentaria Root, bags ...... Db. 
Beeliac, T. Ni, BAR wn cccces tb. 
Simaruba Bark, bales ........ Ib. 


Skullcap Leaves Eastern bales .. Ib. 


VCE DONE oc seisccccwce Db 


Snake Root, Canada, natural bgstb. 
OO TONNE on 5-5 0s ears Ib. 
SOAP BARK, 150-200 bls ...D. 


Cut, 125-175 Ib bags ....D. 
Crushed 200% bbls ....... Dd. 


POWONON TE wicsiccvecs Dd. 


Spearmint Leaves American bales Ib, 
D 


Pe SOME caw acsesbens 


Spermaceti, blocks cakes cases Ib. 
Dd. 


Spikenard Root, bags ......... 

Squaw Vine, bales ......... Dd. 

RENE ens ote e-6 0 uve I. 
eee D. 





iate needs. Prices of $1.60@$1.65 
may still be obtained from one fac- 
tor and another regular importer 
of ergot has obtained a good supply 
for sale at $1.80 lb. Meanwhile, the 
outside operators are not disclosing 
their operations. 

Fennel Seed — German seed is 
practically out of the market and 
French material is in small supply 
at higher prices. 

Ipecac — Rio roots are not ob- 
tainable and out of the market. The 
entire crop has been sold and 
reflection of this condition, Cartage- 
na roots are stronger at $3.25 Ib. 
although some lower prices have 
been seen. The market will probab- 
ly advance further. 

Larkspur Seed — A new supply 
of material from the source has 
caused a reduction to 43c@60c lb. 

Lobelia Herb — Remains in good 
supply and unchanged in price. 
Seed from the new crop are arriv- 
ing and are consequently lower in 
price. 

Manna — There is a decided 
shortage on spot and prices have 
been advanced. Small flakes and 
sorts have been particularly affect- 
ed and are quoted at 65c and 50c 
lb. respectively. There are reports 
of abundant supplies in Italy and 
this advance will probably be of 
a temporary nature only. 

Orange Peel — The market is 
now stabilized at 10c lb. The de- 
mand has lessened and _ caused 
prices to return to the former level. 

Rhubarb Root — Another reduc- 
tion featured this market. Good 
sized supplies have been received 
from the source and HR root is 
now available at 43c@45c Ib. 

Saw Palmetto Berries — Market 
is in an extremely poor state. Fur- 
ther reduction have taken place, and 
17c@20c lb. is to-day’s price with 
further declines probable. Collec- 
tions have been very heavy in Flor- 
ida and offerings are heard as low 
as 5c lb. Sellers are having diffi- 
culty in securing good quality ma- 
terial. 

Senega Root — Conditions re- 
main the same. Primary suppliers 
are weakening but local dealers are 
holding off in anticipation of lower 
prices. Consumers are acting ac- 
cordingly. 

Senna — All grades are firmer, 
some changes have been made in 
Alex, and T. V. is expected to rise 
shortly. 

Stramonium Leaves — Lower 
prices are now available at 17%c 
lb. but some sellers still maintain 
20c Ib. as the price. 


Stillingia Root 

Oil Turpentine, U.S.P. 
Stillingia Root, bags ......... db. Sec: 2 ae 
Sian OE, DAMB sépcis cre:wiarecace bd. 08 : & 


Stramonium Leaves, bales ...T. .17%4:  .20 


eet TAGS. o> 6: c-u-wreiasesieero- esa Ib. ove. 8: 
Strophanthus Seed, Hispidus ..D. cos 8 pak 
Kombe bags .......- cocccnes C2 >: Oe 
Styrax, liquid artif. ......... Ds 26) ae 
Gen. USP ..cceccccccees Db. -36 : .45 
Sunflower Seed, domestic bags M. ... +: 08% 
South American bags ....... D. a+ sae 
TAGALDER BARK, bags ...... Db. .05 06 
Tamarinds, bbls .........+- D. 05%: -06 
Nc aiclale a ais bala bie.ste per keg « 3.85 
Tansy Herb, bales .......e00+ Dd. etl eA 
Tar Barbadoes, 50 gal. bbls .... 1.40 : .145 
Thus Gum, 280 I bbls ....... I. .11%: .20 
Tilla, see Linden 
Thyme, Spanish bales ........- Mm. .08%: .09 
French, bales .....++seees Db. coe 8 OS 
Tolu Balsam, see Balsams 
Tonga Bark, bags ..........- D. cae (2°) Rae 
Root DIS ..ccccseccveces Db. cos 3S ee 
WE. oc cesecens sep ees as Dd. > faa 
Tonka Beans, Angostura, cases ... 1.90 : 2.00 
Para, CASES ..cccecevcccee db. 90 : nom, 
Surinam cases ......++++ oom. 1.26 3 Tae 
Tragacanth Gum, No.1 100Des t 1.55 : 1.60 
DB Avncteewscesiosanes 1.40 : 1.50 
NOS  dcsaasccnsaecccns >. 1.25 : 1.80 
Powdered, 50% boxes ..... .85 : 1.10 
Turkish, cas€S ......seeeee b. 45 : LS 
Turmeric Root, adras bags ...D. we § 
Aleppy bags ......cceccee Ib. a * 
Powdered .....+e0- Dd. 10 3: 
Chink: HA. vscnndasstaes Db. 09: 2a 


Turpentine, Venice true 80 cs DB. 28: 
UNICORN ROOT, false, see Hellonias 


Uva Ursi Leaves, bales ..... DD. 06 : a 


VALERIAN ROOT, Belgian bes I. .20 :  .22 
Vanilla Beans Mex., whole case Ib. 3.75 : 4.00 


Violet Flowers, bags ......... 


D 
.b. 
Vetivert Root, 100M bags ....D. sen 2 ee 
if . 
WAHOO BARK, of root bags ...D 

bs) 


White Pine Bark, roseed bags... és 
White Poplar Bark, bags ..... .06 : .O7 
Wild Cherry Bark, thin green 


Roseed, bales bi) 11%: 

Thick Roseed bales bi) ° : 09 
Thin Natural, bales Db ‘07%: 08 
Thick Natural, bales ...... aD. 28°: 
Willow bark, bags ......0s08s Dd. cox 
WHAM, RAE go c:esc-o. 6's bsiecate Db ‘ >: 
Witch Hazel Bark, bgs ......- bi) 06%: 08 
EGAROS, SORIEE: Gio anise saiccccea D 08: 
Wormseed, American, bgs ...... db 2s ee 
4.25 


Wormwood Herb, imported bales Ib. 

Yellow Root (Zanthorza) bgs WD. ice Se 
Db 
bi) 


Ignatius Beans, bags ....D. .15 : 14% 
John’s Bread bags ...... Dm. .14 : 14% 


Artificial, 80M cases ...... Db. ion os San 


True, see Aletris 


Cuts, CASS ..ccccccccces Dm. 2.50 : 32.96 
Bourbon, cas@S ......s.ee- Th. 2.25 : 3.00 
; : 2.50 


South American, cases 


Tahiti, green label cases 2.25 : 2.50 


‘60: 62 
OF Tree PAGS 6... cesses 





PERG OTS pe ok cosas 


10: 10% 








YELLOW DOCK ROOT, bags ... .10 ly 
Yellow perilla Root, bags aa 
ef ere iD. .18 : .20 
Yerba Santa, bags ....cesecce Db. 09%: «11 
Zedoary Root, bags ...+..+. Db. .06%: «07 
Oils 

GIL, Castor, No. 1,400 bbls..... Db 18 : .13% 
SID FeAMOS o.cis'a.< ciccc daisies ne « & fe 
Blown, 400 Ib bbls ....... Dd. we 
Coconut, Edible, bbls NY ..... 12: 124 


-Dd 

Corn, ref. 375 Ib bbls NY. ae 5 

Coconut, Edible, bbls NY ....D. “MM: a 
D ° 





ON ANNE a oases ictera'ard's si0i6<% Ds se< : 1. 30 
LINSEED, five bbls, raw ...D. re > 10.7 
OLIVE, Edible, bbls NY ...... gal : 2.15 
Palm Lagos, 1,500 lb casks ...1D. 07%: .08 
Niger casks ...... Dm. .07%: 01% 
Bonny ol Calabar, casks ..ID. ua non. 
Palm Kernel, bbls. NY ...... TD. .09 : .09% 
Celt seen ooo, 09 > ae 
Peanut, refined, bbls NY ...... Dd. 15%: . 
Pimus Piumilio tins ......... m. 230 = s 


Turpentine USP, rect. chys ...D on ae 


White, 100 bbls lots NY ..D. 
Winter yellow, 100 bbls NY BD. 
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-|| QUININE 

“411 Sulphate and Minor Salts == S25 

a Unexcelled in Uniformity of Quality | ERNST SCHMEMANNS OBLWERRE, ‘ 

36 Brilliant Crystallization and Purity of Color | 

os Cinchonine, Cinchonidine Where 

os Quinidine 

us and their Salts 

‘© | | THEOBROMINE CAFFEINE A L B ] N O L 
* YOHIMBINE QUINIC ACID | 

" Manufactured by ' 

= N. V. Amsterdamsche Chininefabriek Gen uUine 

* Amsterdam . . - 

1m N. V. Bandoengsche Kininefabriek Russian M ineral Oil 
pe andoeng . . 

- N. V. Nederlandsche Kininefabriek aS ref ined 

10 aarssen 

ost Exclusive Distributors New York Office and Wareh 
w||R. W. GREEFF & CO., Inc. SCHLIEMANN COMPANIES, Inc. 
| 64 WATER ST. (Hanover Sq.) N. Y. CITY 53 Park Place New York, N. Y. 
07 





























: ESSERE CHEMICAL 
| THYMOL —SEABSARD 
: . DS. 


08 Manufactured by 


ALCOHOL 


Pure - U.S. P. 


25 H CHEMISCHE FABRIK AUF ACTIEN 
| (VORMALS 


20 E. SCHERING.) 


11 , e 
ce BERLIN All specially ana completely 


denatured formulas 
| Stocks Carried in New York 
{ 








aM SOLE AGENTS: 
4} {C. B. PETERS CO., INC. | || SEABOARD CHEMICAL CO. 
ws} 110 William Street New York } Distillery - NEWARK, N. J. 


oa Telephone Beekman 0880 , Sales Office - 90 WEST ST., NEW YORK 





























Import Manifests 


IMPORTS AT NEW YORK 
Oct 14 to 27 
AGAR AGAR—25 bls., Shima Trdg Co., 


saka 

ALCOHOL—Denatured, 111 drs., Virgin 
Island Prod Corp., San Juan; 286 drs., 
Virgin Island Prod Corp., St. Croix; 
200 drs., C. Esteva, San Juan; 122 drs, 
Virgin Island Prod Co., San Juan 

ALOES—10 kegs Gallagher & Ascher, Ant- 
werp; 40 cs., R. Desvernine, Curacao; 


340 cs., R. Desvernine, Curacao 
ARGOLS—95 bgs., C. Pfizer & Co., Rot- 
terdam 


BALSAM—10 cs., A. Stilwell & Co., Ham- 
burg; 5 cks., W. Porter & Co., Liver- 
ool; Copaiba, 30 cs., Gillespie & Co., 
ara; Tolu, 5 cs., Spanish Amer. Comm, 
Corp., Santa Marta 

BARKS—Cascarilla, 26 bls., Cohen & Co., 
Nassau; Cinchona, 10 cs., R. Hillier 
Sons Co., Rotterdam; 15 bls., Peek & 
Velsor, London; Dogwood, 4 bls., Cohen 
& Co., Nassau 

BAY RUM—20 drs., Kane Distributing Co 
Ponce; 50 cs., Yglesias & Co., San Juan 

CHALK—104 bgs, C. B. Chrystal Co., Lon- 
don; 32 bgs., Lo Curto & Funk, London; 
900 pgs., H. J. Baker & Bro., Bristol; 
500 tons, Kidder Peabody & Co., Dun- 
kirk; 550,000 kilos, Ttaintor Trdg Co., 
Dunkirk 

CHEMICALS—70 cks., Pfaltz & Bauer 
Hamburg; 20 cks., Hoffman La Roche 
Works, Hamburg; 37 cks., Jungmann & 
Co., Hamburg; 8 cs., G. Lueders & Co., 
Hamburg; 4 cs., F. Rudloff Hamburg; 
9 cks., Mallinckrodt Chem Works, Liv- 
erpool; 100 bris., Hummel & Robinson, 
Bremen; 24 cks., Merck & Co., Ham- 
burg; 2 cs., Merck & Co., Hamburg; 40 
cs, Hans Hinrichs Chem Corp., Rot- 
terdam; 53 cks., Hummel & Robinson, 
Rotterdam; 294 cks., Rhodia Chem Co., 
Rotterdam; 3 cs., Merck & Co., Rot- 
terdam; 43 cks., Hummel & Robinson, 
Rotterdam; 26 drs., Goldschmidt Corp., 
Rotterdam; 90 drs., A. Klipstein & Co., 
Rotterdam; 20 cs., H. Falck & Co., Ham- 


burg; 22 pgs., Hans Hinrichs Chem 
Corp., Hamburg; 12 cks., Mallinckrodt 
Chem Works, Hamburg; 6 cs., Ciba Co., 


Inc., Havre; 5 cs., Hosken Co., Havre; 
5 drs., J. W. Lyon, Hamburg; 70 pgs., 
Pfaltz & Bauer, Hamburg; 1 cs., Win- 
throp Chem Co., Rotterdam 10 cks., Win- 
throp Chem Co., Rotterdam; 3 cs., Merck 
& Co., Rotterdam; 110 cks., The Gold- 
schmidt Corp., Rotterdam; 24 cks., Chap- 
lain & Bibbo, Rotterdam; 5 cs., H. A. 
Metz & Co., Rotterdam; 139 cks., Hum- 
mel & Robinson, Rotterdam 
CINCHONINE—14 cs., R. W. Greeff & 
Co., Rotterdam; 1 cse., Monsanto Chem 
Works, Rotterdam 
DRUGS—20 pgs., Hensel 
Lorbacher, Hamburg; 1 cse., 
& Co., London 
ERGOT—23 bgs., A. E. Rittwagen, Vigo; 
3 bgs., A. Joensson & Co., Bremen; 12 
bgs., Parke Davis & Co., Bremen 
FLOWERS—24 bls., S. B. Penick & Co., 
Hamburg; 4 bgs., Eli Lilly & Co., Ham- 
burg; Chamomille, 10 cs., 4 bgs., S. B. 
Penick & Co., Hamburg; 23 cs., M. 
Katz, Hamburg; Insect, 125 bls., order, 
Kobe; 10 bls., King & Howe, Trieste; 
9 bls., Peek & Velsor, Trieste; 100 bls., 
Western Drug Imp Co., Kobe; 50 bls., 
Mitsui & Co., Kobe; Lavender, 6 bls., 
Herzig & Hart, Marseilles; Saffron, 1 
cse., D. Kleckner, Valencia 


Bruckmann & 
Ungerer 


GELATIN—37 brls., H. A. Sinclair, Rot- 
terdam 
GLYCERIN—10 drs., Parsons & Petit, 


Antwerp; 60 drs., Marx & Rawolle, Ant- 
werp; 30 drs., Marx & Rawolle, Ham- 
burg; 20 drs., G. Uhe Inc., Rotterdam; 
20 drs., Armour & Co., Havre; 40 drs., 
E. I. DuPont De Nemours Co., Havana; 
= drs., Armour Soap Works, Marseil- 
es 
GUMS—Arabic, 100 bgs., F. Vliet, Port 
Sudan; 300 bgs., E. M. Javitz & Son 
Port Sudan; 105 bgs., S. B. Penick & 
Co., Port Sudan; Tragacanth, 47 bgs., 
37 cs., Thurston & Braidich, London; 50 
cs., W. Mohrman, London; 5 cs., A. 
Klipstein & Co., Southampton 
HERBS—4 bls., W. Benkert, Hamburg; 
39 bls., Peek & Velsor, Hamburg; 31 


bls., Meht & Daniel, Hamburg; 6 bls., 
Mc Laughlin Gormley & King, Hamburg, 
1l bls., King & Howe, Hamburg; 10 
bgs., W. Benkert, Liverpool; 10 bgs., 
S. B. Penick & Co., Hamburg; 7 bls., 
Eli Lilly & Co., Colombo; Horehound, 
26 bls., S. B. Penick & Co. ., Hamburg 


IODINE—20 brls., Virgin Island Prod 
Co., San Juan; 128 kegs, Nash Watjen 
& Bangs, Iquique; 50 kegs, Nash Wat- 
jen & Bangs, Iquique; 40 brls., Virgin 
Island Prod Corp., St. Croix; 24 kegs, 
Nash Watjen & Bangs, Antofagasta 


IRISH MOSS—70 bls, S. B. Penick & Co., 
Havre; 60 bls., Innis Speiden & Co., 
Havre; 15 bls., C. H. Rusig, Havre 

JUNIPER BERRIES—50 bgs., Archibald 
& Lewis, Trieste; 100 bgs., W. Benkert 
Co., Trieste 

LEAVES—10 bgs., Murray & Nichells, 
Havre; 9 bls., 36 bgs., Meht & Daniel, 
Hamburg; Buchu, 7 bls., Peek & Velsor, 
Capetown; Henna, 19 bls., R. Hilliers 
Son Co., Marseilles; Laurel, 199 bls., 
W. A. Foster & Co., France; Lungwort, 
6 bls., R. Hilliers Son & Co., Hamburg; 
Patchouli, 81 Dodge & Olcott, Penang 
Sage, 55 bgs., W. Benkert Co., Tri- 
este; 125 bgs., Archibald & Lewis, Tri- 
este; 56 bls., Van Loan & Co., Trieste 

LIME JUICE—20 Puns J. P. Smith & 
Co., London; 50 cks., Barclay Bank, Gre- 
nada; 12 cks Park Benziger & Co: St. 
Lucia; 134 cks., Merck & Co., St. Lucia; 
8 cks., Middleton & Co., Martinique; 
9 cks R. Desvernine, Martinique; 16 cks 
Planters Produce Co., Antique; 269 cks., 
Merck & Co., Dominica; 4 cks., Middle- 
ton & Co., Dominica 

MAGNESIA—Calcined, 40 cks., Schofield 
Donald Co., Liverpool ye 

MENTHOL—Crystals, 5 cs., N Y Quinine 
& Chem Works, Southampton; 55 cs., 
Bridges Neumer & Co., Kobe; 25 cs., 
Bridges Neumer & Co., Yokohama; 50 
cs., D. L. Moss Co., Kobe; 8 cs.. N Y 
Quinine & Chem Works, London 

OIL—Codliver, 50 cks., Shieffelin & Co., 
Oslo; 10 cs, Bank of U_S Southampton; 
200 brls., McKesson & Robbins, Rotter- 
dam; 25 ’bris. , H. J. Baker & Bro., Ham- 
burg; 300 bbls., Hans Hinrichs Chem 
Corp., Hamburg; 50 brls., J. A. Hage 
& Co., Oslo; 300 cks., National Oil 
Prod Co., Oslo; 205 cks., Cots Huisking, 
Oslo; 50 ks. ie Kachurin Drug Co., Oslo; 
Olive, 350 cs., P. Pastene & Co., Ge- 
noa; 80 cs Crisi & Cerchione, Genoa; 125 
cs., R. Martorelli, Genoa; 100 cs., 
Fiore & Co., Naples; 90 cs., Italian 
Grocery Co., Genoa; 250 cs., La Mon- 
tagne Inc., Southampton; 400 cs., R. 
C. Williams & Co., Genoa; 115 cs., C. 
Mencacci, Genoa; Mineral, 100 cks., 1 
drum Schlieman Co Hamburg; Essential, 
26 cs., J. E. Bernard & Co., Southamp- 
ton; 8 cs., V. Vivaudou, Southampton; 

R. Chanel Inc., Havre; 2 cs., 

& Olcott, Havre; 1 cse., Globe 

Shpg Co., Havre; 7 cs., A. Stauff, Havre; 

1 cse., J. W .Levy Corp., Havre; 7 cs. 

Guerlain Inc., Havre; 4 cs., C. W. Sel- 

lers, Haver; 20 cs., A. Bourjoins Inc., 

Havre; 2 cs., B. French Inc., Mlavre; 

18 cs., Globe Shpg Co., Havre; 2 cs., 

G. Silver Imptg Co., Havre; 2 cs., Mo- 

rana Inc., Havre; 28 cs., Roger & Gal- 

let, Havre; 3 cs., C. Bergeret, Havre; 

2 cs., D. B. Tyson, Havre; 3 cs., Davies 

Turner & Co., Southampton; 2 cs., G. 

Lueders & Co., Havre; 2 cs. P. R. 

Dreyer, Havre; 2 cs., Meht & Daniel, 

Hamburg; 2 cs., (ue Murphy & Co. 

Havre; 5 cs., G. Silver Imptg Co., Havre; 

7 cs., National Shawmut Bank Havre; 

1 cse., Rigaud Inc., Havre; 11 cs. 

Menton Perfumery Corp Havre; 2 cs., 

B. French Inc., Havre; 2 cs., Judson 

Freight Fwdg Co., Havre; 6 cs., Nat 

City Bank, Havre; 4 cs., D’ Orsay Per- 

fumery Co., Havre; 35 cs., Carlsbad Pro- 

ducts Co., Havre; 1 cse. Guaranty Trust 

Co. Havre; 2 cs., D. B. Tyson, Havre; 

13 cs., Chanel Inc., Havre; 2 cs., F. 

Henjes, Havre; 1 cse., C. Parent, Havre: 

268.5) Tee Denel, Havre; 1 cse., H. Bendel 

Havre; 7 cs., Lo Curto & Funk, Havre; 


2 en., Godet’ Inc., Havre; 2 cs., Orbis 
Products Trdg Co., Havre; 16 cs., 1 
drum, Polaks Frutal Works, Rotter- 
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dam; 2 cs., Meht & Daniel, Hamburg; 
4 cs., Orbis Products Trdg Co., Lon- 
don; 3 cs., V. Vivaudou Inc., Southamp- 
ton; 3 cs., Davies Turner & Co., South- 
ampton; 21 cs., A. H. Smith & Ca., 
Havre; 4 cs., Chandon Inc., Havre; 4 
pgs., G. Silver Imptg. Co., avre; 29 
cs., Coty Inc., Havre; 16 cs., Guerlain 
Inc., Havre; 16 cs., Ungerer & Co., 
Havre; 17 cs., Fritzsche Bros., Bremen 
10 cs., Polaks Fruital Works, Rotter- 
dam; 15 cs., Wangler Budd Co., Rot- 
terdam; 4 drs., 1 cse., Fritzsche Bros., 
Valencia; Almond, 12 cs., 1 drum, Ung- 


erer & Co., Londoi; 20° cs., Fritzsche 
Bros., Marseilles; 10 cs. J. B. Horner, 
Marseilles; 20 cs., G. Lueders, Mar- 


seilles; Anise, 1 drum McKesson & Rob- 
bins, Shanghai; 15 drs., Ungerer & 
Co., Hongkong; Bay, 1 cse., Dodge & 
Olcott, Dominica; 21 cs., Gillespie & 
Co., Dominica; 2 cs., Barclays Bank, 
Dominica; Bergamot, 50 cs., G. Lueders 
& Co., Messina; 65 cs., P. R. Dreyer, 
Messina; Camphor, 20 drs., Mitsui & 
Co., Keelung; Cassia, 5 drs., Ungerer 
& Co., Hongkong; 15 drs., Ungerer & 
Co., Hongkong; 6 drs., Amer Exchange 
Irving Trust Co., Hongkong; Celery, 1 
cse., G. Lueders & Co., Marseilles; Cit- 
ronella, 12 drs., Volkhart Bros., Colombo 
Lavender, 12 cks., Coupey Fils, Bordeaux 
6 cks., G. Lueders & Co., Marseilles; 
5 drs., J. Manheimer Co., Valencia; 4 
drs., 1 cse., Fritzsche Bros., Valencia; 
Lemon, 122 cs., P. R. Dreyer, Messina; 
100 cs., American Express Co., Mes- 
sina; 100 cs., Dodge & Olcott, Messina; 
54 ¢s., Ungerer & Co., Messina; 6 cs., 
Stanley Jordan & Co., Messina; 110 
cs., Ungerer & Co., Messina; Lime, 1 


cse., Dodge & Olcott, Dominica; 11 es 
Park Benziger & Co., St. Lucia; 1 drm., 
Middleton & Co., Martinique; 2 cans 
E. Maurer Inc., Martinique; 1 drum 1 
cese., R. Desvernine, Martinique; 2 cs., 
B arclay Bank, Dominica; 14 cs., Dodge 
& Olcott, St. Lucia; Mustard, 10 ¢s., 


Heine & Co., Hamburg; Orange, 5 ¢, 
a Benziger & Co., Kingston; 150 ¢s., 
R. Dreyer, Messina; 50 cs, J. 3. 
Rall Messina; 10 cs., Park Benziger 
Co., _Kingston; 7 Barclays Bank, 
Dominica; 8 cs., Barclays Bank, Domin- 
ica; 76 cs., Barclays Bank, Kingston; 
6 cs., Park Benziger & Co., Kingston; 
Peppermint, 2 cs., McKesson & Robbins, 
Shanghai; Pineneedle, 4 brls., White Sea 
& Baltic Co., Hamburg; Rose, 3 cks, 
Morana rad Marseilles 
OLEIN—25 drs » Leghorn Trdg Co., Genoa 
OPIUM— cs., "'N. Quinine & Chem 
Works, Rotterdam 
QUICKSILVER—32 flasks, McKesson & 


Robbins, Vera Cruz 
QUINIDINE-3 cs., R. W. Greeff & Co., 
Rotterdam 


QUININE—52 cs., Monsanto Chem Works, 
Rotterdam; 75 cs., R. W. Greeff & Co., 


Rotterdam 
ROCHELLE SALTS—33 cks., Garfield & 
Meht & Daniel, Ham- 


Co., Hamburg 

ROOTS—20 bgs., 
burg; 20 bgs., S. B. Penick & Co., Ham- 
burg; 6 bls., Peek & Velsor, Hamburg; 
90 bgs., McLaughlin Gormley & King, 
Hamburg; 10 bls., S. B. Penick & Co.,, 
Trieste; 7 bis., S, B: Penick & Ga, 
Hamburg; 9 bls., S. B. Penick & Co., 
Trieste; 60 bls., P. H. Petry & Co., Rot- 
terdam; Ipecac, 3 bgs., Ultramares Corp. 
Cartagena; 2 bgs., Ultramares Corp Car- 
tagena; 9 bes. Parke Davis & Co., Car- 
tagena; Rhubarb, Ff 08... EL. Moss & 
Co., Shanghai; Sarsaparilla, 8 bls., Eg- 
gers & Heinlein, Pto Cortez 

SEED—35 bgs., S. B. Penick & Co., Tri- 
este; 5 bgs., S. B. Penick & Co., Ham- 
burg; 200 bgs., King & Howe, Hamburg; 
5 bgs., Schieffelin & Co., Hamburg; An- 
ise, 50 bgs., General Olive Oil Co., 
Alicante; Canary, 420 bgs., A. G. Dunn, 
Buenos Aires; 828 bgs., R. T. French 
Buenos Aires; 255 bgs., J. Ohana, Bor- 
deaux; 833 bgs, J. J. Toledano & Co., 
Bordeaux; Caraway, 100 bgs., ; ie. 
Friedler Co., Rotterdam; 100 bgs., Hab- 


icht Braun Co., Rotterdam; 100 bgs., 
I. Abrahams, Rotterdam; 100 bgs., S. 
Cronston, Rotterdam; 100 bgs., W. G 


Dean & Sons, Rotterdam; 300 bgs., H. 
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H. Dean Co., Rotterdam; 100 bgs., Leg- 
horn Trdg Co., Rotterdam; 100 bgs., I. 
Abraham, Rotterdam; 200 bgs., R. H. 
Summer & Co., Rotterdam; 100 bgs., 
order, Rotterdam; Cardamom, 15 cs., A. 
Joensson Co., London; Cumin, 300 bgs., 
Archibald & Lewis, Malta; Celery, 55 
bgs., .W. Tappenbeck, Marseilles; 20 
bgs., Dodge & Olcott, Marseilles; Mus- 
tard, 150 bgs., A. Joensson & Co., Rot- 
terdam; Quince, 27 bgs., S. B. Penick 
& Co., Malaga 

TALC—500 bgs., L. A. Solomon & Bro., 
Bordeaux; 10 bgs., Eberhard Faber Pen- 
cil Co., Hamburg; 250 bgs, Bolt Clark 
& Co., Genoa; 900 bgs., Whittaker Clark 
& Daniels, Bordeaux; 900 bgs., . 
Salomon & Bro., Bordeaux; 1600 bgs., 
C. B. Chrystal Co., Bordeaux; 1000 bgs., 
C. Mathieu, Genoa 


VANILLA BEANS—137 cs., Thurston & 
Braidich, Marseilles; 24 cs., N. Y. Trust 
Co., Marseilles; 9 cs., Thurston & Brai- 
dich Vera Cruz; 7 cs., Bank of Man- 
hattan Co., Vera Cruz; 4 cs., G. Lue- 
ders & Co., Vera Cruz; 28 cs., P. P. 
ee Freres & Damman, Bordeaux; 

W. T. Rawleigh Co., Marseilles 

wooL, ‘GREASE—90 brls Hummel & Rob- 

inson, Bremen; 52 cs., Borne Schrymser, 
Antwerp 

ZINC—Oxide, 100 brls., A. Klipstein & 
Co., Marseilles; 100 brls., Philipp Bros., 
Antwerp; 100 brls., Philipp Bros., Ant- 
werp 

IMPORTS AT PHILADELPHIA 
Oct 12 to 19 

ACIDS—Cresylic, 41 drums, Baldwin Uni- 
versal Co., Rotterdam; 27 drums, Bald- 
win Universal Co., Rotterdam; 10 drums, 
order, Rotterdam, 500 drums, order, Rot- 
terdam 


CHALK—Black, 500 tons, Brown Bors & 
Co., London; Crude, 500 tons, Brown 
Bros & Co., London 

CHEMICALS—610 drums, H. J. Kappen 
hagen; Rotterdam; 250 bags, Paul Uh- 
lich & Co., Rotterdam; 10 drums, order, 
Rotterdam 

EPSOM SALTS—500 bags, order, Bremen 

FLOWERS—Dried, 3 cases J. W. Hampton 
Jr. & Co., Bremen 

GINGER—15 cases, order, London 

GLYCERIN—40 drums, order, Dunkirk; 
100 drums, order, St. Nazaire; 40 drums, 
order, Rotterdam 

GUMS—tTragacanth, 8 cases, order, Lon- 


don 
- oaedlied cases, Chas. A. Devlin, 

u 
ee eee, 2 cases, order, Lon- 


on 
MINERAL WATER—500 cases, Apollin- 
aris Agency Co., Inc., Rotterdam 
MOLASSES—770, 000 galls., order, Antilla; 
1,300,000 galls., Publicker Comml Alcohol 
Co., Antilla 
NUTMEGS—75 cases, Equitable Trust Co., 
Rotterdam 
OILS—Codliver, 25 bbls., Loos & Dilworth 
Rotterdam; 50 bbls. B. Vandegrift 
& Co., Rotterdam; 25 bls., order, Rot- 
terdam; 25 bbls. ,order, Rotterdam; Es- 
sential, 4 cases, order, London 
OPIUM—15 cases, Brown Bros. & Co., 
London 
PEPPER—126 bags, Equitable Trust Co., 
Rotterdam; Black, 300 bags, order, Lon- 
don; White, 15 bags, order, London 
PYRIDINE—15 cases, Tar Acid Ref Co, 
Liverpool 
SEEDS—30 bags, order, Rotterdam; Ca- 
nary, 381 bags, order, Buenos Ayres, 519 
bags, order, Buenos Ayres; Poppy 200 
bags, Equitable Trust Co., Rotterdam 
TALC—730 bags, order, Bordeaux 


Oct 19 to 26 
ALCOHOL—Methyl, 169 drums, order, Rot- 


terdam 
CHALK—600 bags, order, Antwerp; 200 
bags, order, Havre 
CHEMICALS—59 casks, order, Rotterdam; 
24 casks, order, Hamburg; 25 cases, or- 
der, Hamburg 
FLOWER—Chamomile, 5 cases, McIlvaine 
Bros Inc., Hamburg; Everlasting, 75 cs 
order, Marseilles 
GLYCERIN—58 casks, order, Marseilles; 
casks, order, Marseilles; 60 casks, 
order, Marseilles; 47 pkgs., order, Bar- 
celona; 20 drums, order, Valencia 
LEAVES—Dry, 62 bales, order Marseilles; 
2 bales, order, Marseilles; 20 bales, or- 
der, Mz arseilles 
MINERAL WATER—4655 cases, F. H. Lig- 
gett & Co., Antwerp 
MOLASSES—765,000 galls order, Santiago; 


704,940 galls., order, Cienfuegos 
OILS—Codliver, 15 bbls., order, Hamburg; 
Olive, 3 cases, Carmelo Giunta, Messina 
PAPRICA—25 cases, L. H. Parke Co., 
Alicante; 125 bags, F. B. Vandegrift & 
Co., Alicante 
ROOTS—Licorice, 3096 bales and 30 bags, 
Mac Andrews & Forbes, Tarragona 
SEEDS—19 bags, order, Hamburg; Corian- 
der, 210 bags, ordre, Marseilles 
SOAP WOOD—68 bags, McIlvaine Bros., 
Inc., Hamburg 
TALC—110 bags, F. B. Vandegrift & Co., 
Leghorn 
IMPORTS AT BALTIMORE 
October 14 to 20 
PEPPER—126 bags, order, Bolivian, Lon- 
don; Black, 600 bags, McCormick & Co., 
Bolivian, Liverp ool 
WOOL GREASE. 4s cks., 20,299 lbs., Kid- 
der Peabody Co., Ala. Antwerp 
October 21 to 27 
CHEMICALS—1500 bags, Paul Uhlich & 
Co., Westerdijk, Rotterdam; 30 cs., 18,- 
390 lbs., Roessler & Hasslacher Chem 
Co., Innoku, Rotterdam 
OIL—Codliver, 10 bbls., H. B. Gilpin Co., 
Dania, Oslo 
PEPPER—126 bags, Wm. H. 
Westerdijk, Rotterdam 
SEED—Mustard, 5 bgs., Furness, Withy 
& Co., Westerdljk. Rotterdam 
WOOL GREASE—350 bbls., 155,962 Ibs., 
Ruckert Bros., Seattle Spirit Bremen; 
200 bbls., 91,995 lbs., Ruckert Bros., Kel- 
lerwald, Hamburg 
IMPORTS AT SAN FRANCISCO 
October 15 to 22 


CASSIA—100 bales H. M. Newhall & Co., 
Hongkong; 50 bales, order, Pedang 

CHEMICALS—32 bbls., Bk of California 
N. A. Hamburg; 152 drs order, Antwerp; 


Masson, 


25 cks., Braun, Knecht Hiemann, Ham- 
burg; 184 ain order, Hamburg; 145 drs 
order. Antwe 


CINNAMON QUILLS—s0 bales, D. Hecht 
& Co., Colombo 

MALT—150 pang order, Hamburg 

OIL—Citronella, 4 drs., order, Batavia; 
Codliver, 150 bbls., order, Hamburg; 25 
bbls., order, Antwerp; Eucalyptus, 10 
drs., P. W. Bellingall, Melbourne 

SPICES—Cloves, 40 bags, William Di- 
mond & Co., Yokohama; Pepper, 80 bgs., 
Catz American Co., Hamburg 

WOOL eee = en order, Bremen 

t 

CINNAMON “OUILLS—172 bales H. M. 
Newhall & Co., Colombia 

GINGER—23 cks., Balfour, Guthrie & Co., 
Hongkong 

IMPORTS AT NEW ORLEANS 
October 14 to 21 

EPSOM SALTS—363 bags, order, Hamburg 

GLYCERIN—90 drs., order, Rotterdam; 
100 drs., order, Hamburg 

GUM—Chicle, 463 bags, Wm. Wrigley Co., 
Frontera; 769 bales Wm. Wrigley Co., 
Progresso 

MINERAL WATER-380 cs., order, Rot- 
terdam; 200 cs., order, Havre 

MOLASSES—1,300,000 gals. Cuba Distil- 


ling Co., Cienfuegos 
OIL—Olive, 300 cs., order, Genoa 
Oct. 21 to 28 


OR --aiee, 1% sacks Cuyamil Co., Vera 
ruz 
MOLASSES—1,576,448 gals. Dunbar Mo- 


lasses Co., Havana 

OIL—Olive, 50 cans order Genoa 

EXPORTS AT NEW YORK 

ACID—Boric, 5 kgs., Sept 9, Port Au 
Prince; Carbolic, 1 cse., Sept. 23, St. 
Marc; 1 dr., Sept. 16, Pt. Limon; Citric, 
4 kgs., Sept. 27, Corinto; 6 kgs., Sept. 
9, Port Au Prince; Tartaric, 5 kegs, Sept. 
13, Guayaquil; 2 cs., Sejt. 27, Cartagena; 
5 kgs.. Sept. 9, Port Au Prince 

ANTIPHLOGESTINE—3 cs., Sept. 16, 
Pueto Barrios; 12 cs., Sept. 17, Beyrouth; 
100 cs., Sept 17, Alexandria ; 718 cs., 
Sept. 30, London’ 


BALSAM—16 cs., Oct 6, Shanghai; 5 cs., 
Sept. 19, London 

BARK—10 bls., Sept. 12, Hamburg 

BISMUTH METAL-—5 cs., Sept. 16, Rot- 


terdam 

oo" es., Sept. 13, Pto Colom- 
ia 

DRUGS—4 cs., Oct. 6, Shanghai 

EPSOM SALTS—5 kgs., Sept. 9, Port Au 
Prince 

ETHER-—8 cs., Oct. 6, Tientsin 

FACE CREAM—46 cs., Sept. 22, Singapore 


(Continued on Page 536 
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COLE CHEMICAL LOSES 
APPEAL ON TRADE MARK 

An appeal on the part of Cole 
Chemical Co. to reopen the case of 
Kessinger vs. Cole Chemical Co., in 
which decision was handed down 
cancelling the trade mark, “Organ- 
O-Tones” of the Cole Chemical Co. 
as confusing, was denied. The ap- 
plication of the Cole Chemical Co. 
made on the grounds of newly dis- 
covered evidence, which evidence 
was claimed to lie in the fact that 
the Cole Company had obtained a 
package of Kessinger’s liquid “Or- 
gaton” in December 1926 and sub- 
sequently had it analyzed. The 
character of the preparation was not 
known until Sept. 26, 1927, after the 
decision cancelling the trade mark 
had been handed down. B. L. Cole 
states in an affidavit that he was de- 
ceived by Kessinger’s testimony 
that the liquid and tablets were the 
same. 

Assistant Commissioner of Pat- 
ents Kinnan in his decision said 
in part: 

No reason whatever is seen why 
this evidence could not have been 
discovered promptly after the tak- 
ing of Kessinger’s testimony. Fur- 
thermore, no reason whatever is 
given why Cole delayed having the 
analysis made from December, 1926, 
to September 19, 1927, when he 
handed the package ta Carl Hin- 
richs, who made the analysis. 

In other words, it is not seen 
how this evidence now sought to 
be introduced ‘can in any sense of 
the word be regarded as newly dis- 
covered. 

Obviously, under the well settled 
practice of this office and of the 
courts, a case cannot be reopened 
to introduce evidence which it was 
in the power of the party, who now 
seeks to introduce it, to have by 
reasonable care and diligence obtain- 
ed it in time to have introduced it 
in the regular course of the taking 
of testimony. 

It is noted in this connection that 
the final hearing before the examin- 
er of interferences did not take place 
until November 30, 1926. 

Nor am I convinced that the affi- 
davits make out such a case of 
fraud as to warrant the reopening 
of the case. I am not prepared to 
hold that the Epsom salts taken at 
3 p. m. would form a soap with the 
olive oil taken at bedtime. It is not 
believed that if the testimony pre- 
sented in the affidavits had been 
before me when I decided petitioner’s 
appeal, I would have reached-a de- 
cision adverse to the petitioner for 
cancellation, Kessinger. There is, 
further, no allegation that petition- 
er’s business in connection with his 
tablets was deceptive at any time. 
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INTERNAT. PHARMACEUT. 
MEETS AT THE HAGUE 
An address of welcome by Presi- 
dent VanItallie, opened the sixth as- 
sembly of the International Phar- 
maceutical Federation held last month 
at The Hague. This meeting was 
the first since the convention at Lau- 
sanne in 1925 and marked the return 
of delegates from Austria and Ger- 
many, who were re-admitted follow- 
ing the proposals of Netherland and 
Swiss representatives. The number 
of actual members has also increased 
since the last meeting and now com- 
prise 104 delegates. The chief topic 
of discussion was devoted to the pos- 
sibility of publishing an international 
pharmacopoeia and a committee was 
formed to submit a report on the 
project which will ultimately be 
placed before the League of Nations. 


The delegates then discussed a 
means of regulating the production 
and sale of serums, vaccines and other 
similiar products and the following 
conclusions were adopted: (1) The 
preparation of serums, toxins, vac- 
cines and analogous products and 
opotherapeutic products to be under 
government license. (2) Only those 
laboratories to be licensed for the 
preparation of these products which 
conform with hygienic conditions. 
(3) Licensed laboratories to be con- 
stantly under government supervision. 
(4) The sale and distribution of these 
products to be reserved to pharma- 
cists. (5) Pharmaceutical studies 
should embrace these subjects, so that 
it will be possible for a pharmacist to 
take control of a laboratory. (6) 
It is desirable that where a state 
laboratory is in operation for the 
preparation of serums, vaccines, etc., 
one or more pharmacists should be 
attached to the staff. (7) The phar- 
macist whose laboratory conforms to 
the conditions set out in (2) should 
receive an authorisation. (8) Vac- 
cines, etc., to be considered as ordi- 
nary pharmaceutical preparations. 


Another important decision of, the 
conference was one requiring all stu- 
dents of pharmacy to undergo a 
period of apprenticeship in some rec- 
ognized branch of the industry, in 
effort to create efficiency in com- 
pounding pharmaceutical preparations 
and to insure the abolition of acci- 
dents. 

The next general conference of the 
Federation will be held in Paris in 
1928. 





The Philadelphia College of Phar- 
macy and Science has started its 
seventh annual series of lectures on 
popular science. Lectures will be 
delivered by members }of the faculty 
and cover a wide range of science 
of general public interest. 


DRUG MANUFACTURERS 
UNIFORM COST MANUAL 
Carson P. Frailey, secretary of the 
American Drug Manufacturers Asso- 
ciation has announced that he is mak- 
ing a further survey in connection 
with a second edition of the Manual 
of Uniform Cost Accounting which 
was developed by a special committee 
of the association after several years 
of intensive study. Mr. Frailey has 
received orders for a number of copies 
but not enough to justify the making 
of a second edition. Any number of 
complimentary letters have been re- 
ceived by those in the trade who re- 
ceived copies of the first edition and 
Mr. Frailey feels that as soon as it is 
known that this second edition is con- 
templated that he will receive many 
more orders. He is surveying the 
educational as well as the commercial 
field in his effort to get orders for a 
large second edition. 





PRICE INVESTIGATION 
WORK PROGRESSING 
Washington, D. C., Oct. 31— 
Work is progressing rapidly on 
the open price association investi- 
gation which is being made by the 
Federal Trade Commission as the 
result of a Senate resolution. While 
some of the field work has not yet 
been completed it is understood that 
a preliminary draft of the report is 
being made on some sections. It 
is considered probable that the re- 
port will be ready during the com- 
ing session of Congress. 





A new heart stimulant called car- 
daissin has been discovered, consist- 
ing of a glanular extraction from 
cows. It readily accelerattes the mo- 
tion of the heart despite any deficien- 
cy of oxygen in the blood and also 
wards off chloroform poisoning as 
well as reducing danger in surgical 
operation. Its discoverer, Dr. Cam- 
eron is now working to produce it 
on a commercial scale, says “Cana- 
dian Pharmacal Journal”. 





Copies of blanks used in applying 
for permit to sell pharmaceuticals 
and prepared medicines in Mexico 
have been received by the Chemical 
Division Dept. of Commerce. Manu- 
facturers who wish to obtain a per- 
mit should fill out these forms and 
forward them in duplicate to the 
Departmento de Salubridad Publica, 
Paseo de la Reforma, Mexico City. 





Drugs and pharmaceuticals had a 
wholesale index number in Sep- 
tember of 86.7 compared with the 
same for August and 101.1 for Sep- 
tember of last year taking 1926 at 
100 per cent according to the Bur- 
eau of Labor Statistics, Department 
of Labor. 
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COLGATE OPENS NEW 
PLANT IN MEXICO 
(Special to DruG Markets) 
Vera Cruz, Mexico:—Colgate & 
Co. have made arrangements to 
manufacture their washing soap 
“Octagon”, in Mexico City. This pro- 
duct has been very popular in this 
country and it was first stated that 
they would build a factory but this 
plan has been abandoned and ar- 
rangements have been made with a 
local soap factory to produce it. 
Special machinery as well as raw 
materials have already been sent to 
Mexico City and the factory is ex- 
pected to .be running by December 
of this year. The style package is 
the same as that used in United 
States with the exception that they 
are printed in Spanish and the words 
“Hecho en Mexico” (Made in 
Mexico) are printed on the labels. 





Chicago Drug & Chemical Asso- 
ciation welcomed nine new mem- 
bers into its organization at its 
meeting held Oct. 27, at the Hamil- 
ton Club, Chicago. Hazel Atlas 
Glass Co. representatives totaled 
five of the members as follows: 
George M. Van Kirk, Chicago man- 
ager, and Harry G. Larson, James 


T. Johnson, Carl F. Haberstick, 
John H. Swart, salesmen. Other 
new members are L. G. Coch- 


rane, salesman, Owens Bottle Co., 
George W. Trainor, salesman Clar- 
ence Morgan & Co., W. R. Roberts, 
technical sales advisor, Benner 
Chemical Co., and Ben. P. Steele, 
sales manager, Merchants Chemical 
Co. Antone Csarnecki, Collector 
of Customs for the Port of Chicago, 
addressed the meeting and spoke 
particularly of drugs and similar 
products smuggled into Chicago. 





The fact that the efficiency of acid- 
ophilus therapy in treating constipa- 
tion, diarrhea and other intestinal 
disorders has been well recognized by 
physicians and druggist is proven 
in a recent canvass conducted by 
Merck & Co. The best results in 
many cases reported were obtained 
not alone frony cultured milk, but 
from giving lactose or milk sugar 
at the same time. Lactose which 
provides the food or pabulum upon 
which the B. acidophilus develops 
in the large intestine, has also been 
found, through its continued use, to 
give permanency to the results ob- 
tained even after the acidophilus 
milk has been discontinued or is 
being taken only intermittently. 





Dr. Arthur D. Holmes, director 
of research laboratories of The E. 
L. Patch Co., Boston, who has been 
on a trip, is expected to return to 
the laboratory about Nov. 1. 








> * SF — 


ae 


> eee es. Oa. ee ae. 


DruG MARKETS 


Price List Changes 


Proprietary & Toilet Preparations 


Item Unit 
Abbott Bros. Company, Berwyn, Ill. 

D—Abbott Bros.’ Comp. for Rheumatism doz. 
Abbott’s Pile Ointment doz. 
Smead Regulator Tablets doz. 
Smead Dyspepsia Tablets doz. 

The Bronchuline Company, Lancaster, Pa. 
Bronchuline, retails $1.25 doz. 
Bronchuletts, retails $1.25 doz. 

Small size, retails 35c doz. 
Superlak, retails $1.25 doz. 1 
Superletts, retails 35c doz. 

Capudine Chemical Co., Raleigh, N. C. 

N—Capu-Sav, retails 25c doz. 

Cook Medical Company, Detroit, Mich. 
ae“ 10’s doz. 

doz. 


cP. Chemical and Drug Congres. Inc. New York 
N—Radiosclerin retails $1.00 doz. 
Fox Medicine Company Cleveland, Ohio 

Dr. Fox’s Medicines 


Rheumatism Tablets, retails $1.00 doz. 
Pile Treatment, retails $2.00 doz. 
Pile-Laxative No. 404, retails $1.00 doz. 
Healing Ointment, retails $1.00 doz. 


Harrison’s Drug Store, Richmond, Va. 


N—Tipps (Pink), retails 25c doz. 
Quinitabs, retails 25c doz. 
N—Drivo, 3 oz., retails 25c doz. 
6 0z., retails 50c doz. 
16 oz., retails $1.00 doz. 
N—Honey-Mint, retails 50c doz. 
Fre-Fut, corn remover, retails 35c doz. 
N—Vel-Vid Toilet. Cream retails 25c doz. 
K. A. Hughes Company, Boston, Mass. 
Salicon Tablets 12’s retails 25c doz. 
30’s retails 50c doz. 
100’s, retails $1.25 doz. 
Pyrosan Tablets, 30’s retails 35c doz. 
100’s_ retails $1.00 doz. 
Thalax Tablets, 30’s retails 35c doz. 
100’s, retails $1.00 doz. 
Brooks’ Baby Barley, % Ibs., retails 25c doz. 
Pounds, retails 45c doz. 
3 Ibs., retails $1.15 doz. 


Now Was 
10.00 10.50 
4.80 


4.80 
6.00 


10.00 
10.00 
2.80 

) 
2.80 
2.00 


2.88 
7.92 


8.00 


2.00 
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Brooks’ Barley Face Powder, Pager ony $1.00 doz. 8.00 
(Brooks’ barley products now made by the K. A. Hughes Company.) 
North American Dye Corporation, Mt. Vernon, N. Y. 


N—Dytint (a tint), retails 10c doz. .65 
Richards Chemical Co., Glen Olden, Pa. 

N—Semlax, laxative, 10 oz., retails $1.00 doz. 8.00 
Schechter & Co. New York 

N—European Corn Remedy retails 35c doz. 2.00 
Shoemaker & Busch, Philadelphia, Pa. 

A—Hassell’s Easy-to-take Worm Syrup doz. 6.00 4.50 

A—Hasson’s Ext. Witch Hazel, small doz. 1.10 1.00 

D—Borton’s Fruit Tablets, per 5 lb. jar each 1.25 1.50 
George J. Wallau, Inc., New York 

N—Treparsol Tablets, 0.10, 40’s each 3.20 

0.02, 60’s each 2.80 


THE PRACTICAL ETHICS 
OF SINCERE ADVERTISING 


(Continued from Page 500) 


made a statement that even the most meticulous could 
question. The client has insisted that no advertisement 
should even squint at a competing article. Everything 
was soft pedaled. The under-statement was always pre- 
ferred. Today the company which makes this product 
is paying 15 per cent on a $25,000,000 capitalization. 
It has grown from nothing to this without printing a 
word that could not be fully substantiated. And there 
are others. Sincerity is a powerful technique. 

Another fault of advertising is Pseudo-science, the 
false scientific statement, the opinion of a real authority 
garbled and tinkered to make it more favorable to the 
product advertised. 

The paid testimonial is another menace. No adver- 
tisement is stronger than a genuine testimonial, un- 
solicited, unpaid for. The traffic in endorsements has 
practically ruined their use. The public knows that 
testimonials can be bought from society dames, actress- 
es, professional beauties, successful athletes, for almost 
any product under the sun. They have read how the 
publicity seekers swarm around every channel swimmer, 
































The “Cinati’’ Filler 


The Karl Kiefer Machine Company 





















Fills light and heavy liquids. 
Bottles and cone top cans, 


Clean work — no drip —no 
waste. 


Simple. Anyone can operate 
Tt. 

Changed in a few minutes 
for different size bottles. 

Fills 6 bottles at a time. 


No trays. No extra han- 
dling of bottles. 

All metal connections. No 
rubber tubes to rot. 


Finely made. Beautifully 
finished. The price is right. 





Cincinnati, O. 
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football star, home-run king, long distance flyer or mere 
celebrity, trying to bribe them to endorse their products. 
They know that Famous Names, Inc., is a business which 
agrees to secure the name and endorsement of practically 
every movie star or stage celebrity for any product, the 
purchaser to dictate the testimonial. F.P.A. suggested 
that Queen Marie came over to see what that cold 
cream was like that she had endorsed. This an unusually 
effective advertising device has been debased and weak- 
ened until an advertiser had better think twice before 
he employs it. 

I do not have a great deal of faith in written codes 
of ethics. Many men are suspicious of that word “eth- 
ics”. They think it means some unpleasant duty that 
will interfere with their profits, some sacrifice they must 
make for the good of somebody else, their competitors 
or their customers. Voltaire said, “If you wish to 
converse with me, define your terms.” 

A Code of Ethics 

A code of ethics is nothing but enlightened selfish- 
ness. It is an effort to make the business or profession 
more profitable. It is the substitution of the continued 
prosperity of the future for the short-lived immediate 
profit. 

Before business can have code it must have convic- 
tion, and that conviction is: That altruism, unselfish- 
ness, generosity, honesty, sincerity, frankness, all that 
list of old-fashioned copy-book virtues, have a definite 
dollars and cents value in business. How seldom do 
we admit that our product is not the best, the biggest, 
the most widely sold! How seldom do we concede some 
merit to a competitor! How it would strengthen our 
story if we did! How much do we need a little humility 
in our copy to neutralize the bragging note! The spe- 
cific statement is always stronger than the broad claim. 
To say your product is sold in 999 stores is more con- 
vincing than to say that it is sold in a thousand stores. 
One is the measured, considered, responsible statement. 
The other is an obvious off-hand exaggeration. And 
so with all superlatives. They are weak, poverty strick- 
en, threadbare. They invite a comparison so wide as to 
be vague, meaningless. There are only a few of them 
anyway, and they have been used over and over. A 
boastful advertisement is no more interesting than a 
boastful talker. The real reason why every advertiser 
should soft-pedal in his advertising, should eliminate 
the “I” and “my”, the obvious and eager desire to sell, 
the contempt for all competing articles, the vain boast 
about his own is, not because it is unethical, not because 
it is dishonest, not because it brings the sneers and 
criticisms of the literati, but because it is ineffective 
advertising. We are all more or less straining the cer- 
dulity of this believing world, and we have learned, even 
before the critics told us, that in the end dishonest or 
even exaggerated advertising defeats itself. That fact, 
and it is a fact, is stronger than any code ever drafted. 
The concern of the literary critics of advertising is the 
public, the dear deluded public. But I assure you that 
it is far more necessary to protect the advertiser from 
false and misleading advertising than it is to protect the 
public. And while all advertisers suffer, the culprit 
suffers most. His advertisements are boomerangs. He 
is fowling his own nest. If what we say in any adver- 
tisement lessens belief in advertising, then that skeptical 
attitude will come home to roost. It will include our 
advertisements and our goods, as well as those on which 
we sought to cast reflection. 

Advertisers are too impatient with the slow progress 
of advertising, and try to speed it up with childish meth- 
ods, noisy display, exaggeration, sweeping assertions, 
unjustified claims. They make one think of that King 
of England who wished the public had but one neck 
so he could behead it. Advertising does not work that 
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way. It is one of the gentler forces like rain, but some- 
times we try it, use it like an earthquake. The hardest 
thing in golf is not to press, but when we learn it, how 
the ball does go! 

No code of ethics is effective until backed by public 
opinion, and when public opinion backs it, the code is 
no longer necessary. The most powerful motive we 
can have is self-interest. We must learn, we are learn- 
ing, that the confidence of the public is weakened if it 
is abused, that no immediate profit can compensate for 
the ultimate loss of confidence. This applies all along 
the line, what you say to your consumers, what you say 
to your distributory, and what we, as advertising men 
say to you. 





ARNICA IN THE SPOTLIGHT 
(Continued from Page 498) 

hamper their growth but also destroy the petals. Last 
year’s crop collections have been very small and prices 
were advanced to 50c lb. in March. This level. prevailed 
until September when the market declined to 23c Ib. on 
the arrival of new crop goods. This condition lasted only 
two weeks and prices again recovered when the very limit- 
ed supply was absorbed. Thereafter, the actual scarcity 
occurred. Efforts of the local sellers to buy supplies abroad 
were fruitless and European suppliers repurchased their 
contracts and were forced to pay in terms equal to the cur- 
rent retail market. There are small lots being offered for 
sale at $1.10@$1.25 Ib. but as these are purchased the price 
will advance and eventually be withdrawn from the mar- 
ket with no relief until next Fall. 

Offsetting this condition, for those who cannot afford to 
dispense with tincture of arnica, abundant supplies of arnica 
roots are available as the weather has not affected them 
and they may be easily utilized in place of the petals. Doubt- 
lessly a reflection will be felt by the increase in demand 
and this market will advance. 





SELLING TO SYNDICATES 
AND CHAIN STORES 


(Continued from Page 499) 


desires intensive distribution has good grounds for decid- 
ing to sell to chain stores at the same price as to whole- 
salers. The real question is one primarily of adhering 
to a one-price policy and of not giving preferential ser- 
vice. 

The buying syndicate presents a different sort of prob- 
lem, or in fact a series of problems. A buying syndicate, 
I take it, is intended here to include both cooperative 
buying associations of retail druggists, retail grocers 
and hardware retailers, on the one hand, and buying 
syndicates of department stores and large specialty 
shops, on the other. A typical cooperative buying as- 
sociation 6f retail grocers or hardware dealers operates 
a warehouse where merchandise is sold to members on 
a cash and carry basis. Such an association usually 
does not employ traveling salesmen. The cooperative 
buying association sells on a narrow margin and thereby 
interferes with the operations of the regular wholesale 
distributors. 

The organization of cooperative buying associations 
of this sort is usually one of the first means attempted 
by proprietors of unit stores for meeting the competi- 
tion of chain store companies. Several months ago, for 
example, I had a letter from a manufacturer in Ne 
braska who was much concerned over the recent in- 
crease in the number of chain stores operating in that 
region. He suggested, as a possible means of enabling 
the other retailers to meet chain store competition, that 
they should be encouraged to form cooperative buying 
associations. That policy, in my opinion, would have 
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been seriously detrimental to the interests of the retail- 
ers by injuring the wholesalers. 

The number of such cooperative buying associations 
is large, but I have come to the conclusion that most of 
them are not permanent. Many of the retailers’ coopera- 
tive associations that have been formed have ultimately 
failed; as, for example, the well-known cooperative buy- 
ing association of grocers in Philadelphia which became 
financially embarrassed last year. There are several 
reasons for these failures. In the first place, such a 
cooperative wholesale establishment usually does not 
make adequate provision for contingent losses. It does 
not set up adequate reserves or obtain the capital that 
is needed for meeting financial reverses such as inevitab- 
ly occur from time to time in every industry. A co- 
operative buying association also is handicapped by not 
having salesmen to solicit orders. Furthermore, if an 
association is operating on a thoroughly sound basis, 
the amount of the saving which the members can secure 
usually is too small to hold their patronage. In other 
words, if the members of a retailers’ cooperative buy- 
ing association reckon the cost of paying cash and haul- 
ing their merchandise, and have their association operate 
on a sound financial basis, they find that they cannot 
perform the wholesale service appreciably cheaper than 
it is performed by the regular wholesale merchants. 

“If a cooperative association is successful and the 
stock is held by a limited number of retailers, the busi- 
ness is likely to become a private wholesale business. 
An example of this is afforded by the case of a coopera- 
tive buying association in the grocery field in which the 
stock was held by a group of strong retail grocers. 
The wholesale business prospered, and now it has been 
incorporated as a private wholesale business, selling to 
many retailers that are not stockholders, and some of 
the stockholders have ceased to operate retail stores. 

Cooperatives Not Increasing 

There are several large markets in which a manu- 
facturer has difficulty in securing adequate distribution 
if he does not sell to cooperative buying associations. 
It seems almost inevitable that the stronger and well 
managed cooperative buying associations of retailers 
must sooner or later be recognized by manufacturers. 
Nevertheless, it does not seem to me that there is likely 
to be a-permanent tendency toward an increase in the 
number of retailers’ cooperative buying associations, or 
in the scope of their operations. Hence for a manu- 
facturer who is distributing his products primarily 
through wholesalers, the soundest policy is not to accept 
orders from cooperative buying associations unless they 
are firmly established, well-managed, and adequately 
financed. 

Syndicates of department stores and specialty shops 
usually differ from the type of cooperative buying as- 
sociation to which I have just referred by not main- 
taining warehouses but serving merely as agencies for 
pooling orders. This is frequently called “group buy- 
ing’. There has been a good deal of propaganda of 
late in favor of group buying, and the notion of secur- 
ing a large pool of orders from a group of big stores 
is an alluring temptation to many a manufacturer who 
is having difficulty in keeping his plant fully in operation. 

There are numerous buying syndicates of department 
stores and large specialty shops which have their of- 
fices here in New York. The office of such a buying 
syndicate continually furnishes the members of the syn- 
dicate with information regarding styles and prices. 
It helps the members to locate sources from which de- 
Sirable merchandise can be purchased, and it collects 
samples and makes appointments for buyers visiting 
New York, in order to enable them to economize in their 
time while they are in the market. These services 
are thoroughly valuable. 


YOUR CHEMICALS 


when packed in the 
Triple Sealed 


CE BULK SHIPMENTS, 10 TO S00 POUNDS, SEALED 


will reach your 
customers and keep 


“good to the last pound” 


CARPENTER CONTAINER CO., INC: 


137-147 Forty-first Street 


Bush Terminal Brooklyn, N. Y- 

















Knickerbocker Knows How 


A sample display can be dead as a fish or live as a 
Follies chorus. Let competitors follow the old rut. 
Give your men sample displays that SELL. 

Knickerbocker will make them—Knickerbocker 
knows HOW. New Catalog Ready Now. 
Shows all standard models. Write for yours. 


KNICKERBOCKER CASE CO. 


** Made- ‘Right’ Cases since 1900 


219 North Clinton St., Chicago 
(3838A) 
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Occasionally a buying syndicate performs creative 
merchandising work. A department manager, of a store 
which was a member of a syndicate, several years ago 
worked out a plan for an improved type of hosiery. The 
store itself could not take the entire quantity which it 
was necessary to order if satisfactory prices were to 
be secured. By inducing other members of the syndicate, 
however, to purchase hosiery of the proposed type, it 
was possible to place an order large enough for a manu- 
facturer to accept at mutually satisfactory prices. Such 
procedure is not common in-buying syndicates, so far 
as I am aware, but it merits recognition as an occasional 
possibility. 

A manufacturer who sells to a buying syndicate of this 
sort usually is called upon to make individual deliveries 
directly to the stores, to accept fill-in orders for small 
quantities of goods from the stores, and to make collec- 
tions from the stores individually. 

Buying Syndicate not Substitute 

Under these circumstances, the buying syndicate usu- 
ally does not provide an effective substitute for the ser- 
vices of wholesalers. There is little likelihood that these 
conditions will be changed in the near future. If a manu- 
facturer grants concessions in price to buying syndicates, 
or renders for them services which normally are per- 
formed by wholesalers, the effect is to weaken the manu- 
facturer’s distribution and ultimately to lessen his pro- 
fits. If a retail store buys on a large enough scale 
to warrant a manufacturer’s handling the business ob- 
tained from that store through a syndicate, the manu- 
facturer generally can as well accept orders directly 
from the store. When a manufacturer cannot afford to 
handle the orders direct, a buying syndicate has little 
to offer to. him. 

A manufacturer’s position in deciding whether or 
not to sell to chain stores and buying syndicates is 
one which calls for the exercise of careful judgment. 
On the one hand, new types of distributing institu- 
tions deserve a chance to prove their merits, even 
though their intrusion is resented by established firms. 
On the other hand, the newcomers,, when grown large 
in size, should not be permitted to gain concessions in 
prices or preferential services by wielding their “big 
sticks.” 

COMBINATION OFFERS AND DEALS 

(Continued from Page 496) 
cidently, marty of the chain store operators think, as do the 
individual druggists, that no new customers are made for 
a product by combination sales. They are apparently 
sincere in their belief that this type of deal does the manu- 
facturer no good although it is a source of considerable 
expense to him. 

Such is the consensus of opinion of retail druggists which 
the manufacturer has to consider in forming his merchan- 
dising policy. Their opinions are important because of the 
fact that the retailer is in close and constant touch with 
the manufacturer’s ultimate market. Many of his ideas 
are tinged by personal and selfish motives but in the main 
there is that basis of fact, gained through experience, of 
which the manufacturer should take cognizance, along 
with the many other methods at his disposal for surveying 
the part which free deals play in his merchandising system. 








WHY ALCOHOL PRICES ARE 

BASED ON CUBAN MOLASSES 

(Continued from Page 495) 

cost of collecting and transporting to the seaports ‘is pro- 
hibitive, not to mention the prohibitive freight rate to this 
country in comparison with Cuba. Argentina and other 
countries will probably follow the lead of Brazil in pass- 
ing a law making the use of a certain amount of alcohol 
in motor fuel mandatory. Such a law is in effect not only 
in Brazil, but also in Panama, Sweden, and only recently 
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in France. The purpose of these laws is to lessen the 
amount of money paid to other countries for motor , fuel, 
and incidently to utilize the molasses that would other- 
wise be wasted. 

Java is a prolific source of blackstrap molasses, but a 
large part of it is unavailable to the distiller either be- 
cause of its solid condition or its inaccessibility. The ac- 
cessible and required portion is under the control of British 
interests for a period of years for shipment to Europe. 
Java, moreover, is at a distinct freight disadvantage to this 
country. 

Molasses produced in the Philippines, is relatively small 
and likewise at a disadvantage as regards freight rates. It 
finds its principal use in the manufacture of motor fuel and 
in the manufacture of a native drink called “Nepa.” 

While Africa, Australia, British India, Formosa, Japan, 
and various other countries produce blackstrap molasses in 
greater or less degree, it can be concluded from the above 
examples that there are very definite reasons why Cuba 
still supplies this country with its entire exportable surplus 
despite the recent sharp rise in price from 2% cents per gal- 
lon to 7 cents per gallon. 

Economic Change 

Today’s requirements of blackstrap molasses for both 
alcohol and feed have already been quoted, giving a plain 
indication that prevailing cost has a definite relation to one 
of the established facts of economics—that of supply and 
demand. In the days when tax-free denatured alcohol 
was first legalized, consumption of molasses for alcohol 
manufacture was small. Distillers required a very small 
portion of Cuba’s molasses production and the balance 
was dumped at sea. Consequently the distillers could name 
any price they chose for the molasses they required. In 
those days molasses cost !the distiller in the neighborhood 
of 1% cents per gallon, and as a raw material was then 
entirely subjective to the alcohol producer. 

It is almost certain that future supplies of Cuban mo- 
lasses will not be greater than at present, and most likely 
they will be less. While they have decreased steadily over 
the past three years due to natural causes, President Ma- 
chado of Cuba on October 4 signed the Sugar Defense 
Law which calls for a board of five to limit sugar produc- 
tion in Cuba as may be necessary to maintain a stable 
profitable market. While sugar cane once planted grows 
for several years unless torn up by the roots, there cer- 
tainly can be no increase over present figures, and in the 
long run a decrease will be noticed as the original fertility 
of the soil diminishes. 

Certainly in the light of these facts, alcohol cost is now 
based very definitely on the price of molasses. And as long 
as Cuban molasses is available at present prices no cheaper 
source of raw material will be found, since the lower the 
price, the greater the consumption. The only development 
that can change this Cuban molasses control of alcohol 
prices, would be a synthetic alcohol. This is far from like- 
ly as molasses would readily be sold at as low as 1% cents 
per gallon if necessary to dispose of it in competition. 

If alcohol production in this country should decline to a 
point where Cuba should again possess a large surplus of 
molasses, then weakness would probably develop resulting 
in lower molasses and subsequently lower alcohol. But 
with the very large part of the molasses crop sold ahead on 
contract, a surplus will have to be quite large before it 
will be allowed to crack a stable market. 

Present Alcohol Position 

In regard to the alcohol market without reference to its 
raw material, this is the period of usual market strength. 
The Fall is the advent of the Winter demand for anti-freeze 
purposes which has hertofore consumed a quantity of C. 
D. No. 5 of approximately 50 per cent of the production of all 
formulae. With 20 per cent of the balance going into medi- 
cine and toilet preparations industries, a balance of 30 perf 
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cent is left scattered among the various industries such as 
chemical manufacturing, paints, lacquers, etc. 

Due to adverse weather conditions the anti-freeze market 
was a distinct disappointment last year, not only to alcohol 
producers but also to glycerin makers who attempted to 
sell a large part of their production in this market. The 
Alcohol Producers Association, which undertook a rather 
extensive advertising campaign to sell alcohol as an anti- 
freeze, will make no such effort this year, and alcohol pro- 
ducers are doing their advertising individually in accordance 
with how much each producer thinks he can sell in this mar- 
ket. 

Glycerin producers are advertising cooperatively for 
this market and ethylene glycol, is being advertised as 
“Eveready Prestone”’ to gain a foothold. While glycerin 
is priced above alcohol, ethylene glycol is priced sharply 
sharply above glycerin. The price ol ethylene glycol it- 
self has been advanced to $5.00 per gallon. Even if ethylene 
glycol should eventually be received favorably by the pub- 
lic, there is long hard road of education ahead of the pro- 
ducers. The average man knows alcohol, many of them 
know glycerin. But only men associated with the chemi- 
cal industry in one way or another known ethylene glycol. 
It must be proven to the average man that the product is 
effective and more than that it must be proven that the 
product will not affect the parts of the automobile with 
which it comes in contact. The statements in the current 
advertisements remove any possible objections, but the 
average man will not give credence to them without the 
assurance of some one he knows, even though the name 
of the manufacturer is sufficient guarantee. 

Thus it would appear that for some few years at least 
alcohol will suffer very slightly from any such competition. 
And even if the new product proves satisfactory, its price 
must drop considerably before alcohol will receive an ap- 
preciable blow in this market. 

Production Checked 

With an apparent inclination on the part of alcohol pro- 
ducers not to force production as a result of closer sell- 
ing profit resulting from real strength of the raw material, 
there is practically no chance of a surplus production weaken- 
ing the market. Furthermore word comes from Washington 
that even if a producer wanted to over produce the market 
he would not be allowed to do so. 

Commissioner of Prohibition Doran is of the opinion 
that excess production of alcohol furnishes an additional op- 
portunity for alcohol to be diverted into illegitimate chan- 
nels. Therefore he feels that control and restriction of 
production of alcohol to the necessities of legitimate indus- 
tries will greatly, aid the Prohibition Department in its 
work. Such a restriction makes very remote the possibility 
of the alcohol market being over produced to any appreci- 
able extent. 

The influence upon alcohol prices of these developments 
in molasses has already been felt. The first real evidence 
of the change was disclosed in the sharp price advance .of 
8% cents per gallon announced in alcohol last April. This 
was based on an advance in molasses prices of at least 4 
cents per gallon. Since as stated above it takes 234 gal- 
lons of molasses to make one gallon of alcohol, this advance 
was not quite commensurate with the advance in the raw 
material and might easily have ,amounted to 11 cents per 
gallon. But since the time of the first advance, subsequent 
advances of from 1 to 2% cents have occurred. The latter 
advances are the result of several factors, such as the con- 
sumption of whatever low priced molasses was on hand or 
under contract at: the time of the general advance; the 
realization that production had been generally curtailed by 
producers this year; and the gradual disappearance of ma- 
terial bought at low prices and sold slightly under the 
new higher prices in a resale market such as is always 
created when a price moves up sharply. 
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Pure and Superfine Quality 
J. M. Brand 


TRADE MARK 





Menthol Crystal 


CORNMINT OIL INSECT POWDER 
MENTHOL CRUDE OIL 
PYRETHRUM FLOWER 

MOSQUITO KILLER SPIRALS 


For samples and particulars apply to 


UEYAMAYEI & CO. 


C. P. O. Box No. 48 Osaka, Japan 
or Branch Office 
1170 Broadway NEW YORK 


Cable Address 
“AXABUNT NEWYORK” “UEYAMAYEI OSAKA” 


























CRUDE DRUGS| 


FOREIGN & DOMESTIC 
WHOLE & MILLED 
FROM A POUND TO A CARLOAD 
Sales offices in all principal cities — Connections in 
all foreign countries — Collection depot at Ashe- 
ville, N. C., for Domestic Botanicals. 
FACTORIES AT WEEHAWKEN & ASHEVILLE 


The Largest, Most Complete and Fullest Assorted 
Stocks in America 


S. B. PENICK & COMPANY 
115-117 FULTON ST. NEW YORK, N. Y. 


























LIQUOR CRESOLIS 
COMPOSITUS 


U. S. P. 


CRESOL 


U. S. P. 


BAIRD & McGUIRE, Inc. 
Holbrook, Mass. and St. Louis, Mo. 
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Wants & Offers 


Rate—All classifications, $1.00 an issue for 
20words of less, additional words, 5c each, 
per issue. 

Payment—Must accompany order, add 10c 
if replies are to be forwarded. 


Address “Wants & Offers” 
DRUG MARKETS 
25 Spruce St., New York 














Business Opportunities 


DRUG PRODUCTS for export to _ Palestine. 
We are in a position to successfully market 
and advertise American products in Jerusalem 
and Jaffa. Established wholesale druggists 
since 1881. W. Schocher & Co. Care of T. M. 
Charlop, 926 Bronx Park South, New York 
City. 

SALESMEN—one for every state, average 
25% commission. Full line disinfectants soap 
and supplies for buildings, schools, institu- 
tions and factories, also embalming fluid for 
undertakers, all sold delivered prices. Ban- 
ner Manufacturing Co., Denver, Colo. 


oe Saw to export European 
Crude Drugs t porters or brok- 
ers may apply - 4 “Schorr & Erwin “art 
Rananaudligessliodnlt, Hamburg %, 
Theaterstr. 41. 


ESSENTIAL OIL IMPORTERS interested in 
oils produced in Palestine. These oils have 
long been exported to Europe and then to 
U. S. Direct connections desired. Oils of 
highest purity. Now producing thyme, organ- 
um, jasmin, and geranium. W. Schocher & Co. 
Care of T. M. Charlop, 926 Bronx Park South, 
New York City. 


SALESMEN wanted who have an established 
trade with doctors and druggists in your ter- 
titory, to sell an ethical indigestion powder 
called Cal-So-Gin, excellent side line, com- 
mission basis. Write for particulars. Lin- 
coln & Bosworth, Chemists, Providence, R. I. 


ATTENTION SPECIALTIES MANUFAC- 
TURERS—The operator and owner of the 
Danforth Formulary Service, the recognized 
authority of trade secrets and formulas for 
bakers and confectioners, ice cream and candy 
makers specialties, flavoring extracts, emul- 
sions, prepared pie powders, meringue pow- 
ders, and cake mixes, etc. will take personal 
charge of your production. Services available 
immediately. Quality products at lowest pro- 
duction cost. Many of my formulas are used 
throughout the United States. My latest 
creations to the lucky one. Salary not less 
than $100 per week. The Danforth Formulary 
Service, 5 Poinier Street, Newark, N. J. 


WANT TO BUY—Pirk colored Powder in 
bulk (500 No. lots) send sample with price. 
Meadors Antiseptic Co., Bethpage, Tenn. 


PROPRIETARY AND TOILET LINES— 
Manufactured to your formula—or will sub- 
mit samples from our own formula—for sale 
in bulk—or finished ready for sale—Patent 
and Proprietary Preparations—TOILET AND 
BATH POWDERS, ROUGES—with guaran- 
tee of highest quality. Costs nothing to com- 
pare our samples and prices with others—The 
Cra Craft Laboratories—Represented by T. 
A. Hedley, 53 Park Place, New York City. 




















FOR SALE—Three proved perfume formulae. 
Address Box 629H, DRUG MARKETS. 





DRUG STORE for Sale: Summit, N. J. Es- 
tablished 20 years. Good opportunity. Good 
business. Best location. Price — Write 
for appointment. Box 655, DRUG MARKETS. 








Situations Wanted 





YOUNG NORWEGIAN, speaking English per- 


fectly desires position in any capacity 
Would like translation work on part time 
basis. Box 669 DRUG MARKETS. 





CREDIT AND OFFICE MANAGER 


Experienced accountant and systematizer; 
possessing the necessary qualifications for 
successful management; seeks position with 
ong opportunities. Box 665, DRUG MAR- 





ORDERTAKER-—I am no high powdered ex- 
ecutive full of theories, but for five years 1 
have been number one or number two man 
every month on the sales force of a well- 
known wholesale drug house. My boss and 
IT don’t agree on what I am worth to the 
house. I am anxious to prove my worth to an 
established drug or proprietary manufacturer. 
Address Box 64H, DRUG MARKETS 





DRUGGIST. Young man with practical 
business experience desires connection with 
manufacturer only, medical or chemical. 
Some sales experience and knowledge of ad- 
vertising. BOX 663, DRUG MARKETS. 








LABORATORY HELPER—College student 
to graduate from leading Mid-Western Uni- 
versity in June, 1928, wants to work in 
pharmaceutical laboratory during this coming 
summer. Three years work in chemistry and 
bacteriology. Honest, willing, not afraid of 
work. Address Box 627H, DRUG MARKETS. 





REPRESENTATIVE—Engineer available for 
firm not having New York office for trans- 
action of business in sales, purchasing and 
settlement. Competent service given on year- 


ly rate. BOX 671, DRUG MARKETS. 





SALESMAN, experienced in essential oils, 
aromatics, chemicals desires position where 
knowledge and acquaintance would be valu 
able. Box 670 DRUG MARKETS. 


PURCHASING AGENT—Fully experienced 
buyer of all materials for pharmaceutical 
preparations seeking connection with reliable 
house. Also sales and general manufacturing 
experience.. Box 670, DRUG MARKETS. 





ORGANIC CHEMIST: Recent graduate of 
large Eastern University with Ph.D. degree, 
desires position with an established pharm» 
ceutical concern; three years experience in 
research. Can furnish best of references, 
Address Box 652, DRUG MARKETS. 








Help Wanted 





STENOGRAPHER—lady with drug experi: 
ence preferred, to act as assistant in purchap 
ing department o¢ large firm; state salary and 
experience. Box, 664, DRUG MARKETS. 





SALESMAN WANTED. To handle our line 
of Fine Pill and Powder Boxes, for the 
retail druggist trade. State experience, and 
—"* desired. P. O. Box 729, Danbury, 
onn. 





PHARMACEUTICAL CHEMIST, with real 
executive ability to have complete charge of 
manufacturing as superintendent of laboratory, 
Must be well educated and have wide ex 
rience and a thorough practical inowlelll 
of Pill and Tablet manufacture as well a 
pharmaceutical manufacturing in general. 
To a man who can qualify we offer a good 
position with excellent future. Write giving 
detailed information as to education, exper 
ience and references. All correspondence 
strictly confidential. BOX 667. DRUG MAR 





PHARMACEUTICAL Chocolate and Sugar 
Coater (Medicinal.) A general all-around maa 
wanted, of good habits, industrious, willing 
to co- operate and capable of handling this 
Department, producing only first-class mer 
chandise. Good position to such a man at 
once. BOX 662, DRUG MARKETS. 








SEYDEL 
MEDICINAL CHEMICALS 











(free from chlorine) 


Acid has just been issued. Copies will 


BENZOIC ACID, U. S. P. 


The most effective preservative of medicinal preparations. 


A new leaflet bearing on the antiseptic value of Benzoic 
be ser-* on request. 





Jersey City, N. J. 
Established 1904 





SEYDEL CHEMICAL COMPANY 





Nitro, W. Va. 





ALCOHOL! 
Pure, Special & Completely Denatured 


National Industrial 
Alcohol Co., Inc. 


NEW ORLEANS, LA. 
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—~ Help Wanted Miscellaneous Plant Equipment 

WANTED—all forms of _SUPPOSITORY 

SALESMAN for a well-known specialty line | FOR SALE—an old time formula of a famous en al “C6, Gani i, News on 


of perfumery and toilet goods. One tamiliar| Beauty Cream. Now doing business. Box | City. 


with department and wholesale drug trade,| 666, DRUG MARKETS. FOR LE-Stok <a shelf Vacu; 

A : A SA okes e acuum Dryer 
with record as a producer in Southern terri- — ~| complete, fine condition, little used, two- 
try preferred. Correspondence confidential. LOBELIA to offer. Choice bright matured stage vacuum pump, Stokes O tablet ma- 





























5 : : . hine, oo 
——! | Box 65H, DRUG MARKETS. herb from the mountains right where it a _ Gr ORGS MARKETS sala 
2 grows. Buy from headquarters. Samples on 
ous, request. HAMILTON BACON HAMILTON | ADDRESSOGRAPH of retail druggists for 
— ASSISTANT Sales MANAGER—A well-| ao, Bristol, Va. sale. Approximately fifty thousand names. 
known physicians’ supply house requires ser- Will sell the embossed plates, arranged in 
tices of a high grade young man. Give ex- sleniatient order, at cost of plain unem- 
= E i INU D 7 2 Inti osse rames. 
perience and salary in first letter. Box 626H, + a ge 6a : ry CASUALTY INDEMNITY EXCHANGE 
need | DRUG MARKETS. aint, Oi an SENS ssociation, Inc., Thirteenth and Washington Streets, 
tical Hotel Ambassador, Atlantic City, October 26- St. Louis, Mo. 
iable —_———— | 27-28, 1927. Plan to be there! — 
irin, ye 
S. : SALESMAN—Experienced in selling Essen- WANTED—One Oliver Filter Press, acidproof, 


about five feet diameter, without washi 
___ I tial Oils, Flavors, Perfume materials to | TOILET PREPARATIONS—PERFUMES. | ontfit; one Oliver Filter about the pees 


manufacturers, etc. BOX 672, DRUG MAR- Expert French perfumer will make for you | dimensicns, with washing outfit, both to be 











eof IETS any high grade perfume or beauty product, | equipped with —— acid-proof — 
gree, ; 7 pumps, vacuum receivers, vacuum pumps and’ 
rma in bulk or at your — samples sent at | moisture trap. Further, one Filter Leaf acid- 
e in —————— | request. Guaranty satisfaction. G. Coquel, | proof Basket with abcut six filters. Box 614, 
neces, WANTED AT ONCE for Central West terri- | 16 Edgewood Circle, Quincy, Mass. DRUG MARKETS. 

try Botanical Drug salesman experienced in ; : 

selling wholesale and manufacturing trade. DENTAL PLASTER—Please quote cif. peice 

: a in 500 barrels, shipments to be made in 100 WHO 
Apply McLaughlin Gormley King Company, barrels monthly. Firm established in 1885. 
Minneapolis, Minn. Bank reference, The First Bank, Limited, NEEDS 
Tokio. Ichinosuke Kuroda & Co., 7 Setomo- 

‘peri nocho, Nihonbashiku, Tokio. EQUIP. MEN a. ? 





chas | WANTED SALESMEN and demonstrators 
os lesculene, a preparation for pimples and skin 
. iritaticns. Send @0c for sample and free 


Obviously many manufacturers 


ALOES—Export f.o.b. Curacao, also divi atv. among the 5,000 reading 

















—— Fdfer. The Lesculene Co., Dept. BR, Hen-| Address Karel Croes, Commission Agents, DRUG MARKETS 
| rs derson. Ky. Aruba, Danish West Indies. 
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<1] BORAX 99.5% Pure 

11 

a. Let us protect you on both 


od F! quality and price. Analy- 
xpere sis supplied with every 
dence shipment. We will be glad 
AR. to quote you. We also 
make Boric Acid, guaran- 
— teed 99.5% pure. Write us 
today. 





Can be relied on for quality. The care exercised in 
refining and packing guarantees purity and satisfaction. 
Our service is always dependable 


ilise ||| American Potash & Chemical Corp. PACIFIC COAST BORAX CO. 
"mere Woolworth Building, New York City 100 William Street New York 















































SILVER LABEL | ll DISSOSWAY CHEMICAL CO., Inc. 


Manufacturing Chemists 


GELATIN E 55-63 ECKFORD STREET 


BROOKLYN, N. Y. 
Pure Food and Antimony Potassium Tartrate, Calcium 


Technical Lactate, Calcium Lactophosphate, Lithium 
Citrate, Rochelle Salt, Potassium Acetate, 
Arecolin, Caffein Hydrobromide, Atropin, 


Esserin, Homatropin, Digitalin, Lactic 
COIGNET GELATINES Acid U. S. P., Pilocarpin, Strychnin, 


17 State Street, New York City Scopolamin, Spartein 
























































Buyers Guide 


ALCOHOL 


American Solvents & Chemical Corporation 
David Berg Industrial Alcohol Co, 
Federal Prodccts Co. 

Industrial Chemical Co. 

National Industrial Alcohol Co., Ine. 

The Rossville Company 

Seaboard Chemical Co. 


AROMATIG CHEMICALS 


Dodge & Olcott 

Dow Chemical Co. 

P. R. Dreyer 

Benj. French, Ine. 

Fries & Fries Co. 

Fritzsche Bros. 

Givaudan Delawanna, Inc. 

Magnus, Mabee & Reynard 

Mallinckrodt Chemical Works 

Mathieson Alkali Works 

Merck & Co. 

Monsanto Chemical Works 

Moransa, Ine, 

N. W. Chemische Fabrik Naarden 

Pfalts & Bauer 

Rhodia Chemical Co. 

Ungerer & Co. 

angler-Budd Co., Ine, 

BIOLOGICAL CHEMICALS 

Wilson Laboratories 


BORAX 
Pacific Coast Borax Co. 


CHEMICALS 


American Solvents & Chemical Corporation 
Baird & McGuire 
Barrett Co. 
Benzol Products Co. 
Coignet Chem. Prod. Co. 
Chas, Cooper & Co. 
Dow Chemical Co. 
P. R. Dryer 
Fries & Fries Co. 
Heyden Chemical Co. 
Hoffman-LaRoche Chemical Works 
Innis, Speiden & Co, 
Jungman & Co., Ine. 
Mallinckrodt Chemical Works 
Mathieson Alkali Works 

Bicarb) 
Merck & Co. 
Monsanto Chemical Works 
N. W. Chemische Fabrik Naarden 
N. Y. Quinine & Chemical Works 
C. B. Peters Co., Inc. 
Pennsylvania Refining Co. 
Pfaltz & Bauer 
Rhodia Chemical Co. 
Seydel Chemical Company 
E. R. Squibb & Sons 
Wilson Laboratories 


CHALK 


Hammill & Gillespie 

R. Hillfer’s Son Co., Ine. 
Industrial Chemical Co, 
Jungmann & Co. 


COD LIVER OIL 


H. J. Baker & Bro. 
P. R. Dreyer 

Fischer-Hollinshed Co, 
E. M. Javits & Son 


CRUDE DRUGS 


R. Hillier’s Son Co., Ine. 

J. L. Hopkins & Co, 

King & Howe 

McIlvaine Brothers, Incorporated 
8. B. Penick & Company 


COLLAPSIBLE TUBES 


Aluminum Co. of America 
Atlas Collapsible Tube Co. 
Bond Mfg. Corporation 
Sun Tube Co. 

White Metal Mfg. Co. 

A. H. Wirz, Ine. 


CONTAINERS 


F. N. Burt, Ltd. (Paper Boxes) 
Carpenter Container Co. 
Owens Bottle Co. 


CLOSURES 
Aluminum Co. of America 
American Metal Cap Co. 
Armstrong Cork Co, 
Capes-Viscose, Ine, 
DuPont Cellophane Co. 
Ivers-Lee Company (Santitape) 


DISINFECTANTS 


Baird & McGuire 

Barrett Co. 

Monsanto Chemical Works 
DRUG MILLERS 

R. Hillier’s Son Co., Inc 

J. L. Hopkins 

King & Howe 

McIlvaine Bros. 

Philadelphia Drug Mills 


EQUIPMENT 
Alsop Engineering Co, 
(Mixing Equipment & Pumps) 
American Machine & Foundry 
(Weighing & Wrapping) 
Economic Machinery Co. (World Labeller) 
Karl Kiefer Co. (Filling Machines) 
Knickerbocker Case Co. 
(Sample Cases) 


Mixing Equipment Co. 
Package Machinery Co. 
A. W. Straub (Crushing, Grinding) 


ESSENTIAL OILS 
Dodga & Olcott 
P. R. Dreyer 
Benj. French, Ine. 
Fritzsche Bros. 
Givaudan-Delawanna, Ine. 
Magnus, Mabee & Reynard 
Morana Ine. 
N. W. Chemische Fabrik Naarden 
Parsons & Petit 
Pfaltz & Bauer 
Rhodia Chemical Co, 
Ungerer & Co. 
Wangler-Budd Co., Ine. 


FLAVORING MATERIALS 
Dow Chemical Co. 
Fries & Fries Co. 
Fritzsche Bros., Ine. 
Heyden Chemical Co. 
Mathieson Alkali Works 
(Commonwealth Division) 
Monsanto Chemical Works 
Rhodia Chemical Co. 


GUMS & WAXES 
S. B. Penick & Co. 


LANOLIN 
B. & W. Co. 
Merck & Company 
Pfaltz & Bauer, Ine. 
PERFUMERS RAW MATERIALS 
Dodge & Olcott 
P. R. Dreyer 
Fries & Fries Co, 
Fritzsche Bros. 
Givaudan-Delawanna, Ine. 
Hammill & Gillespie 
Innis, Speiden & Co. 
Magnus, Mabee & Reynard 
Monsanto Chemical Works 
Morana, Ine. 
N. W. Chemische Fabrik Naarden 
Pfaltz & Bauer 
Rhodia Chemical Co. 
C. F. Simonin’s Sons c 
Ungerer & Co. 
Wangler-Budd Co., Ine. 
PHARMACEUTICALS (BULK) 
Chas. Cooper & Co. 
Monsanto Chemical Works 


QUININE 

R. W. Greeff & Co. 

Mallinckrodt Chemical Works 

N. Y. Quinine & Chemical Works 
TALC 

Hammill & Gillespie 

Innis, Speiden & Co. 


VANILLA BEANS 


Dodge & Olcott 
J. N. Limbert & Co. 
VANILLIN 


Dow Chemical Co. 
Givaudan Delawanna Ine, 
Mathieson Alkali Works 
(Commonwerith Division) 
Monsanto Chemical Works 
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UNITED STATES PATENTS 
Issued Oct. 18 1927 
1,645,599.—Radioactive Adhesive Plastic 
Compositions. . M. Jones, Los Angeles. 

Dec. 15, 1925. 
1,645,852.—Dentrifice. 
Pittsburgh, Aug. .27, 1924. 
RITISH PATENTS 
oe Sept. 21, 1927 
274,880.—Cosmetic Articles. 
man, New York. July 20, 1927. 
274,915.—Medicated Foods and Fodders. 
O. Stiner and B. Diethelm, Berne, Switz- 
erland. July 26, 1927. 
275,183.--Medicinal Preparations from 
Animal Organs. G. Eichelbaum and J. 
Altenburg Berlin. June 21, 1927. 
275,213.—Iodo Derivatives of Cyanophenl- 
ethers. Chemische Fabrik auf Actien 
vorm. S. Schering, Berlin. July 16, 1927. 


FRENCH PATENTS 
Issued Sept. 1, 1927. 
630,263.—Diacoylarbituric Acid Com- 
pounds easily soluble in water. Establisse- 
ments Poulenc Freres. May 25, 1926. 


(Continued from Page 527) 


GLYCERINE-— drs., Sept. 16, Pto Barrio 

HERBS—13 bls., Sept. 29, London 

KRESO—10 cs., Sept. 30, Manila 

LEAVES—3 bls, Sept. 28, Hamburg; Senna 
3 bgs., 2 bbls., Sept. 16, Kingston; Witch 
Hazel, 4 bls., Oct. 7, Havre 

LISTERINE—9 cs. 2 Sept. 16, Tela; 22 cs., 
Sept. 13, Cristobal; 9 cs., Sept. 27, Kings- 
ton 

MILK OF MAGNESIA—1389 cs., Sept. 19, 
London; 10 cs., Oct. 5, Kingston; 134 

30, Havana; 889 cs., Sept. 29, 

London 


OILS Essential,—12 cs., Sept. 19, London; 
3 cs., Sept. 23, Rio "de Janeiro; 9 cs, 
Sept. 20, Liverpool; 29 cs., Sept. 29, Lon- 
don; 5 cs., Sept. 20, Havre; 1 cse., Sept 
12, Hamburg; 14 cs., Sept 26, Hamburg; 
Peppermint, 5 cs., Sept. 19, London; 6 
cs., Sept. 29, London; 1 cse., Sept. "25, 
Sydney; 10 cs., Sept. 26, Hamburg; 

PERFUMERY—4 cs., Sept. 16, Kingston 

PEROXIDE—20 cs., Sept. 16, Santiago; 9 
cs., Sept. 13, Punta Arenas; 6 cs., Sept. 
16, Kingston; 23 cs., Sept. 17, Mollendo; 
9 cs., Sept. 13, Cristobal; 25 cs., Sept. 
13, Cartagena; 10:.-ca., Sept. 27 Corinto; 
100 cs., Sept. 19, London; 10 cs., Sept. 
23, Rio De Janeiro; 35 cs., Sept. 30, 
Havana; 3 cs., Oct. 7, Para; 70 cs., 
Sept. 27, Pto Colombia 

PHARMACEUTICAL PRODUCTS—3 cs 


Oct. 3, Santia 
QUICKSILVER=12 flasks, Sept. 30, Pto 


R. H. Brownlee, 


W. Fried- 


cs., Sept. 


Boliv 

QUININE-Sulfate, 2 cs., Sept. 30, Port 
Limon 

ROCHELLE SALTS—1 kg., Sept. 9, Port 
Au Prince 

RODINE—10 drs., Sept. 30, Copenhagen 

ROOT—5 bls., Sept. 30, London; 7 Dls., 
Sept. 28, Hamburg; 2 bgs. 1l bis., Sept. 
12, Hamburg; Broom, 160 ’pls., Sept. 30, 
Antwerp; Canagria, 47 _bas., Sept. 7, 
Rotterdam; Golden Seal, 


2 bgs., Sept. 26, 

Hamburg; Ipecac, 3 bgs., “Sept. 28, Ham- 

burg; Lobelia, 8 bls, Sept. 19, London; 
Sarsaparilla, 30 bls., Sept. 26, Hamburg; 
455 bbls., Sept. 23, Hav re; Senega, 4 bls., 
Sept. 20, Liverpool; 1 bg., Sept. 20, Havre 
Senegras, 10 bls., Sept. 26, Hamburg 

SAFROL—9 cs., Sept. 23, Port Natal 

SAL HEPATICA—4 cs., Sept. 27, Amapala 
6 cs., Oct. 4, Havre; 22 cs., Sept. 30, 
Port Limon : 

SCOTTS EMULSION—12 cs., Sept. 30, Gis 
bara; 18 cs., Sept. 30, Port Au Prince; 
18 cs., Sept. 30, Port Limon; 50 bgs., 
Sept. 13, Cartagena; 12 cs., Sept. 16, 
Kingston; 50 cs., Sept. 13, Cartagena . 

SLOANS LINIMENT-— cs., Sept. 16, Liv- 
ingston; 100 cs., Sept. 22, Rotterdam; 8 
cs., Sept. 17, Salonica; 15 cs., Sept. 17, 
Piraeus 

SODIUM—Bicarbonate, 20 bgs., Sept. 28, 
Pto Cabello; 24 kgs., Sept. 17, Arica; 10 
kgs., Sept. 24, Pto Plata; 5 kgs., Sept. 24, 
Macoris 

TALC—280 bgs., Sept. 
bgs., Sept. 29, London; 18 bgs. 
V alparaiso 

WITCH HAZEL—20 bls., Sept. 


don 

ZINC—Oxide, 160 bbls., Sept. 16, Liver- 
pool; 106 bls., Sept. 23, Antwerp; 200 
bls., Sept. 30, London; 300 bls., Oct. 5, 
Copenhagen; 280 bls., Sept. 29, London; 
20 kgs., Sept. 27, Pto Colombia; 150 bbls 
Sept. 7, Rotterdam 


16, Liverpool; 200 
Rs Sept. 7, 


30, Lon- 
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“LIGHTNIN” 
PORTABLE 
MIXERS 


All Sizes — Any Capacity 

Less Machinery—Better Mixing 
FOR ALL FLUID PRODUCTS 
THOUSANDS IN DAILY USE 









CLAMP ON ANY TANE 
ADJUSTS TO ALL ANGLES 
SHAFT IS TELESCOPIC 








ee Write for Catalog M 
ORIGINAL MIXING EQUIPMENT CO. 
AND BEST 229 E. 38th &t.,. NEW YORK, N. Y. 











In the year 
1737 


Benjamin Franklin said: 


‘‘The use of money is 
all the advantage there 
is in having money.”’ 








One of the great- 
est pleasures 
which money is 
capable of produc- 
ing can be found 


, in Travel. Plan to 


visit historic Phil- 
adelphia, the 
Shrine of Ameri- 
can Liberty, and 
make the Benja- 
min Franklin your 
stopping place. 
Convenient to 
everywhere 


THE BENJAMIN FRANKLIN 


CHESTNUT AT NINTH STREET 
PHILADELPHIA 


HORACE LELAND WIGGINS, Managing Director 


1200 ROOMS 
Each with Bath 


ce 


RATES: 
$4 Upward 

























WRAPPING MACHINES 


Write us, sending a sample of 
your product. We will tell you 
what our machines can do to 
lower costs, and improve the 
appearance of your product. 





Chemical Works ‘‘Naarden’’ Ltd. 


GLYCERINE 
(C. P. and Dynamite) 


NAARDEN (Holland) 


Cable Address: CHEMISCHE-BUSSUM 
P. B. 2 Bussum (Holland) 
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Inquiries mean orders, and 
there is more business for you 
if your firm is correctly listed 
in the standard directory of 
drug and chemical raw mate- 
rials which is regularly used 
throughout the year by thou- 
sands of buyers the world over. 
The new edition of this book, 
DRUG & CHEMICAL GUIDE- 
BOOK, sixth edition, 1928, is 
now being prepared. Listing 
is free and it will pay you well 
to carefully fill out the ques- 
tionnaire sent by us and re- 
turn it promptly to 25 Spruce 
St., New York. 


Incidentally, advertising in 


the GUIDE-BOOK offers you 
an opportunity to reach more 
buyers a longer time at less 
money than any other chemi- 


cal or drug publicity. 
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HERE YOU HAVE IT 
The Latest Model 
Bradley Stencil Machine 
Graduated Table, Handle Ad- 
justable to two positions, | 
Rapid Stroke and Other Fea- 
tures. Cuts 44” and 144” Let: | 

ters. 











Our GIANT MACHINES Cut 
144” and 1144” Letters for Ex 
port Shipments. 





Bradley Oil Board and Stencil Papers. 
Bradley's Two-In-One Stencil and Marking Ink. 
The Bradley Ball Stencil and Marking Pot. 


Write for Samples and Prices 
A. J. BRADLEY MFG. CO. 
102 BEEKMAN ST., NEW YORK 


Model J 
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. The Golden Notes 
sm of the Bathroom Baritone Are Inspired 
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525 66 % 
_ by “GOLDEN FLEECE” Lanoline 
490 
a HEJACH MORNING, in the Apartment Houses of the Bronx and in the 
pe fd xy Stucco Bungalows of Los Angeles, a million Shavers and Bathers 
428 seat} are united in a strong male chorus, singing the praises of Lanoline. 
525 Lanoinated Soaps! Each day brings them added popularity. The progres- 
525 sive Soap Makers and Manufacturers of Shaving Creams know this. Lano- 
i inated Soaps and Shaving Creams are already a success. 
- 508 There is still lots of room. Go after this market. And nowhere will you 
™ find a Lanoline with the smooth healing properties of “GOLDEN FLEECE.” 
8 . “GOLDEN FLEECE” Lanoline is a U.S. P. produét and its absolute neutrality 
7 is fully guaranteed. It will not turn rancid under any conditions. If you 
=) are Striving for a product which incorporates those “super-cream” qualities 
, . of cleansing and healing, try “GOLDEN FLEECE.” 
e We shall be glad to send you a sample of this produét. Without charge. 
* Without obligation. May we? 
MANUFACTURED BY 
“7 WOLL, WAESCHEREI & KAEMMEREI 
r HANOVER 
ne Sole cAmerican cAgents 
Ad- 
Pea 
a Pfaltz @ Bauer, Inc. 
Cut 300 PEARL STREET-NEW YORK 
CHICAGO BRANCH SAN FRANCISCO BRANCH LOS ANGELES BRANCH 
in 217 E. Illinois Street 440 Sansome Street 683 Antonia Street 
t. 
RK 
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is Bottles more e ciently 
‘ the needs of the propr letor 








INCE the introduction of machine- 
eee made bottles, Owens has specia- === 
ized in making finest quality bottles. 

In production they enable the pro- 
prietor to speed up the filling, capping 
and labelling processes. In selling 
they are silent salesmen. Clear, bril- 
liant, sparkling — they, please the 
consumer and more, Owens Bottles 
emphasize the purity of your product, 

The Owens Bottle Company—Toledo. 


OWENS°30TILES 

















